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Star Graphics ©... 


G. Kent Gardner, Assistant Managing-Editor 
The Minneapolis Star 


Too often, we newspaper people take our looks 
for granted. 


We almost dare potential readers to plow into 
formidable-looking assemblages of headlines, 
body type and the like. 


We at The Minneapolis Star are trying to 
make our newspaper as attractive as what comes 
over color television or what’s enticing in the 
neighborhood drugstore’s magazine rack. 


To compete we try not to just lure 
readers to the type, but we try to tell our 
story better by using the appropriate 
illustration. We view every major story as 
a magazine might. 


Our team of layout specialists is 
responsible for the looks of the entire 
newspaper, trying to keep that vitality 
consistent throughout, from the opinion 
pages to the comics, from the front 
page to the back. 


The Star’s artists are giving their 
all to inject spunk and color into an 
evening newspaper competing with 
all the 1979-style distractions that 
grab for people’s attention. 


We'd be happy 

to share examples 
of our effort with those 
interested. Just write me 
at 425 Portland Avenue, 
Minneapolis, MN 55488. 


YOU deserve the 
very BEST and 


COPLEY 
has it 


RAISE quality 
and LOWER costs 
of your 


Editorial, 


* 16 editorial cartoons per week, 


O Ed more than 16 editorials per week 
p- pa g es that can be rewritten, excerpted or 


used as a source material . 


Editorial Cartoonists: 


* Bob Englehart, 

Dayton Journal Herald 
* Lee Judge, 

San Diego Union 
* Michael Keefe, 

Denver Post 


phe lms 
MAIL TODAY 
| Copley News Service 
P.O. Box 190, San Diego, CA. 92112 
i (714) 299-3131 i 
Name 
: Title : 
Organization 
: Address a — A guaranteed daily cartoon from our selection 
City. . oe : 
Hh a — A guaranteed daily opinion from our selection 
F Zip __________ Phone ___________ i * JUMBO OPINION AND 
ANALYSIS PACKAGE providing Via AP and UPI 
a minimum of a baker’s dozen ; ; 
highspeed wires 
° columns per week by authors 
Me SOWUe such as VERNON JORDAN, mail scanner- 
| A PHYLLIS SCHLAFLY, RALPH ready 
Scrang the ncene leh DE TOLEDANO, VIRGIL PINK- vant Oaviera: 
daily cartoon . LEY, JOHN PINKERMAN, ED ready 
ql daily opinion NEILAN, JAMES C. CARY, L. 
EDGAR PRINA, BEN SHORE 
Hes see ces ee ee and others. 


“The Times-Picayune is delighted to 
add United Press International to its | 
existing news services. This is aneffort ig 
to strengthen our commitment to our — 
readers—to give them the widest 
possible exposure to news wherever it 


The Times Pia 


TheTrend Continues. 


More of America’s great newspapers are now discovering 
something others have known for along time. That UPI service is 
essential to offering readers truly complete and 

comprehensive coverage. 


These days no paper can afford to settle for less. 
Why all this new interest? 
If you'd like to 


discover for yourself, 
just call or write. 
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ST. PETE-TAMPA 
amarket moving up! 


Economic slowdown? Recession? 
Not on Florida’s Suncoast! 
People are moving in. Industry is expanding. Sales 


and profits are on the upswing. 


St. Petersburg-Iampa ranks with Atlanta and 
Miami as sales leaders in the 12 Southeastern states. 
Buying power reached a record $8.9-billion in 1978, 
up nearly $1-billion from 1977, up 80% in the past five 
years. 


This market resists recession with steady 
population growth, expanding industry, secure income 
from investments (20% of all personal income in the 
metro area) and transfer payments such as pensions 
and Social Security. Important tourism and 
construction industries are sound. 


Sharp marketers count on The St. Petersburg 
Times and Evening Independent for the impact and 
consistency that make sales plans for this area pay off. 
The Times and Independent reach more consumers in 
the metro area, the ADI and total circulation area than 
any other advertising medium. Carry more advertising 
than any other newspaper combination on Florida’s 
West Coast. 


For more information about the dynamic Suncoast 
market and the total selling service of The Times 
and Independent, contact Advertising Director, 
St. Petersburg Times and Evening Independent, 
PO. Box 1121, St. Petersburg, Fla., 33731, 
or phone 813/893-8304. 


St. Petersburg Cimes 
FLORIDA'S BEST NEWSPAPER 


Evening Independent 


EDITOR & PUBLISHER CALENDAR OF EVENTS 


OCTOBER NOVEMBER DECEMBER 


OCTOBER 


17-20—National Newspaper Association’s 94th convention and trade 
show, Hyatt House, Orlando, Fla. 


18-19—New England Advertising Executives Association, Copley Plaza 
Hotel, Boston. 


20-21—IRE regional workshop, Thunderbird Motor Inn, Portland, Ore. 


21-24—INPA Eastern Regional Conference, Radisson Ferncroft Hotel, 
Danvers, Mass. 


21-24—Institute of Newspaper Controllers and Finance Officers, Crown 
Center Hotel, Kansas City, Mo. 


22-23—Advertising Research Foundation, Waldorf-Astoria Hotel, New 
York. 


21-27—National Press Photographers Association, Flying Short Course: 
Oct. 21, Atlanta, Stadium Hotel; Oct. 22, Washington, D.C. 
Shoreham Americana Hotel; Oct. 24, Minneapolis, Radisson Hotel 
Downtown; Oct. 25, University of Washington, Seattle; Oct. 27, 
Los Angeles, Biltmore Hotel. 


21-27—World Association of Women Journalists and Writers, Caribe Hil- 
ton, San Juan, P.R. 


25-27—SNPA's Seminar on Shoppers, Fairmont Hotel, Dallas, Texas. 


NOVEMBER 


7-8—Audit Bureau of Circulations, Royal Sonesta, New Orleans. 


13—Association of National Advertisers, New Product Marketing 
Workshop, Plaza Hotel, N.Y. 


11-14—Southern Newspaper Publishers Association, Boca Raton Hotel 
and Club, Boca Raton, Fla. 


11-14—Public Relations Society of America National Conference, Holiday 
Inn, Riverfront, St. Louis, Mo. 


—Newspaper Research Council, Alameda Plaza Hotel, Kansas City, 
Mo. 


14-16—ICMA—University of South Carolina Circulation Seminar, Colum- 
bia, S.C. 


14-17—Society of Professional Journalists, SDX, Waldorf-Astoria Hotel, 
N.Y. 


28-Dec. 1—Newspaper Image Seminar, Hyatt O'Hare, Chicago. 


DECEMBER 


2-5—Association of National Advertisers, The Breakers, Palm Beach, 
Fla. 


3-5—Southern Circulation Managers’ Association, Legal Seminar, 
Georgia Tech, Atlanta. 
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The Baltimore Sun 


adds another bureau fo its 
foreign news network. 


From London, Bonn and Paris, 
from Cairo, Moscow and New 
Delhi, from Hong Kong, Tokyo 
and now Peking ... Sun 
correspondents cable in reports. 


We feel that Sun readers want to 
be informed about international 
events. We believe that first hand 
reports from our widening net- 
work of foreign correspondents 
keep them fully informed. 


THE BALTIMORE SUN 


Morning * Evening * Sunday 


Newsbriefs 


Newfoundland imposes ad tax 


The provincial government of Newfoundland imposed a 
4% tax on all media advertising August 17, retroactive to 
July 20. 

Exempt from paying the tax are ad bills totalling less than 
$20.00, charitable and non-profit publications, government 
ads, cable tv ads and advertising carried by the Atlantic 
Advocate and Atlantic Insight, which are publications pro- 
duced outside the province. 

The total collection from the ad tax is estimated at $1.2 
million. 


Gannett daily votes for union 


By a vote of 20 to 10, employes of the Ithaca (N.Y.) 
Journal, a Gannett paper, voted in a recent NLRB election 
in favor of the International Typographical Union to repre- 
sent them. Involved is the newsroom staff of the Journal. 


New Sunday edition debuts 


Lebanon (Pa.) Daily News has begun a Sunday edition 
called Sunday Pennsylvania. The first issue was published 
September 16. 


N.Y. Times to rank teams 


Computer specialists at the New York Times have de- 
veloped a system for rating the strengths of college football 
teams based on their gridiron performances. The Times 
sports department is preparing to introduce a weekly list of 
the top 20 teams as generated by the system, which Is called 
Team Power Rating. 

With Times computers, the newspaper’s systems depart- 
ment programmed TPR to rank teams by won-lost records, 
margins of victory caliber of opponents and date and place of 
games played. It analyzes and weighs offensive and defen-+ 
sive performances and measures consistency of play. 

““AP and UPI both use subjective judgments in determin- 
ing their rankings,’’ Harvey Morgenstern, a systems 
specialist at the Times who helped develop the system, said. 
“‘Our model only uses statistics related to the games 
played.” 

Both wire services publish weekly polls of the top 20 
teams based on balloting by coaches and football writers. 


ABC agrees to buy Macmillan 


American Broadcasting Companies, Inc. and Macmillan, 
Inc. have agreed in principle for a merger of Macmillan with 
a subsidiary of ABC. 


Rise in corporate ads 


A survey among 302 major U.S. corporations shows a 
sharp increase in the number of these firms which use corpo- 
rate advertising (i.e.: advertising for other than products and 
services)—an increase of 29% between 1975 and 1979, 38% 
between 1975 and 1980. 

The category of industries showing the sharpest increase 
in the use of corporate advertising is consumer packaged 
goods manufacturers. In the 1977 survey, only 12.5% of 
these companies reported using the technique, while the 
current survey indicates that 22% are now involved in corpo- 
rate campaigns. Six of the fifteen companies which will have 
corporate advertising campaigns for the first time in 1980 are 
in the consumer packaged goods category. 
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Editorial workshop sy Roy H. copperud 


The Mail Bag-No. 546 


Professor Donald L. Williams of the journalism facutly at 
Baylor University has written calling my attention to the 
mania among journalists for plucking adverbs out of com- 
pound verbs and creating an effect that sounds like an inept 
translation from a foreign language. 

He cites some examples: 

‘‘The Carter administration closely will watch the court’s 
decision. . .”’ More like English: will closely watch. 

‘An attorney for the school board privately has told trus- 
tees they were deceived. . .’’ More like English: has pri- 
vately told trustees. 

“Tf he’s able to go, Laidlaw eagerly will accept. . . 
More like English: will eagerly accept. 

“‘The woman seriously was burned. . .’’ Seriously—you 
mean it? More like English: was seriously burned. 

The superstition clung to by those responsible for these 
atrocities is that compound (i.e., two-part) verbs must not 
be separated: will watch, has told, will accept, etc. But this 
idea, like many religiously observed in newsrooms, is non- 
sense. I dealt with this peculiarity in a column about 20 years 
ago, and later in my Dictionary of Usage and Style, and I 
trust it is not too soon to bring the matter up again. 

Journalists would never speak the examples the way they 
were printed, and in many respects the naturally spoken 
form is a good model for writing, especially when it comes to 
word-order. H. W. Fowler, whose Modern English Usage 
(1926) is holy writ in this field, was inclusive, specific, and 
emphatic in refuting the notion that separating compound 
verbs is undesirable, and went so far as to say that putting 
the adverb anywhere but between the parts of the verb 
requires special justification (for example, to prevent am- 
biguity). 


” 


Edward P. Doyle of Melrose Park, Ill., comments that he 
sees media increasingly used as a singular (“‘The media was 
present in full force’’), and wonders whether I consider this 
usage acceptable. As all right-thinking writers know, media 
is the plural of medium (‘‘Newspapers are a medium of 
communication’’) but unfortunately many writers and 
editors for the media are ignorant of this fact—left-thinkers, 
we might call them, if we can assume they give such matters 
any thought at all. 

Three current authorities on usage and two current dic- 
tionaries hold to media as a plural, two authorities and 
Webster IJI admit it as a singular. Thus the traditional usage 
holds the edge. But I suspect that in the end the misuse will 
win out. What I find most deplorable about this is that most 
journalists do not even know how to use the word that 
describes their own occupation. 


In recent columns I have included some speculations 
about the origin of the term bulldog edition, and have also 
noted some odd expressions used as synonyms for ‘‘time 
copy,’ such as use soon. Julius Gius, editor of the Ventura 
County (Calif.) Star-Free Press, writes: ‘‘My first assign- 
ment on the old Tacoma Times, circa 1929, was to write 
heads for “‘grape.’’ That was the term used to designate time 
copy. I have never met anybody in the present era who ever 
heard of grape. Has anybody out there? If so, how did that 
appellation originate?” 
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Rockwell-Goss 
ENGINEERING 


What's ahead for newspaper 
production technology? 
You're looking at it. 


The people you see here are mem- 
bers of the Rockwell-Goss research 
and engineering team. They’re the 
brains behind a lot of breakthroughs 
in print production. Rockwell-Goss 
has more than 350 engineers, all tops 
in their field. That gives us more 
R&E strength than any other web 
offset press and mailroom equipment 
manufacturer in the world. 
Reinforcing that strength are 
two of the most accomplished high- 
technology resources in the 
world: Rockwell International’s 
corporate-wide profusion of 
scientists and engineers, and the 
Rockwell Science Center. In addi- 
tion, dialog with the largest customer 
installation base in existence and 


We read you. 
We're Rockwell-Goss. 


with industry organizations provides 
our R&E team with valuable insights 
into the needs of both publishers 

and pressmen. 

Part of our R&E team concen- 
trates on current equipment and pro- 
cesses, and part on the next genera- 
tion of equipment. Between them, 
they’re probing everything from 
Surface Energetics to satellite trans- 
mission techniques. Metallurgical 
advances to microfiche. Sensors 
to computer-controlled systems. 
Lighter weight materials to lasers. 

The goal: to anticipate future 
needs and respond accordingly. 


With ever-better presses, mailroom 
equipment, material handling sys- 
tems and overall print production 
systems. 

What’s ahead for newspaper 
production technology? More pro- 
ductivity and profitability for you 
— from Rockwell-Goss. 

Graphic Systems Division, 
Rockwell International, 3100 South 
Central Avenue, Chicago, IL 60650. 
Phone: 312/656-8600. 
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..where science gets down to business 


Rockwell 
International 
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James Wright Brown 
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Readership project 


Total daily newspaper circulation increased in 1978 to a 
five-year high of 61,989,997 which had been exceeded only in 
the peak year of 1973. Sunday circulation reached a record 
high. Circulation totals in the morning field reached a rec- 
ord high and gains were large enough to offset a loss in the 
evening field. 

How much of the total gain was attributable to the efforts 
of the Newspaper Readership Council is as difficult to say as 
it is to speculate on whether there would have been circula- 
tion gains or losses had there not been a readership drive in 
that period. 

We believe the Newspaper Readership Project has been a 
success (even if it could be proved it affected circulation very 
little in its first two years) because it has united the major 
elements of the newspaper business in an important and 
common cause. 

Sixteen industry-wide organizations, some of which 
(editors and advertising men) hadn’t spoken to each other 
for years, were brought together and combined their brains 
and manpower in a single purpose equally important to all. 

This ecumenical effort must be supported by all newspa- 
pers with the funds it now seeks for another three-year 
drive. Improved readership and increased circulation will 
result. 


Evening to morning 


In August, 1976, the Modesto (Calif.) Bee changed from an 
evening paper to a morning paper. In the next three years 
five more newspapers did the same. 

It has only taken three more months for another nine 
papers to join the parade—if “‘parade”’ it is. 

When the list numbered six, E&P said it could hardly be 
called a trend. Now that the total is 15 it merits attention. 

That it will now, undoubtedly, from the publishers of 1,400 
other evening newspapers who will watch the circulation 
and advertising progress of these converted papers com- 
pared to their previous records in the evening field. 


Impact of Newsplan 


There is some speculation, as reported in E&P, about how 
effective NAB’s ‘““Newsplan” has been in increasing national 
advertising in newspapers. 

While the discussion continues, let’s note that national ad 
dollars invested in newspapers in August increased 22.4% 
over the same month a year ago compared to a year-to-date 
gain of 15.9%. 

Whatever the reason, don’t knock it! 


Teo 


2 


Charter Member 
Audit Bureau 
of Circulations 
—— Member American 

VLA Newspaper 


YABP 
Publishers Association 


6 mo. average net paid June 30, 1979—25,375 


NOAIZ 


* 
On a’ 


The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist estab- 
lished March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: John P. Consoli, Bill 
Gloede, Andrew Radolf, Lenora Williamson, 
Earl W. Wilken 


Midwest Editor: Celeste Huenergard 
Washington Correspondent: |. William Hill 
Promotion Manager: George Wilt 
Advertising Manager: Donald L. Parvin 


Sales Representatives: Steven Ahmuty, Richard 
J. Flynn, Norman Messer, Robert J. Mathes, 
Durland Stewart 


Advertising Production Manager: Louise A. 
Villani 


Circulation Fulfillment Manager: Donna Walck 


Classified Advertising Manager: Donna P. 
Bates 


Librarian: Adelaide Santonastaso 


OFFICES 


General: 575 Lexington Ave., New York, N.Y. 
10022. Phone 212-752-7050. TELEX 12 5102. 


Chicago: 111 East Wacker Drive 60601. Phone 
312-565-0123. Celeste Huenergard, Editor. 
Norman Messer, Ad Representative. 


Los Angeles: 3450 Wilshire Boulevard Suite 
407, 90010. Phone 213-382-6346. William 
Marshall—Scott, Marshall, Sands & McGin- 
ley. 


San Francisco: 433 California St., Suite 505, 
94104. Phone 415-421-7950. Peter Scott, 
Richard Sands—Scott, Marshall, Sands & 
McGinley. 


Washington: 1295 National Press Building. 
Washington, D.C. 20045. Phone 202-628- 
8365. |. William Hill, Correspondent. 
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SPOT REMOVER? 
Cartoon by Jack McLeod, Buffalo (N.Y.) Evening News 


Letters 


TO THE EDITOR 


The Editor sits 

At his or her 

Cluttered, crowded desk 

To sort the fragments 

Of another bursting day; 

To try to disentangle 

Once again 

Life’s taunting arabesque 
For the wide varieties 

Of boys, girls, women, men. 


To The Editor, 

Harried constantly 

By the persistent bell 

Of the linking telephone 

And the roar of world news 

Coming through 

Like Hounds of Hell 

More matter in that chatter 

From which The Editor must choose! 


To all Editors 

Raise rousing cheers; 

All readers are their creditors 
Through countless, changing years. 


lington (N.C.) Daily Times-News de- 
cided to illustrate what could happen to a 
newspaper in any other country but the 
United States in its October 10 edition. 

As part of our observance of National 
Newspaper Week, we designed a cen- 
sored front page. Straight matter, head- 
lines and photographs were ‘‘blacked 
out’’, literally. Items that would have 
been unflattering or embarrassing to cer- 
tain people or agencies were deleted by 
large black blocks over the type. Faces 
were covered with black border tape. 
The ‘‘real’’ front page was run on 3A. 

Each story and photo on the censored 
front was designed with a large ‘‘Cen- 
sored’’ stamp by certain agencies such as 
law enforcement, governmental agen- 
Clesemetce 

In that same edition we ran a two-page 
questionnaire, asking readers their opin- 
ion of our coverage in all facets of the 
paper, from news to paper delivery. 
These results will be tabulated as soon as 
possible and published for the readers. 

Jay ASHLEY 
(Ashley is news editor.) 
MAKES SENSE 

Fred Gates, the picture editor of Cop- 
ley’s San Diego Tribune, makes a lot of 
sense (E&P, Sept. 22) in saying that good 
use of photography begins with an 
editor. He referred specifically to a 
photo editor who has the sole responsi- 
bility for making decisions about what 
photographs and other illustrations are 
published. 

His exposition of having one person 
‘‘rather than many’? determine the 
graphic personality of the newspaper is 
certainly proper, just as you have one 
person, usually the executive editor on 
some papers, determine the editorial pol- 
icy of that paper. 

Regular meetings with the managing 
editor and section editors who also make 
photo assignments and choose pictures 
are important too, as Gates points out. 
All reach agreement of what the paper’s 
photographic style and philosophy will 
be. Then one person (the picture editor) 
is granted full authority to select the art 


and maintain and build the quality of the 
photo staff. The practice of choosing pic- 
tures for publication by committee is an- 
tediluvian and unproductive. 

Gates does not make it clear that he 
lives in that photojournalistic utopia at 
the Tribune, but judging from the way 
the paper uses pictures well, he must be 
close to it. 

What Gates fails to make clear is the 
fundamental fact that it takes a positive, 
viable commitment from the topmost 
editorial figure on a newspaper, whether 
it be the publisher, executive editor or 
editor, to entrust that responsibility to a 
talented, knowledgeable photo editor. 
And then making it known in the city 
room that the photo editor’s decisions 
are subject to appeal only to the manag- 
ing editor. 

Too many editorial management 
people today give lip service to the ideal 
of using illustrations well and may even 
go to the trouble of hiring a picture editor 
when that position heretofore did not 
exist. 

But, often those same editorial mana- 
gers fail to follow through with creating a 
positive atmosphere of cooperation of 
other middle managers with the photo 
editor. They fail to delegate full authority 
to picture editors to do the job for which 
they were hired or fail to inform the rest 
of the editorial staff of that authority. 

When this happens, the newspaper 
does not come across to the reader with 
having any kind of basic photographic 
personality with a resulting breakdown 
in the basic communication process. 

NELSON TIFFANY 
(Tiffany is the former photo editor of 
another Copley newspaper, the Daily 
Breeze, Torrance, Calif.) 


Short takes 


The New York Times gives authorities 
the right to hold up the departure of per- 
sons who might be seeking asylum, State 
Department spokesmen on international 
law explained.—Saratoga Springs 
(N.Y.) Saratogian-Tri-County News. 


Of all who serve the press 
Give to The Editor 
Highest of your praise 
For bringing order 
Out of this mad world’s 
Most confusing mess! 
Puitiep N. SCHUYLER 


* * * 


REAL DANGER 


The press of the United States is con- 
stantly fighting censorship and other re- 
straints on publishing and producing the 
news. In light of recent court decisions, 
it appears the fight must increase and we 
must be eternally vigilant of our First 
Amendment responsibilities. 

Newspapers write about the issues of 
restraint and censorship. So the Bur- 
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BELNAP 


As social and political change transforms 

Latin America, David Belnap, Los Angeles 
Times Bureau Chief in Buenos Aires since 
1967, reports with the seasoned judgment 
that distinguishes the foreign correspond- 
ents of the... 


Los Angeles Times /Washington Post 
News Service * 202/334-6173 


Hurricane Frederic 


totally paralyzed the 
Mobile, Alabama area. 


When winds as high as 145 miles per 
hour roared into the Mobile area on Sep- 
tember 13, they brought unparalleled 
destruction leaving the entire area inun- 
dated, devastated and without electric 
power for two days. 

Press Register personnel, working 
around the debris despite the fact that 
many of them had suffered severe per- 


sonal losses, stuck to their jobs and put 
Newspapers on the streets before Fred- 
eric was scarcely out of sight. In addition 
to regular editions the Press Register 
also performed the herculean task of pro- 
ducing 65,000 copies of a special 16-page 
color section recapping and evaluating 
the effects of this killer hurricane. 


MOBILE PRESS REGISTER 


Represented by Newhouse Newspapers 


FaP October 20, 1979 


Every Saturday since 1884 


Headline triggers work stoppage at New York Post 


Paper handlers at the New York Post 
stopped working for three hours on (Oc- 
tober 17) to protest a front page headline 
they said was offensive to them. 

The headline read: ‘‘The Irish Are 
Pigs, Says Princess Meg.’’ A majority of 
the Post paper handlers are Irish and 
they stopped work when they saw the 
headline. 

Patrick Flannery, president of the Pa- 
pers Handlers and Straighteners Union 
No. 1, met with Post officials and was 


told that headlines could not be dictated 
by employees. The headline was slightly 
modified for later editions. Despite the 
work stoppage, the Post got out its initial 
300,000 press run. 

The story was based on a report by 
Chicago Sun-Times’ columnist Irv Kup- 
cinet, who reported in his October 16 
column that Princess Margaret had told 
Chicago Mayor Jane Byrne at a dinner 
party: “‘The Irish, they’re pigs.’’ Kup- 
cinet quoted an unnamed source who 


was seated near the mayor. 

Most of the British papers ran the 
story with front page headlines, such as: 
Princess Margaret’s astonishing dinner 
outburst—Irish Pigs and Did Margaret 
call Irish Pigs? 

The Princess denied that she made the 
statement, but Mayor Byrne’s spokes- 
woman said that the statement was 
made, but it was reported out of context. 
The Sun Times ran a page 2 follow up 
in its October 17 editions. 


McGoff refuses to show 
SEC corporate files 


By John Consoli 


Citing his First Amendment rights as a 
newspaper publisher as one of his 
reasons, Panax president John McGoff 
has refused to provide the corporate 
documents requested by the Securities 
and Exchange Commission in connec- 
tion with its investigation of his alleged 
connection with the South African Gov- 
ernment. 

A hearing has been scheduled for 
November 15 in U.S. District Court, 
Washington, D.C. at which time McGoff 
will show why he should not comply with 
a subpoena for the documents wanted by 
the SEC. 

In addition to the contention that the 
subpoena violates McGoff’s First 
Amendment rights, his attorney, 
Raymond Larroca also contends that the 
subpoena is too broad and is a violation 
of McGoff’s Fourth Amendment rights. 

The SEC has contended that McGoff’s 
arguments are ‘‘baseless’> and a 
spokesman for the governmental agency 
said McGoff is apparently trying to “‘hide 
behind the First Amendment.”’ 

The SEC is investigating charges by a 
South African Government Commission 
that McGoff received in excess of $11.5 
million from the South African Govern- 
ment for the purpose of purchasing inter- 
ests in United States newspapers. 

The report said McGoff initially at- 
tempted to purchase the Washington 
Star and later used South African money 
to purchase the Sacramento Union. 
McGoff has denied that South Africa has 
any connection with the Union, but has 
not directly denied using South African 
money to make the purchase. 

The SEC admits the subpoenas “‘do 
require a broad range of documents,” 
but says this is necessary ‘“‘in order to 
effectively trace the flow of the $11.5 


million alleged to have been provided by 
the South African Government.” 

The SEC is seeking documents from 
McGoff and from Global Communica- 
tions Corp. and Sacramento Publishing 
Co. McGoff owns about 40% of the out- 
standing Panax stock. Global, a Dela- 
ware corporation, is owned and con- 
trolled by McGoff and Richard M. 
Scaife, Greensburg (Pa.) Tribune-Review 
publisher. According to the SEC, it is 
‘‘apparently”’ primarily a holding com- 
pany and as of December 31, 1978, 
Global owned approximately 23% of 
Panax stock. 

The Sacramento Publishing Co. is a 
wholly owned subsidiary of Global. It is 
also described by the SEC as primarily a 
holding company and as of December 31, 
1978, owned approximately 17% of 
Panax’ outstanding common stock. 

According to the SEC, Global and 
Sacramento Publishing have deposited 
406,942 shares of Panax common stock 
into a voting trust over which McGoff is 
one of three trustees. 

The SEC investigation is being con- 
ducted to determine, ‘‘among other 
things, whether McGoff, Global and Sac- 
ramento and others had violated or were 
about to violate the reporting, anti-fraud, 
proxy and beneficial ownership provi- 
sions of the Exchange Act.” 

More specifically, according to the 
SEC, the investigation seeks to deter- 
mine whether McGoff and the companies 
he owns have violated those provisions 
of the Federal securities laws in connec- 
tion with: the acquisition and ownership 
of Panax stock; transactions and ar- 
rangements between Panax and related 
parties; use of Panax corporate funds for 
non-corporate purposes, and the identity 
of certain parties having transactions or 
arrangements with Panax or Panax con- 
trolling persons. 


The SEC contends that during the 
period which McGoff was alleged to 
have received funds from the South Afri- 
can Government, ‘‘McGoff, Sacramento 
and Global were acquiring shares in 
Panax—a publicly held company. As a 
result of these acquisitions, McGoff. . . 
amassed direct or indirect ownership of 
over 40% of Panax’ outstanding common 
stock.” 

The SEC wants to find out if McGoff 
used South African funds to ‘‘capitalize 
Global and Sacramento, and directly or 
indirectly, to purchase Panax stock.”’ 

The SEC stated that since Panax or 
McGoff has made no disclosure with re- 
spect to these matters, that Panax ‘‘and 
persons affiliated with it may have filed 
and/or caused to be filed with the SEC 
and disseminated to Panax stockholders 
and the investing public, false and mis- 
leading reports and proxy materials in 
violation of various provisions of the 
Federal securities laws.” 

McGoff's attorney, Larroca, contends 
the subpoenas are “‘invalid because they 
violate Mr. McGoff’s, Global’s and Sac- 
ramento’s First Amendment rights as a 
newspaper publisher and publishing en- 
tities.”’ 

Larroca adds, ‘‘Although we do not 
contend that our clients are immune from 
subpoena, any request made to them for 
production of documents, because of 
their positions as publisher and publish- 
ing entities, must be carefully tailored in 
consideration of First Amendment con- 
cerns.” 

Larroca said the subpoenas, the way 
they are currently worded, fail to meet 
such a test. 

“The subpoenas request information 
at the very core of the newspaper proc- 
ess that the First Amendment is designed 
to protect,’ Larroca said. 

He cited as an example the SEC’s de- 
mand for documents relating to “‘con- 
tacts or dealings’’ with the Republic of 
South Africa, its officials, political can- 
didates or political parties. 

‘“‘Such a request,’’ Larroca said, 
“could include any fact or information- 

(Continued on page 40) 
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independent Mass. dealer 
sues New York Times Co. 


By Andrew Radolf 


An independent newspaper dealer in 
Newton, Mass. is suing the New York 
Times Co. to prevent it from stopping his 
home delivery service of the New York 
Times to subscribers in greater Boston. 

Mario Carco, owner of Highland News 
Co., Inc., alleges the Times is violating 
Massachusetts law by instructing an area 
wholesaler, News Distributors, Inc., to 
stop supplying him with copies of the 
Times for home delivery. 

Carco obtained a temporary restrain- 
ing order against the Times on October 5 
instructing it and NDI to continue pro- 
viding Highland with the newspaper. 

A hearing scheduled for October 18 in 
Middlesex Superior Court will decide if 
Carco is granted a preliminary injunction 
to keep the restraining order in force 
until resolution of his lawsuit. 

Last month in an effort to boost its 
Boston circulation the Times began bil- 
ling its subscribers there off its own 
computers and offered them the paper at 
newsstand prices, 30¢ for the daily and 
$1.10 for Sunday. It also subcontracted 
its Boston home delivery operation with 
Consumer Marketing Services, Inc. in 
Wellesley. 

The total price of $2.90 per week for 
the Times is considerably lower than 
what independent dealers charge for the 
paper’s delivery. 

Highland News bills customers $3.78 
for seven day delivery of the Times, 38¢ 
for the daily and $1.50 for Sunday. 

According to Carco’s lawyer, Don 
Gould, the dealer believes he offers bet- 
ter service than the Times because he 
runs ‘‘a neighborhood news service with 
ready accessibility’ that can respond 
quickly to customer needs with radio 
dispatched vehicles. 

The specific Massachusetts statute 
under which Highland is seeking relief is 
general law 93A described by Gould as 
“outlawing unfair business practices. 
It’s very similar to restraint of trade.”’ 

The lawsuit names NDI as a co- 
defendant with the Times. 

Another of the dealer’s lawyers, Allan 
van Gestel, termed NDI a ‘‘coerced co- 
conspirator’? caught between ‘‘a rock 
and a hard place’’ in the case. He ex- 
plained that the Times told NDI it would 
continue supplying it with newspapers 
only if the wholesaler ceased doing busi- 
ness with independents as Carco. 

“The Times is saying, as we under- 
stand, that NDI can still have it for 
newsstands and hotels as long as it 
doesn’t sell the paper to people like 
Highland,”’ van Gestel said. ‘‘Otherwise 
NDI runs the risk of losing the whole 
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(Times) account . . . That’s where the 
Times is committing an illegal act, telling 
the wholesaler who it can sell papers to. 
A manufacturer cannot tell a wholesaler 
where to sell, who to sell to, or at what 
price. 

‘The poor guy (Carco) has been in 
business 27 years, and now he’s really in 
a squeeze. The Times is being a little 
heavy handed.” 

The complaint filed by Carco asks that 
the Times be ordered ‘‘to desist and re- 
frain from terminating Highland as a 
home delivery dealer in the greater Bos- 
ton metropolitan area and from taking 
any action to interfere with Highland 
News Co., Inc.’s contractual relation- 
ships with its suppliers or retail custom- 
ers. 

The complaint also claims that NDI is 
in breach of contract with Highland by 
not selling it copies of the Times. 

‘‘Damages are prayed for but no 
monetary amount has been assigned 
them,’’ van Gestal said because ‘‘with 
the temporary restraining order, High- 
land’s business has not been cut off. So 
far damages are limited to the expense of 
the litigation.”’ 

Carco himself refused to make any 
statements regarding his lawsuit. David 
Mullare, president of NDI, also declined 
to speak about the case. 

Donald A. Nizen, who as the Times’ 
vicepresident in charge of consumer ser- 
vices conceived the Boston strategy, 
commented on the situation there, ‘‘We 
told our wholesaler (NDI) we were only 
going to give him an adequate supply for 
our system. He (NDI) has a contract. He 
has to deliver to our system.” 

Nizen did not elaborate further on the 
Times’ position. He claimed that the 
Boston circulation drive has proved suc- 
cessful. 

““We have a 50% increase up there in 
home delivery,’’ he said, calling the 
gains ‘‘a segment”’ of the Times’ total 
Boston circulation of approximately 
30,000 daily and 60,000 Sunday. 

When asked if the success in Boston 
might prompt the Times to take over its 
home delivery in the New York area, 
Nizen stated, ‘‘That may not be econom- 
ically sound. All the costs are not the 
same . . . not the same driver’s union 

. not the same situation.” 

Until last August, dealers for the Bos- 
ton Globe and the Boston Herald Ameri- 
can had handled most of the Times Bos- 
ton home delivery. 

Nizen maintained the Times’ Boston 
moves became necessary when the 
Globe’s switch to all day publication and 
the Herald American’s conversion of its 
franchised dealerships into employee 


operations left the paper with too few 
effective delivery outlets there. 

A Times subscriber for 36 years who 
lives 10 miles outside New York City in 
Larchmont protested, in a recent letter 
to E&P having to pay $3.77 a week for 
his paper while Boston subscribers pay 
only $2.90. 

In reply to the man’s complaint, Nizen 
snapped, ‘“‘We don’t charge the guy in 
Larchmont. A guy like Carco charges the 
people in Larchmont.”’ 

New York’s independent newspaper 
deliverers are keeping watch on Carco’s 
case. 

‘“We have to be concerned. There are 
500 to 600 dealers in the metropolitan 
area with huge investments in their 
routes,’ stated Jules Beitler of the Met- 
ropolitan Route Dealers’ Association. 
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Castro courts news execs 
at 3 hour dinner in N.Y. 


Cuban President Fidel Castro, while in 
New York to address the United Nations 
General Assembly, met with a dozen 
news people in the Cuban Mission Oc- 
tober 13 for three hours of what New 
York Daily News editor Michael O’ Neill 
described as ‘“‘talking, talking, talking.”’ 

“He leaned out of the brown leather 
couch, his arms and hands in constant 
motion, sometimes pointing hard at Bar- 
bara Walters the way Lyndon Johnson 
used to, sometimes pressing a finger to 
his forehead to rescue a thought from a 
hidden recess of memory,’’ wrote 
O'Neill in the News October 15 editions. 

The rare and telling interview was ar- 
ranged by ABC tv’s Barbara Walters, 
who was asked by Cuban officials if she 
would dine with Castro on the night of 
the 13th at the Mission. She asked if she 
could bring some friends and was told to 
invite anyone she wanted. Without much 
time (the invitation was extended on Oc- 
tober 11), Walters assembled a group of 
friends ‘‘that represented a cross-section 
of the media,’’ according to an ABC 
spokesman. 

The guest list included Katharine 
Graham, chairman of the board of the 
Washington Post Company; Roone Ar- 
ledge, president of ABC news and his 
wife, Ann; Lester Bernstein, editor of 
Newsweek; Henry Grunwald, editor-in- 
chief of Time and his wife, Beverly; Joe 
Armstrong, editor-in-chief of New York 
and New West Magazines; Michael 
O’Neill, editor of the New York Daily 
News; Ben Bradlee, executive editor of 
the Washington Post and his wife, Sally 
Quinn, a Post reporter; Barbara Walters; 
and Frank Mankiewicz, who heads up 
National Public Radio. 

The one absentee was New York Times 
editor Abe Rosenthal, who, according to 
a story by Quinn, in the Washington 
Post, first accepted and then declined the 
invitation. 

Quinn wrote that according to Wal- 
ters, Rosenthal did not attend because he 
had been offended by Castro’s remarks 
to the U.N. concerning Israel. 

Rosenthal denied the report in an offi- 
cial statement read to E&P: ‘‘Sally 
Quinn’s report was incorrect. I declined 
to attend for a number of reasons, the 
principle one among them being that I 
did not feel comfortable in going to visit 
Castro in what seemed to be a newspaper 
delegation. I have no criticism of those 
who went, but my personal and profes- 
sional preference was not to go. I would 
like to point out that Sally Quinn did not 
call me to verify what she wrote.” 

Conspicuously absent from the session 
were representatives of the other televi- 
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sion news networks, the reason being 
that Walters, who had already scored a 
coup by pulling the affair together in the 
first place, was not of a mind to give the 
story to the competition, according to an 
ABC spokesman. The New York Times 
quoted her as saying, ‘‘Macy’s doesn’t 
tell Gimbels.”’ 

The entire session was originally sup- 
posed to be ‘‘off-the-record,’? but Wal- 
ters later asked Castro if his remarks 
could be made public. He told Walters, 
according to ABC, that he’d make up his 
mind after he met with the group. He 
eventually lifted the news blackout. 

The news executives questioned 
Castro—whenever they could get a word 
in between his statements—on a myriad 
of issues ranging from his estranged sis- 
ter (who was demonstrating outside the 
mission) to the presence of Soviet troops 
in Cuba. 

O’Neill wrote, “‘As he talked, Castro 
kept poking his finger at Benjamin C. 
Bradlee, executive editor of the Wash- 
ington Post. As he began to turn black 


Controllers 
to elect 
new president 


Joseph H. Bright, data processing di- 
rector, Calkins Newspapers Inc., Levit- 
town, Pa., was expected to be named 
president of the Institute of Newspaper 
Controllers and Finance Officers. He 
will replace Uzal H. Martz Jr., 
president-publisher, Pottsville (Pa.) Re- 
publican, who continues as a director. 

They will be chosen (October 22) by 
the board of directors, at Institute’s 32nd 
annual meeting in Kansas City. 

John D. Horton will move up from 
second vicepresident to first vice- 
president, and Donald H. Maxwell takes 
over the post he vacated. Horton is busi- 
ness manager and treasurer, Aflanta 
Journal and Constitution, and Maxwell 
is vicepresident, finance, Los Angeles 
Times. Frederick J. Hetzel, treasurer, 
Dow Jones & Co. Inc., Princeton, N.J., 
will be elected secretary. The new trea- 
surer will be Charles A. Poulin, vice- 
president, treasurer and controller, 
LeSoleil-Unimedia Inc., Quebec. 

Bright graduated from Drexel Univer- 
sity and while still in college, joined the 
Bristol Printing Co., publisher of the 
Bucks County (Pa.) Courier Times. He 
began as assistant to the controller and 
later became manager of an affiliated 
data processing service bureau. In 1966 
he was made data processing manager of 


and blue, Bradlee finally demanded to 
know: ‘‘Why do you like Russians more 
than Americans?” 

“Castro looked hurt, insisting Cubans 
like Americans, still do despite all the 
problems.” 

O’Neill quoted Castro as saying, ‘‘I 
feel respect and admiration for Ameri- 
cans.”’ And according to O’ Neill, Castro 
added that President Carter would be 
welcome in Cuba, only he won’t be in- 
vited ‘‘because I don’t have any hopes of 
his going.” 

Walters, besides having brought the 
group together, acted as somewhat of a 
co-host with Castro at the reception. Ac- 
cording to news accounts of the gather- 
ing, Walters had to remind Castro of the 
hour—it was nearly 11 p.m.—so that the 
news people could eat. A buffet had 
been enticing the group throughout the 
affair, but Castro had apparently over- 
looked it, even though he selected the 
menu and prescribed his personal recipe 
for cooking lobster. 

As to how much progress was made 
during the talks, O’Neill writes, *‘De- 
spite all the talk, nothing had changed. 
He will still attack the United States. To 
many exiles from his own country, he 
will continue to be a prisoner of hate. 
And two neighbors, living only 90 miles 
apart, will still be estranged.” 


LOLS: 
Joseph H. Bright 


the publishing company, in charge of all 
information processing systems for the 
Calkins group. 

Bright joined INCFO in 1963. He 
served seven years as a director and has 
headed the executive, steering, and in- 
formation systems committees. 

INCFO named five new directors to its 
board: John P. Brown, vicepresident- 
finance and treasurer, Hackensack 
(N.J.) Record; Jay A. Carlson, control- 
ler, Newspaper Agency Corp., Salt Lake 
City; George E. Chismark Jr., business 
manager, Times-Call Publishing Co., 
Longmont, Colo.; William R. Hogan, 
controller and assistant treasurer, 
Phoenix Newspapers Inc., and Brian A. 
Storey, business manager, Edmonton 
(Alta.) Journal. 
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lently while the Legislature closed half 
the court records in the state. 


““‘We have quarreled with politicians 
over where they spend their media 
money, and allowed the Supreme Court 
to write—with no counter arguments—a 
disastrous opinion that opens our report- 


Wichita editor fights 
to open arrest record 


By Carla Marie Rupp 


W. Davis (‘‘Buzz’’) Merritt Jr., execu- 
tive editor of the Wichita (Kans.) Eagle 
and Beacon, will be meeting with Bill 
Hoch, the press secretary to the Gover- 
nor of Kansas, on October 18, at Hoch’s 
request, to discuss greater access to pub- 
lic records in Kansas. 

Other Kansas editors are expected to 
be involved in discussions with the gov- 
ernor’s office. On October 10, Gov. John 
Carlin moved to determine whether 
changes in state law should be made to 
give Kansans access to public records 
and documents they now are barred from 
viewing. 

Hoch said Carlin is not ready yet to 
make any recommendations. 

Merritt said he expects some kind of 
action on the discussions between the 
editors and the governor’s office by Oc- 
tober 25. 

Before 300 journalists at Kansas 
Editors Day October 6, Merritt blamed 
the state’s editors for the curtailed free- 
dom they have to report. 

Merritt told the Kansas editors he 
wanted to report to them that “‘freedom 
to report the news is alive and well in 
Kansas.’’ But he said he couldn’t do that 
because it would not be true. 

“Our ability to gather and report the 
news in Kansas is more limited than in 
almost any other state in the union. 
Those of you in this room have let it 
happen.” 

In September, the Eagle and Beacon 
filed an action in the Kansas Supreme 
Court challenging the constitutionality of 
two statutes which block public access to 
certain arrest and court records. One of 
those laws was enacted last session. It 
closed arrest and court records in cases 
where charges were dismissed or where 
an innocent verdict was rendered. Carlin 
signed that law after it passed the House 
and Senate. 

The Topeka Capital Journal and the 
Hutchinson News have joined in the 
newspaper’s suit in amicas. An answer 
has been filed by the clerk of the Kansas 
court and the Kansas Supreme Court is 
getting ready to decide what it will do in 
the case, said Merritt. 

Merritt, who has been at the Eagle and 
Beacon for four years in his 23 years with 
the Knight-Ridder company, will also be 
attending another hearing meeting of the 
legislative committee in Topeka, the 
state’s capital, on proposed changes in 
the open record’s law. Merritt said the 
committee has been holding hearings 
throughout the summer and he has made 
efforts to attend them. These changes, 
Merritt said, would probably not affect 
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the closing of certain court records. One 
legislative act does not necessarily affect 
another, he said. 

Through stories in the Wichita news- 
papers and the Eagle and Beacon’s suit, 
the governor’s office has been concerned 
about the views that the Kansas editors 
hold about the records law. Merritt said 
H-B 3024 or Chapter 95 must be thrown 
out or repealed in the best interests of 
Kansas journalism. 

Hoch said Carlin’s office hasn’t “‘de- 
cided for sure they (the laws) need to be 
changed,’’ but is interested in hearing 
suggestions from those who oppose 
them. The other law the Wichita news- 
papers oppose allows persons to ex- 
punge records of their arrests and con- 
victions in certain cases. 

The interim legislative committee that 
has developed a proposed replacement 
for the open records law is expected to 
put the finishing touches on that bill this 
next week after hearing comments on a 
draft version. 

At Editors Day, Merritt called the 
existing open records law a ‘‘closed rec- 
ords law.”’ 

Merritt calls the rewrite of the open 
records law the 1980 Legislature will 
have before it ‘‘a complex, but carefully 
worked out bill, labeled for now, Propo- 
sal No. 16. 

“Tt has faults. But it is a vast im- 
provement over the present closed rec- 
ords law. It needs your personal and 
journalistic support. 

‘“We should begin now to change the 
state’s closed meetings law that allows 
public bodies to function all too often in 
secrecy. This should be a target for 
1981.” 

Merritt told the editors that they 
should tell their readers, ‘‘in clear words, 
that their freedoms are at stake, that the 
fundamental social contract between the 
people and the government has been de- 
stroyed in Kansas.” 

Since he made those remarks, Merritt 
told E&P that a number of Kansas 
editors would be editorializing on the 
subject of greater freedom for their 
newspapers. 

Merritt criticized the editors meeting 
at the University of Kansas, for standing 
by, ‘“‘pocketbooks and minds folded,”’ 
while the courts and legislatures and 
local bureaucrats have slammed closed 
their records, their doors and their at- 
titudes. 

“Tt has been a great surge backward,”’ 
Merritt said. 

““We have fought like tigers to protect 
advertising income from the scourge of 
lowered rates for legal ads. And sat si- 


ers’ notes and minds to probing.” 


Merritt said the editors mounted a 
campaign to make sure that tax money 
continues to help support them through 
archaic publication requirements and 
failed to insure that such fundamental 
information as who is in jail and who 
isn’t is available to the public the editors 
purport to serve. 


The things the editors have done are 
important, Merritt said, but he ques- 
tioned whether they were necessities. 
Merritt said there isn’t going to be any 
news available to tell if the editors con- 
tinue to pretend they don’t hear ‘‘the 
loud slamming of doors and locking away 
of records. 


“Something terrifying has happened in 
Kansas. And in letting it happen, we of 
the state’s newspapers have abandoned a 
heritage and a responsibility to the 
people we serve.” 


Merritt noted that even before Kansas 
was a state the Legislature passed a law 
requiring that the clerk of court of each 
county maintain an office and hours of 
operation as determined by the county 
commissioners. And at that place and in 
those hours all books and records of the 
county’s business should be open for 
public inspection, the 1891 Legislature 
said. 


Less than 90 years later, according to 
Merritt, any district attorney in Kansas 
can arrest any person for any reason, 
detain him or her incognity on any 
trumped up charge, dismiss the case 
later, and the record is forever sealed. 


Any judge in Kansas can dismiss any 
charge he chooses and the record of the 
event and the reason for the dismissal is 
locked away forever, Merritt said. A 
citizen who is a victim of a crime can be 
denied fair recourse in the courts and has 
no way to protest, Merritt said. 


‘Police can seep through a troubled 
neighborhood, detain those they con- 
sider might cause trouble, lock away the 
records and never be held accountable. 


“‘A candidate for governor can swear 
an oath that he has no criminal record, 
and since history has been rewritten by 
the expungement laws, the voters can 
not know the truth.”’ 


Merritt calls it all a “tragic litany of 
how the editors have allowed govern- 
ment to evade public scrutiny. Secret 
deals. Perversion of the truth.” 

Merritt told the editors it isn’t going to 
be easy to ‘‘recoup and begin again to 
fulfill their fundamental responsibility to 
their readers. It isn’t going to be easy, or 
cheap.”’ 
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Full-time tutor grooms 
aspiring reporters 


The Christian Science Monitor is 
pioneering an unusual writers-in-training 
program at its Boston headquarters, 

The program provides the full-time 
services of a professional journalist hired 
solely to develop young writers and in- 
troduce them into all phases of the news- 
paper’s worldwide operations. 

A dozen trainees on the copy clerk 
staff work at the usual array of news- 
room chores but four are taken off the 
job for a month at a time to write under 
the tutelage of the instructor. 

The program is now entering its sec- 
ond year. Editor Earl Foell and the Trus- 
tees of the Christian Science Publishing 
Society who initiated the program say it 
has exceeded their expectations. 

“It has produced copy of professional 
quality for all sections of the paper,” 
Foell says, ‘“‘and most of the original 
trainees have earned jobs on the staff or 
are in intermediate jobs until more re- 
porting positions become available.”’ 

Three have been hired as reporters, 
one as News Briefly editor, several are 
editorial assistants, one works on the 
layout and makeup desk, and one is on 
the staff of the International Edition. 

A few have become editorial assistants 
for other Christian Science publications. 
Two left the program. (All are warned at 
the outset that journalism isn’t for 
everyone and those who don’t fit will be 
honorably discharged early.) 

“One of our goals is to pinpoint the 
talent and nurture it,’’ says Foell, ‘but 
we make no promises. There will not al- 
ways be openings at the end of the train- 
ing period. And if reporting is not the 
right niche, we say, with no lack of ap- 
preciation, ‘You might go far in some- 
thing else; you don’t seem to us to be a 
journalist.’ ”’ 

When there are staff openings, 
Monitor editors feel they can make bet- 
ter selections based on the recom- 
mendations of the training instructor 
who has worked closely with the 
trainees. 

The Monitor enlarged its copy clerk 
staff to permit rotation in the program 
and hired Lucille DeView, an award- 
winning reporter and columnist at the 
Detroit News, to head the program. 

Her experience includes investigative 
reporting, feature writing, news, and 
magazine work. She was associate editor 
and assistant to the publisher of a string 
of weeklies, where she developed sev- 
eral leading young writers and editors. 

Writing guidance is on a one-to-one 
basis, since trainees enter at different 
levels of experience. Some are from 
other newspapers, some come directly 
from journalism schools and some have 
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shown a proficiency in writing but ma- 
jored on other subjects. Not all are col- 
lege graduates. A few have been English 
teachers making career changes. 

“To a large extent, this program is a 
means of finding the bright student from 
J-school or the one who may only have 
written a thesis in science, for example, 
but has a gift for popularizing technical 
information,’’ Foell says. ‘‘A popular- 
izer with training in scientific accuracy 
can make the best possible journalist.” 

The Monitor wants ‘‘people with a 
sense of curiosity and logic, as well as a 
feel for words, whatever their particular 
discipline in high school or college,’’ he 
adds. 

Not all training assignments are for 
publication. Teams of trainees investi- 
gate social issues (welfare, runaways) or 
local news events (prisons, courts). They 
ride in Boston Police scout cars, accom- 
pany political reporters to the State 
House, attend conferences at Harvard 
and MIT and do research for staff writ- 
ers. 

“We feel it is necessary to know the 
community first hand,’’ Foell says. ‘‘It’s 
all too easy on a paper which deals 
largely with national and international 
news, to overlook the vital contact with 
local people and neighborhoods. 

““We want our reporter-trainees to 
know what makes a place tick—its 
schools, industries, government, lead- 
ers, problems. This is equivalent to being 
a foreign correspondent in a new city and 
a new culture. Fortunately, our trainees 
who come from all over the country, see 
Boston as a marvelously foreign place to 
explore.”’ 

Trainees study the Monitor daily as 
their textbook. They attend page one 
conferences and sit in on some depart- 
ment story conferences. Editors lecture 
to the group. So do foreign correspon- 
dents home on leave—so far, David Wil- 
lis from the Soviet Union, Elizabeth 
Pond from Germany, Gary Thatcher 
from Africa and roving correspondent 
Geoffrey Godsell when he returned from 
Iran and elsewere. 

Trainees practice the Monitor concept 
of ‘‘problem solving journalism.” 

‘‘That doesn’t mean editorializing in 
the news columns or looking for Pol- 
lyanna solutions to problems,”’ Foell ex- 
plains. ‘‘We like to tackle huge-scale 
problems—like global pollution or mass 
migration from farms to cities—by ask- 
ing thinkers and experimenters who de- 
vote their careers to these subjects what 
can be done about them. 

““We ask our reporters to look for con- 
crete experiments or experts who are 
working on solutions—to see what has 


worked and what has failed. We don’t 
feel every story should have a problem 
solving angle but you would be amazed 
at how many stories can use this ap- 
proach.”’ 


Sunday edition 
added by Dix 
daily in Ohio 


The Martins Ferry (Oh.) Times Leader 
began the publication of a Sunday morn- 
ing edition on September 30, 1979. At the 
same time the Saturday afternoon edition 
was discontinued offering readers a full 
fledged Sunday edition at the same sub- 
scription cost. 

Times Leader publisher, Robert C. 
Dix, stated that the change in the 
weekend publishing time came after 
years of study. 

The Sunday morning edition brought 
many new features to Eastern Ohio resi- 
dents, including the following: 

Eight pages of full color comics, Fam- 
ily Weekly magazine, Tune In—a new 
quarter tab stitched and trimmed tv 
magazine, and two new sections entitled 
LIVING and PANORAMA. Along with 
the new sections and features came ex- 
panded news and sports coverage with 
the use of full color throughout the new 
paper. 

The new PANORAMA section in- 
cludes complete entertainment features 
along with many new consumer columns 
and features. 

LIVING features an all new food sec- 
tion along with brides, engagements and 
family features and news. 

In conjunction with the new Sunday 
publication, The Times Leader is con- 
cluding a $1 million dollar renovation 
program which is expected to be com- 
pleted by mid 1980. The renovation will 
include a complete remodeling of The 
Times Leader’s Martins Ferry offices in- 
cluding the business, advertising, circu- 
lation and editorial departments. A new 
2000 square foot mailroom addition is 
being built along with a complete facelift 
of the external building. 

The renovation program began early 
last year with the installation of 2 units of 
Goss Urbanite bringing the 8 unit press 
to full capacity. Early this year a Com- 
pugraphic Unified Terminal system con- 
sisting of three controllers and 16 termi- 
nals connecting all Times Leader offices 
was installed in the editorial depart- 
ments. Recently, mailroom automation 
was completed with the installation of a 
McCain 660 newspaper inserting 
machine and a Hall Systems Inc. 
Monitor Counter/Stacker featuring a 
floppy-disc computer controller. 

The Times Leader is a member of the 
Dix news media group encompassing 
several daily and weekly newspapers and 
broadcast properties throughout Ohio 
and surrounding states. 
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Moscow correspondent 
reflects on assignment 


By Joseph Galloway 


(Joseph Galloway recently completed a 
three year assignment in Moscow as chief 
correspondent and manager of United 
Press International’s bureau. The follow- 
ing are some of his reflections upon the 
Soviet Union, its people and relations with 
the United States, which he presented to 
the UPI Advisory Board on October 6 in 
Houston.) 

The Soviet Union remains one of the 
toughest assignments any reporter can 
draw. Winston Churchill said long ago 
that Russia was a riddle inside a puzzle 
wrapped in an enigma. That remains an 
apt and accurate description. 

Peeling back even one of those layers 
for a brief look underneath is the task of 
every foreign diplomat and journalist in 
Moscow. Remaining a hermetically sealed 
secret system is the prime task of the 
Soviet Communist Party and Govern- 
ment. 

By careful sifting of the controlled 
press, by cooperating and sharing with 
other reporters, by exchanging informa- 
tion with the diplomatic community, by 
maintenance and use of the best possible 
filing system by cautiously tapping the 
few mostly suspect Russian sources and 
finally and perhaps most importantly de- 
veloping a sixth sense as to how the Rus- 
sians will move or react or speak in a 
given situation the Moscow Press Corp 
survives, learns, judges and then writes. 

All of this goes on while you ride the 
roller coaster of Soviet-American rela- 
tions. 

The ups in those relations don’t open 
any Kremlin doors but they can ease the 
tension and paranoia of life in Moscow. 
The downs can frost your personal 
pumpkin instantly . . . opening you and 
your staff and their families to the 
crudest actions of the KGB dirty tricks 
department can devise as witness recent 
druggings of an American reporter and 
several diplomats. 

When one of those ‘“‘down’’ periods 
comes—and there will be a real dilly 
should the Senate fail to ratify the new 
Salt Treaty—the American press, busi- 
ness and diplomatic community circles 
up the wagons and hunkers down for the 
siege. 

I am proud to say that during my three 
years in Moscow I know of no American 
journalist who let the ups and downs, 
and the attendant personal risks, affect 
his reporting. 

In Moscow as perhaps in no other 
world capital an American reporter must 
choose the high road and walk it firmly, 
steadily and without flinching. You rep- 
resent a nation, a system of Government 
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and a profession which are all anathema 
in the eyes of the Soviet machine. 

That brilliant philosopher Pogo once 
said, ‘‘We have met the enemy and he is 
us.”’ In Moscow, an American reporter 
is left in no doubt of the truth of that. He 
can’t win any popularity contests. He 
won’t receive any friendly leaks from the 
top. So from day one he can settle down 
to doing his job of portraying the face of 
the Soviet system and the Soviet people 
to the rest of the world. 

Although it is perhaps a little late now 
to do President Carter much good, in my 
dealings with the Russians like many be- 
fore me, I found it best to state your 
purpose, your aims and your course 
clearly and firmly at the outset, and then 
hew to that line with every ounce of de- 
termination and doggedness you can 
muster. 

If you bend even the smallest of your 
principles you convince the other side 
that there is at least a chance you will 
bend the larger ones, and that possibility 
is enough to keep the Russians working 
on you forever. 

The conduct of American diplomacy 
with the Soviet Union over the last two 
and a half years has broken those simple 
rules of conduct time and again. 

Unilateral decisions have been made 
without seeking any Soviet concession in 
return. An amateurish eagerness to reach 
agreement has been displayed at the out- 
set of difficult negotiations. Extraneous 
issues have been raised and the Ameri- 
can prestige committed in their support 
only to be allowed to fade and die. 
Rather than a single determined voice 
the Russians hear in a babble of diamet- 
rically opposed hard and soft lines from 
official Washington. 

I do not in any of this propose a return 
to the cold war or constant Soviet- 
American belligerency. I do not suggest 
that the damage done recently is irrepar- 
able or that every Soviet gain is an au- 
tomatic American loss. 

I do believe a firmness of purpose in 
dealing with our only equal in the game 
or superpower diplomacy and a histori- 
cal memory within the American 
bureaucracy of the rules of doing busi- 
ness with a touch unchanging opponent 
are vital prerequisites for a nation which 
has gone through five presidents in less 
than twenty years. 

During that period the Soviet Union 
has changed its supreme leader only 
once. It has the same foreign minister it 
has had since 1957. The same Soviet 
Ambassador has sat in Washington 
throughout all those years. Their mem- 
ory is long and their negotiating tactics 
have been honed to a fine edge. 


Another change in the supreme Soviet 
leader draws near. President Brezhnev, 
in poor health, may last another year or 
two. 

His departure will not open up any 
room for easy American maneuvering. 
These will not be the kind of changing of 
the guard that attends the departure of a 
Gerry Ford and the arrival of a Jimmy 
Carter. Premier Kosygin will still be run- 
ning the Government ministries. Foreign 
Minister Gromyko will be ready to teach 
his 12th or 13th American Secretary of 
State the fine old art of stonewalling. 

And Ambassador Dobrynin will prob- 
ably still be doing business at the same 
old stand in Washington. 

In the Kremlin you can expect a year 
or so of collective leadership, a troika as 
you had after the death of Stalin and the 
departure of Khrushchev. 

Why? Because that’s the way it was 
done then and it worked. It gave the 
politburo a smooth transition period, a 
chance to avoid the appearance of any 
cracks in the granite wall. Then a 
Khrushchev or a Brezhnev will emerge 
as the most equal. 

He won't be a young man. His acces- 
sion to power will not signal a genera- 
tional change. He will have risen slowly - 
through the ranks of the Soviet Com- 
munist Party and his interest and that of 
his closest colleagues will be aimed at 
protecting and strengthening the system 
which brought them to the top. 

His urge to compete with the United 
States, to best the United States in ways 
small and large, will be no less than that 
of his predecessors. 

Against this rigidness of purpose, 
stolidity, this historical memory and ex- 
perience the United States must send its 
best andits most experienced. We can- 
not afford years of on-the-job training 
and trial-and-error education for each 
new Washington administration. 

They say there are no atheists in 
foxholes. I can add one to that. There are 
no liberals in Moscow. 


Fargo publisher buys 
Willmar (Minn.) Trib 


Willmar (Minn.) West Central Daily 
Tribune, 18,904 circulation evening 
daily, was sold this week to William C. 
Marcil, president and publisher of the 
Fargo (N.D.)-Moorhead (Minn.) Forum. 

The Tribune was owned by five indi- 
viduals and a trust. The five stockholders 
are O. B. Auguston, Ruben C. Bengston, 
Ernest Strom, Sigurd Pederson, and 
Donald Miller. The sixth shareholder is 
the Kandiyohi County Historical Society 
Trust. All of the individuals are officers 
of the Tribune Printing Co. 

Terms of the sale were not disclosed. 
Joe N. Wells Co., Oakbrook, Ill. rep- 
resented the sellers in the transaction. 

In addition to the newspapers, Marcil 
also owns several tv and radio stations. 
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Nauru’s president sues 
Gannett Co. for libel 


The president of the tiny central 
Pacific nation of Nauru has brought a 
$7.5 million libel suit against the Pacific 
Daily News of Guam and its owner, 
Gannett Co., Inc. 

In the first round of the action, federal 
Judge Samuel P. King in Honolulu ruled 
that the suit could be heard in Hawaii 
and could be based in part on the laws of 
Nauru. 

President Hammer DeRoburt of 
Nauru, a 7.7-square mile island about 
1,300 miles northeast of Australia, filed 
the suit over a story that appeared in the 
Pacific Daily News in May, 1978. De- 
Roburt charges that the article falsely 
accuses him of interfering in the internal 
political affairs of the Marshall Islands. 

Judge King, earlier this month, de- 
clared that Nauru law—as long as it 
doesn’t conflict with the First 
Amendment—applies in the case. Part of 
the suit seeks recovery under Nauru sta- 
tutes and part under U.S. libel law. 
King also refused to throw out claims 
based on American libel statutes. Ac- 
cording to King, DeRoburt submitted 
sufficient evidence to raise the question 
of whether malice was involved in publi- 
cation of the article. 


In-house museun 
opened by daily 
in Worcester, Mass. 


The Worcester (Mass.) Telegram & 
Gazette has opened a newspaper 
museum. 

The museum, now included in the 
newspapers’ promotion department 
tours, features memorabilia from both 
the production and news departments. 

Included in the museum are Linotype 
and monotype machines, a trim saw, a 
page proof press, mat former, ludlow 
machine and ludlow cabinet and the last 
front page produced by the old method. 

There is a 7 by 15 foot photomural of 
linotype operators working in the com- 
posing room during the 1950s. Also in- 
cluded are copies of historic front pages 
of the Worcester Telegram, the Evening 
Gazette and the Sunday Telegram, dat- 
ing from as early as the late 1880s. 

The idea for the museum was first 
conceived by president and publisher 
Richard C. Steele in 1975 when the 
newspapers began to phase out the old 
hot metal production system in 1976. 

As the Telegram and Gazette began to 
convert various production departments, 
equipment was set aside for display in 
the museum. Future additions and dis- 
plays are being planned. 
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Gannett News Service reported that 
Robert Udick, publisher of the Guam 
paper, said the suit could pose serious 
questions for other newspapers in similar 
circumstances. The application of 
foreign law in a libel suit, he added, 
could set a precedent. 


“If a copy of our paper showed up in 
Iran,’ Udick continued, ‘‘could the 
Ayatollah Khomeini sue us? Could he 
sue somebody for printing a story about 
Iran and say that Iranian law should ap- 
ply? It’s a distrubing thing for newsmen 
and not just for us.” 


The newspaper claims that the laws of 
Guam, a U.S. territory, should be con- 
trolling. Pacific Daily News said it has 
only one subscriber in Nauru—the Au- 
stralian consulate. 


Nauru has a population of about 7,100. 
Its total gross national product in 1978 
was $25 million, according to Gannett. 
Nauru’s principal natural resource is 
phosphate, the result of centuries of bird 
droppings. 


DeRoburt was elected the nation’s 
first president in 1968. He served until 
1976 and was elected in May, 1978. 


Guild throws 
in towel at 
Oakland Press 


The Newspaper Guild has surrendered 
its position as bargaining representative 
for editorial employees at the Pontiac, 
Mich., Oakland Press, less than a week 
before an election in which the 
employees would have been able to de- 
certify the union. 

Employees in the second bargaining 
unit involved in a strike against the 
newspaper have moved to decertify the 
Pressmen’s Union 

Detroit Local 22 of the Guild notified 
the National Labor Relations Board that 
it was disclaiming interest in the bargain- 
ing unit of about 50 persons. It had been 
the bargaining agent since 1964. 

The Guild and Pressmen’s Local 13 
struck the 75,000—circulation daily 
newspaper on December 29, 1977. The 
Oakland Press has continued to publish 
without interruption. 

Editorial employees, including some 
who had stayed at work during the strike 
and others who were hired later, origi- 
nally petitioned in 1978 for an opportun- 
ity to vote out the union. 

A third bargaining unit in the mainte- 
nance department, represented by De- 
troit Pressmen’s Union Local 13, voted 
out that union by a 9-0 margin in 1978. 


Visitors to the newspaper museum 


Best college daily 


The Indiana Daily Student, the stu- 
dent newspaper at Indiana University 
Bloomington, has been named the best 
**All-Round Student Newspaper”’ in the 
1979 Society of Professional Journalists, 
Sigma Delta Chi national Mark of Excel- 
lence contest. The period covered by the 
contest is Feb. 1, 1978, to Feb. 1, 1979. 


Bob Johnson, now working on the Vin- 
cennes Sun-Commercial, was editor-in- 
chief of the IDS during the judging 
period. Specifically cited were the issues 
of November 6, 7 and 8, 1978. The IDS, 
along with winners in 12 other 
categories, will be honored at regional 
meetings of SPJ/SDX and at the national 
meeting. 
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Newspapers-tv 
to carry series 
on technology 


Courses by Newspaper’s fall series, 
available to newspapers free-of-charge, 
will explore sources, consequences and 
prospects for technological innovation 
and issues raised in the newspaper series 
will also be probed in a PBS television 
series. 

It is the first time a Courses by News- 
paper series has been linked to a PBS tv 
series. 

Courses by Newspaper is a project of 
University Extension, University of 
California, San Diego, and is funded by 
the National Endowment for the 
Humanities, an independent federal 
agency that awards grants to support 
education, scholarly research, and public 
activities. 

Available free-of-charge to the first 
newspaper in a community to request it, 
the newspaper series serves as the basis 
of credit or non-credit courses at local 
educational institutions. In Courses by 
Newspaper’s six-year history, more than 
50,000 newspaper readers have taken the 
courses for college credit. 

The twice-yearly Courses by Newspa- 
per offerings, are featured by more than 
500 newspapers and 350 colleges and 
universities nationwide. 

The fall series will be entitled “‘Con- 
nections: Technology and Change.” 

Among the more than 350 newspapers 
already signed up to offer the weekly 
series are the San Diego (Calif.) Union, 
San Francisco Examiner, Seattle Times, 
Boston Globe, Richmond (Va.) Times- 
Dispatch, Milwaukee (Wisc.) Journal, 
Cincinnati Enquirer, Phoenix (Ariz.) 
Gazette, Miami (Fla.) Herald, the Bir- 
mingham (Ala.) News, Arkansas 
Gazette, and the Charleston (W. Va.) 
Sunday Gazette-Mail. 

The feature-length articles (each 1,250 
words) will be distributed by UPI over its 
regular and fast wires and by Courses by 
Newspaper in scanner-ready format. 

A press kit of promotional materials, 
including press releases, camera-ready 
advertisements, coupon and layout 
ideas, is furnished to each participant by 
Courses by Newspaper. There is no 
charge for these materials. 


Y & R to handle 


auto dealer 


Young & Rubicam USA said that the 
Cincinnati Lincoln-Mercury Dealers As- 
sociation, headquartered in Cincinnati 
and covering part of the states of Ohio, 
Kentucky, Tennessee, Illinois, and West 
Virginia has been assigned to the agency. 
This association had not been handled by 
the previous agency, Kenyon & Eck- 
hardt. 
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Hearst Foundation Awards enter 20th year 


During the 1979-1980 academic year, 
journalism students at 78 colleges and 
universities throughout the nation will 
compete for $87,750 in scholarships and 
grants offered by the William Randolph 
Hearst Foundation. 

Now in its twentieth year, the Jour- 
nalism Awards Program consists of six 
monthly writing competitions and one 
photojournalism contest. Monthly win- 
ners in both categories will travel to San 
Francisco next May to compete for 
major scholarships. 

During the school year 60 monthly 
scholarships are awarded. Monthly 
grants range from $100 to $1200. Scho- 
larships for the finalist competition total 
eighteen and range from $500 to $2000. 
The foundation also matches all scholar- 
ships with grants of the same amount 
going to the schools and colleges of all 
winning students. 

The Awards Program is conducted 
under the auspices of the American As- 
sociation of Schools and Departments of 
Journalism. Deans and professors from 
the 78 colleges represent the AASDJ in 


monitoring the Program. 

This year, as in the past, journalists 
from publishing organizations volunteer 
their services in judging the monthly en- 
tries. Next May they will meet in San 
Francisco to evaluate the student 
finalists who are given special assign- 
ments and must compete under deadline 
conditions. 


Journalists who will serve as judges in 
the writing category this year are 
Michael Gartner, editor of the Des 
Moines Register and Tribune; Robert 
Haiman, executive editor of the Sr. 
Petersburg Times; William Woesten- 
diek, executive editor of the Arizona 
Daily Star; and Carol Sutton, assistant to 
the publisher of the Courier-Journal and 
Louisville Times, honorary judge. 

Judging the photojournalism competi- 
tions are Robert E. Gilka, director of 
photography for National Geographic; 
Brian Lanker, director of Graphics for 
the Eugene Register-Guard; and Richard 
Sroda, photography director for Gannett 
Rochester Newspapers. 


Free press endeavors 


Two grants totaling $65,000 to assist 
organizations defending freedom of the 
press have been approved by the Frank 
E. Gannett Newspaper Foundation. 

The cash grants, announced by Foun- 
dation president John A. Scott and direc- 
tor of education Gerald M. Sass, are: 

Reporters Committee for Freedom of 
the Press: $40,000 toward a $1 million 
endowment fund sought to bolster the 
organization’s operating income. 

First Amendment Congress: $25,000 
to help support a coalition of 12 national 
newspaper and broadcast organizations 
in alerting the public to threats against 
press freedom. 

The foundation has previously con- 
tributed $75,000 since 1976 to help fund 
operations of the Reporters Committee. 
Based in Washington, D.C., it monitors 
court decisions and other legal actions 
restricting freedom of the press and par- 
ticipates in a wide variety of efforts to 
combat them. 

The First Amendment Congress group 
plans meetings January 16 and 17 in 
Congress Hall at Philadelphia and March 
16-18 at Williamsburg, Va. 

Their purpose is ‘“‘to help the public 
perceive that every time freedom of the 
press is chipped at by the courts and 
legislators, the public loses valuable con- 
stitutional guarantees,’’ according to Jean 
H. Otto of the Milwaukee Journal. Ms. 
Otto is president-elect of The Society of 
Professional Journalists-Sigma Delta Chi 
and chairman of the First Amendment 
Congress Steering Committee. 

The Gannett Foundation also an- 


receive grants 


nounced two challenge grants to further 
its program of assisting the education 
and advancement of minority group 
journalists. They are: 

Small Tribes Organization of Western 
Washington: $11,565 as half the cost of a 
five-week journalism seminar for Native 
Americans next summer at Green River 
Community College, Sumner, Wash. 
Representatives of 17 Indian tribes in 
Washington and Oregon would be in- 
vited to learn how to establish newslet- 
ters and other communications pro- 
grams. 

Norfolk (Va.) State College, depart- 
ment of Journalism: $7,500 as half the 
cost of purchasing basic newsroom 
equipment to help Norfolk State become 
the first predominantly black journalism 
school to gain accreditation by the 
American Council on Education for 
Journalism. 


Consumer poll 


A national Consumer Attitudes Survey 
has begun appearing in newspapers. The 
readership survey is being tabulated by 
action-line reporters around the country. 
The survey questionnaire was prepared 
by Rep. James H. Scheuer, chairman of 
the House Subcommittee on Consumer 
Protection and Finance. Results of the 
poll will be disclosed at the national Ac- 
tion Line Reporters Association confer- 
ence in Washington, D.C., October 
14-16. 
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4 communicators 
given Newhouse 
professorships 


Four distinguished communicators—a 
communications researcher, a broadcast 
journalist-lawyer, a freelance writer for 
major television productions and a 
former top executive of a major broad- 
cast network—were named S.I. 
Newhouse Professors of Public Com- 
munications at Syracuse University. The 
appointments were announced by Henry 
F. Schulte, dean of the Newhouse 
School. 

George A. Comstock, a professor of 
communications research in Syracuse’s 
S.I. Newhouse School of Public Com- 
munications since 1977, was named to an 
endowed S.I. Newhouse chair, a con- 
tinuing appointment. 

Named S.I. Newhouse Professors for 
the 1979-80 academic year were Ragan 
A. Henry, president of Broadcast Enter- 
prises Network Inc., one of the coun- 
try’s largest black media networks; Er- 
nest Kinoy, freelance writer for televi- 
sion, theater and film whose credits in- 
clude the ABC Television productions 
‘Roots’? and “‘Roots II;’’ and Elmer W. 
Lower, former vicepresident for corpo- 
rate affairs of the American Broadcasting 
Companies and former president of ABC 
News. 

Comstock, who joined the Syracuse 
faculty in 1977 after five years as a senior 
social psychologist at the Rand Corp. in 
Santa Monica, Calif., is an expert in the 
effects of television on human behavior. 
He has published widely on the subject 
and is co-author of a 1978 book, **Televi- 
sion and Human Behavior.’ From 1970 
to 1972 Comstock was science adviser 
and senior research coordinator for the 
Surgeon General’s scientific advisory 
committee on television and social be- 
havior. 

Henry will teach in both the 
Newhouse School and the College of 
Law at Syracuse University. He is presi- 
dent of Broadcast Enterprise Network 
and its subsidiaries, which recently re- 
quired WHEC-TV, Rochester. Henry 
has been a partner in the Philadelphia 
law firm of Wolf, Block Schorr and 
Solis-Cohen since 1977. He is a member 
of the board of the National Association 
of Black Owned Broadcasters and a 
member of the executive committee and 
program chairman for the National Black 
Network Advisory Board. He is active in 
Philadelphia civic organizations, includ- 
ing the Greater Philadelphia Partnership 
of which he was co-chairman in 1977, 
and the Greater Philadelphia Chamber of 
Commerce. 

Kinoy’s credits, in addition to the 
widely-acclaimed ‘*Roots’’ series, in- 
clude the ABC production of ** Victory at 
Entebbe’’ in 1976 and many episodes of 
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“The Defenders,’ ‘‘Dr. Kildare’’ and 
“The Naked City.’’ He also has written 
widely for theater and theatrical film, in- 
cluding ‘‘Golden Rainbow”’ starring 
Steve Lawrence and Edie Gorme and 
‘Brother John”’ starring Sidney Poitier. 
He is working on ‘‘The Jackie Robinson 
Story,’ to be televised by ABC Televi- 
sion. 

Lower’s 44-year career in journalism 
spans broadcasting, magazine reporting 
and editing, newspaper reporting and 
wire service editing. He worked in tele- 
vision for 24 years at all three major U.S. 
networks, and is a specialist in the 
coverage of elections and political con- 
ventions. As president of ABC News 
from 1963 to 1974 Lower joined ABC 
correspondents, cameramen and sound- 
men in their coverage of the war in Viet- 
nam, and conducted radio and television 
interviews with President Sadat of 
Egypt, Prime Minister Gandhi of India, 
President Marcos of the Philippines and 
the late President Allende of Chile. In 
1977 he was a distinguished visiting pro- 
fessor at the S.I. Newhouse School at 
Syracuse, and he has also taught at 
Hunter College in New York City. 

The endowed Newhouse Professor- 
ships were established in 1977 through a 
gift from the late S.I. Newhouse, owner 
of newspapers, magazines and broadcast 
outlets, and his wife Mitzi. The chairs 
are held by individuals ‘‘distinguished 
for their professional or scholarly con- 
tributions related to public communica- 
tions,’ Schulte said. 


Student loan fund 
named for Newhouse 


Establishment of a loan fund to assist 
outstanding communications students 
was announced by Henry F. Schulte, 
dean of the S.I. Newhouse School of 
Public Communications at Syracuse 
University. 

The S.I. Newhouse Memorial Fund is 
named for Samuel I. Newhouse, who 
died September 5. Newhouse was a 
major benefactor of the Syracuse Uni- 
versity communications school which 
bears his name. 

*“Mr. Newhouse was deeply commit- 
ted to excellence in communications 
education, and certainly making it possi- 
ble for the best students to afford a col- 
lege education in communications is a 
key to attaining that excellence,”’ 
Schulte said. 

““We received a contribution in mem- 
ory of Mr. Newhouse from the member- 
ship of the Harrisburg, Pa., Newspaper 
Guild, and decided to use that contribu- 
tion as the starting point for a loan fund 
to be distributed to students on the basis 
of academic achievement and financial 
need,’ Schulte said. ‘‘We are grateful to 
the Harrisburg journalists for providing 
the impetus for this fund.” 


lowa daily makes 
‘extra’ effort 
to cover Pope 


The Des Moines Register and Tribune 
covered Pope John Paul II’s visit to lowa 
with an all out logistical effort that in- 
cluded having the state’s governor take 
aerial photographs and a high school 
cross country team run film through the 
crowds to waiting helicopters. 

Pope John Paul made two stops in 
Iowa on October 5; one at Living History 
Farms, and the other at St. Patrick’s 
Church near Cumming. 

In preparation for the pontiff’s visit, 
the Register and Tribune leased 30 extra 
telephones, 10 walkie-talkies, three 
motor homes, two helicopters, and a 
motel room and a tennis club across the 
road from Living History Farms to serve 
as its field headquarters. The newspaper 
also convinced John Connor, a farmer 
whose land is opposite St. Patrick’s, to 
let it install auxiliary power lines and 
park two motor homes for reporters’ ac- 
commodations on his property. 

The Register and Tribune’s religious 
writer, William Simbro, accompanied 
the Pope from Rome to Des Moines. 
When Simbro was in Rome, a foul up in 
procedures threatened to prevent him 
from flying with the Pope to Ireland. The 
newspaper saved the day by chartering 
an airplane to deliver Simbro’s picture to 
accreditation authorities in Dublin. 

Iowa Governor Robert Ray, noted 
camera buff, got in on the coverage of 
the Pope because of a ban on fly-overs 
by the press at Living History Farms. 
Since a helicopter was taking Ray to the 
farms, the Register and Tribune asked 
the governor to shoot a roll of film. Ray’s 
aerial shot of the crowd was one of 63 
photos of the papal visit the paper pub- 
lished. 

To aid its photographers with their feet 
planted on the ground, the paper turned 
to volunteers from the Ankeny High 
School cross country team who ran the 
film two miles to helicopters ready to 
transport it to Des Moines. 

The Register and Tribune’s staff 
photographers shot 132 rolls of black and 
white and 118 rolls of color film, or about 
7500 exposures overall on October 5. Its 
photo chief estimated that they took four 
times as many photos than in any other 
event in the company’s history. 

The 111 stories filed by the Register 
and Tribune’s reporters filled up the reg- 
ular edition of the afternoon Tribune and 
necessitated coming out with its first 
extra since D-Day in 1944. The overflow 
of copy took up most of the news holes in 
the October 6 editions of both the morn- 
ing Register and the Tribune. 

The Register and Tribune reported 
that all of the Thursday and Friday edi- 
tions were ‘“‘virtual sellouts.”’ 

UW/ 


Shoppers seminar 


program announced 


The Southern Newspaper Publishers 
Assn. Shoppers Seminar will focus on 
“Serving Your Market.’’ It will examine 
the use of computerized circulation lists 
and new delivery systems, in addition to 
shopper-related problems. 

The meeting will be held October 24-26 
at the Galleria Plaza Hotel in Houston. 

Seminar co-chairmen are Tom Hill, 
publisher of the Oak Ridge (Tenn.) Oak 
Ridger and Ross Pendergraft, vicepresi- 
dent Fort Smith (Ark.) Southwest Times 
Record. 

Following a keynote address on‘‘Serv- 
ing Your Market,’’ three SNPA newspa- 
per publishers will describe ‘‘How We 
Serve Our Markets with Shoppers.’’ 
This will be followed by a discussion 
from the floor of shopper ideas and prob- 
lems. 

The advertisers’ viewpoint on ‘‘Why 
Supplement Newspapers with Total 
Market Coverage?’’ will be presented by 
Al Lemke, national retail sales promotion 
manager, Montgomery Ward, Chicago, 
Ill., and Nick Quinne, regional sales 
promotion manager, Montgomery Ward, 
Ft. Worth, Tex. 

The shopper-publisher’s viewpoint on 
““How I Can Beat You at Your Own 
Game in Your Own Town’’ will be given 
by James W. Herring, publisher of the 
McMinnville (Tenn.) Southern Standard. 

John Paul Jones, Memphis, Tenn., at- 
torney, will discuss the ‘‘Legal Aspects 
of Anticompetitive Practices.”’ 

“Total Market Coverage and Com- 
puterized Circulation Lists’’ will be 
examined by John B. Ashcraft, Jr., pres- 
ident and general manager, Monroe 
(N.C.) Enquirer-Journal, and Mike Har- 
vey, market development manager, Dal- 
las (Tex.) Times Herald. 

The seminar will conclude with a dis- 


N.Y. guild officials 
get salary increases 


Harry Fisdell, executive vicepresident 
of the Newspaper Guild of New York, 
has had weekly wage hikes of $43.15 for 
1979 and $41.28 for 1980 approved by the 
executive committee and representative 
assembly. 

Fisdell will earn $819.23 through July 
1, 1980, when his weekly salary will rise 
to $860.51. 

The N.Y. Guild’s other fulltime offi- 
cial, secretary-treasurer Ray Mann also 
had his salary hiked to $781.66 through 
July 1, 1980, when it will rise to $821.05. 

In addition, the mileage allowance for 
both officers was increased to 20¢ per 
mile from 17¢ per mile. 

The raises are based on the general 
increases negotiated by the Guild for 
Group O employees at the New York 
Times. 
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cussion of ‘‘Alternate and Private Deliv- 
ery Systems”’ led by John Sweeney, 
president of the National Association of 
Selective Distributors, Canton, Mass. 

Registration fee for the seminar is 
$125, plus $25 for spouses. Persons in- 
terested in registering for the meeting 
should call or write the SNPA office in 
Atlanta. 


Agreement reached 
with contractors 


Dow Jones & Co. has reached agree- 
ments with general contractors for the 
construction of two new Wall Street 
Journal printing plants at Sharon, Pa., 
and Bowling Green, Ohio. 

Plans for the two 41,400-square-foot 
plants, announced earlier this year, call 
for opening late next year or early 1981. 
They will replace a plant in downtown 
Cleveland that was built in 1960. 

Agreement has been reached with 
Maybrook Construction Co., Inc., 
Brookfield, Ohio, for construction of the 
plant at Sharon. In addition to printing a 
portion of the Midwest and Eastern edi- 
tions of the Wall Street Journal, the Sha- 
ron plant will print the Sharon Herald, a 
daily newspaper owned by Ottaway 
Newspapers, Inc., a Dow Jones sub- 
sidiary. 

Dow Jones also has reached an agree- 
ment with MacKinnon-Parker, Inc., To- 
ledo, Ohio, for construction of the Bowl- 
ing Green plant, which also will print a 
portion of the Midwest edition of the 
Journal. 

The new plants will operate with print- 
ing plates made from images of Journal 
pages transmitted by communications 
satellite from other Journal printing 
plants. When completed the new plants 
will bring to 13 the number of Journal 
printing plants, 11 of which will either 
transmit or receive satellite signals for 
printing of the newspaper. They will also 
bring to four the number of plants print- 
ing the Journal’s Midwest edition, all 
connected by satellite link. 

A Wall Street Journal news office will 
be established in Minneapolis, Minn., in 
early October. The new office will be a 
satellite operation of the Journal’s 
Chicago news bureau and will be staffed 
by Lawrence A. Ingrassia, a Wall Street 
Journal reporter currently based in 
Chicago. 

The Journal now has 13 domestic news 
bureaus and 11 in Canada and overseas, 
including a bureau opened recently in 
Peking. 


New monthly 


A new monthly trade publication de- 
voted exclusively to magazine advertis- 
ing will be published by Magazine Age. 
Wallis E. Wood, editor, said Magazine 
Age will be edited for advertisers and 
agencies. The magazine’s offices are at 
225 Park Ave. in New York and 6931 
Van Nuys Blvd., in Van Nuys Calif. 


JWT creates national 
ad for Columbia film 


JWT Entertainment in New York has 
created the national print advertising 
campaign for Columbia Pictures’ ‘“*When 
A Stranger Calls.” 

This marks the first major motion pic- 
ture creative assignment for JWT Enter- 
tainment although the unit has previ- 
ously worked on creative projects for 
Universal Pictures and Avco Embassy. 

JWT Entertainment was launched by 
J. Walter Thompson Company last year 
to handle entertainment and leisure ad- 
vertising. : 

The ad, depicting Carol Kane’s ter- 
rified eyes peering over a telephone, is 
headlined, ‘“‘Every babysitter’s night- 
mare becomes real. . .’’It was selected 
by Columbia for the nationwide cam- 
paign on the basis of its effectiveness in 
four test market cities where the picture 
held its initial engagements. It will run 
throughout the U.S. during the fourth 
quarter of 1979. 

JWT Entertainment is currently de- 
veloping campaigns for several new 
shows. 


Color process guide 
in 2nd edition 


Pantone, Inc., of Moonachie, N.J., 
has published the second edition of its 
Four-Color Process Guide originally 
published some 10 years ago. The new 
guide is called Pantone Four-Color Proc- 
ess Guide-2. It contains Pantone matches 
for SWOP (AAAA/MPA) standard proc- 
ess colors. 

The guide is designed to eliminate the 
costly and time-consuming color match- 
ing chaos which often occurs because of 
the many possible variables in four-color 
process printing. With the guide an indi- 
vidual can precisely specify and match 
1,331 process color combinations with- 
out black and match some 11,979 combi- 
nations when the black screen tint is 
added. Colors are shown on coated and 
uncoated stocks with the screen tint 
combinations in 10% increments. 

The guide contains six color leaves on 
coated stock, six on uncoated stock, and 
a black screen tint film overlay. Price is 
$110 and available from the company, 
licensed ink manufacturers and from ar- 
tist material stores. 


To manage marketing 


Thomas K. McInerney, senior na- 
tional product manager, has been pro- 
moted to vicepresident-director of mar- 
keting for Seagram Distillers Company. 
McInerney will have marketing respon- 
sibility for Seagram’s V.O., Crown 
Royal, Benchmark Sour Mash Premium 
Bourbon, The Famous Grouse Scotch, 
and Myers’s Rum. 
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The marketplace said 
yes to Chrysler 
205 thousand times. 


The best thing that could happen to 
Chrysler just happened. In the marketplace. 
The American people bought 205 
thousand Chrysler cars and trucks in less 

than six weeks. 

205 thousand cars and trucks the self- 
styled experts said were wrong for America. 
That Americans wouldn't buy. 

The American people obviously didn’t 
agree. And they backed their opinion with 
hard-earned cash. 

Not just Chrysler owners. But GM 
owners. Ford owners. Even import owners 
bought Chrysler cars and trucks by the tens 
of thousands. 

Was it the $400 rebates? 

Hardly. Both GM and Ford gave their 
dealers millions and millions in incentives. 
To pass on to the American car buyer. 

Given freedom of choice, the car 
buyer can be counted on to put his money 
on the best product at the best price. And 
Americans bought Chrysler products in 
record numbers. 

Chrysler sales for the period were up 
55 percent, an all time record. GM down 
17.6 percent. And Ford down 14.1 percent. 

And only Chrysler gained in share of 
market. We doubled our truck share versus 
the previous month. And increased our car 
share by 60 percent. 

Chrysler’s carryover inventory of 1979 
cars 1s 60 thousand less than a year ago. 
That means now we can concentrate on 


selling our 1980 cars and trucks. 

What sells best in the car business is 
new products. And Chrysler has more all 
new products than anyone else. A smaller 
but still luxuriously styled Cordoba. A new 
line of Chrysler LeBarons and Dodge 
Diplomats. And an all new personal car, 
Dodge Mirada. 

Chrysler has the only 6-passenger cars 
in America for under $5,000. Aspens and 
Volarés with automatic transmissions, 
power steering, white side-wall radials and a 
lot more. 

For 1980 the Plymouth Champ and 
Dodge Colt with 4-speed manual are 
America’s gasoline-engine mileage leaders. 
In fact, Chrysler has four of the top ten 
EPA rated mileage cars. GM and Ford 
have none. 

The Dodge Omni and Plymouth 
Horizon will continue to give Chrysler 
front-wheel drive leadership in 1980. 

But more important to us than 
anything else, Chrysler has momentum in 
the marketplace. 

And we intend keeping it. 

We're delighted with the vote of 
confidence the American car buyer has 
given Chrysler in the last six weeks. 

America, we thank you. 


Jee 


Lee A. lacocca 
Chairman,Chrysler Corporation 


Los Angeles Times tests 
gasohol in company cars 


The Los Angeles Times has undertak- 
en a 4-month test of gasohol fuel in 
about 125 company-owned cars in what 
it describes as one of the largest gasohol 
evaluation programs launched by a pri- 
vate American firm. 

‘*We are trying it as an extender of our 
gasoline allocation and as an act of con- 
servation, since it is replaceable 
energy,’ purchasing manager Paul 
Heichman said. The project began Oc- 
tober 12. 

Gasohol is a mixture of 90% gasoline 
and 10% alcohol as auto fuel. Several 
state and local governments, including 
California and Los Angeles city and 
county, are experimenting with the new 
fuel. 

Heichman said gasohol will be tested 
for fuel economy, performance and ser- 
vice but added that he is skeptical about 
some claims of added mileage from 
gasohol. He noted that gasohol will cost 
about S¢ a gallon more than regular 
gasoline prices, including a 4¢ per gallon 
reduction in the federal excise tax on 
gasoline which is permitted for gasohol 
sales. 

The Times expects to use more than 


100,000 gallons of gasohol during the ex- 
periment. 


Heichman said the newspaper will use 


gasohol made with ethanol, which is de- 
natured 200-proof alcohol. It will be pro- 
duced from midwest corn by the 
Archer-Daniels-Midland Company. 


Finneman to join API 
as associate director 


As a step toward making it possible to 
hold two seminars at one time when a 
new building wing is completed, the 
American Press Institute at Reston, Va. 
will expand its associate director staff 
November 1. 

At that time John G. Finneman, 41, 
Sunday editor of the Racine (Wisc.) 
Journal Times since 1971, will join the 
EPI, director Frank Quine has an- 
nounced. 

Finneman has been with the Racine 
newspaper since 1963, starting as a re- 
porter. Prior to that he worked as a re- 
porter for his home town Duluth (Minn.) 
Herald and News Tribune. 


Ad director named 


LeRoy Surrett, retail advertising sales 
manager, Chattanooga (Yenn.) Times, 
was promoted to advertising manager. 
Surrett, who joined the Times in 1967, 
succeeds Curtis Adams, who resigned in 
August as advertising and circulation di- 
rector (E&P, September 29). 


New Attaway supp 
to debut in 1980 


The Attaway newspaper group has an- 
nounced a new product, Texas Weekly 
Magazine, to begin publication January, 
1980. 

Texas Weekly will be an integral part 
of suburban newspapers published by 
Attaway surrounding Houston. 

Dick Nichols, of the Pasadena Citi- 
zen, has been appointed editor for the 
magazine. Cecil Burnette, former adver- 
tising manager with the Houston Post, 
has been named as advertising manager. 

The Pasadena Citizen, with its new 
offset presses, will do the printing and 
distribution of the new Sunday Supple- 
ment. 

The magazine will be printed on a tab- 
loid format, with a full-color cover every 
week. It will reach approximately 50,000 
suburban homes on both the north and 
south fringes of Houston. 


Something interesting happened 
in the Philadelphia 


market last month 


The Sunday Courier Post happened—a 
brand new Sunday newspaper serving 
the South Jersey segment of the 
Philadelphia market. The Courier Post 


has been the dominant daily newspaper 


in the South Jersey tri-county for more 
than acentury. Now, it dominates on 


Sunday, too. 


Philadelphia S.M.S.A. 


() Pennsylvania Counties 
New Jersey Counties 


OELAWARE 


The daily & Sunday Courier Post 


q A Gannett Newspaper 
serving 125,000 South Jersey households 
seven days a week. 


THE COURIER POST, CAMDEN, NEW JERSEY 08101 - REPRESENTED BY GANNETT NEWSPAPER ADVERTISING SALES 
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Damage for libel... 
This danger is real 
and is becoming 
more and more 
acute every day. 
— William Allen 
White, 1930 


With these words 
William Allen White 
encouraged us to enter 
the libel insurance field 
nearly 50 years ago. 

Since that time new 
court decisions, new 
technology, and a new 
eagerness to sue for libel 
make these words just 
as true today as when 
they were first written. 

Which makes it all the 
more important to 
have the company that 
pioneered the idea of 
libel insurance standing 
behind you. 

Because while other 
things may change, your 
need for libel insurance 
remains the same. 

And so does our 
commitment to meet- 
ing those needs. 


Employers 


Reinsurance 


Corporation 


21 West 10th Street 
Kansas City, Missouri 
64105 


Atlanta Boston 
Chicago Houston 
New York 

San Francisco 
Toronto Zurich 


12th annual 
John Hancock 
Awards presented 


The John Hancock Mutual Life Insur- 
ance Company presented its 12th annual 
awards for excellence in business and 
financial journalism at a dinner held last 
week in the art museum of the University 
of Pennsylvania in Philadelphia. 

The awards covered the year 1978. 

J. Edwin Matz, John Hancock’s 
chairman, who hosted the ceremony, 
said the award winners were selected for 
their ‘‘“demonstrated ability to combine 
high journalism skills and insight into the 
increasingly complex social and 
economic order in which we live.” 

Matz stated the ‘‘primary object’’ of 
John Hancock’s business writing awards 
s ‘‘to foster improved understanding on 
the part of the public of business and 
finance as they relate to political, 
economic, and social aspects of our daily 
lives.”’ 

John G. McElwee, president of John 
Hancock, introduced the award winners. 

They were: 

Louise Cook of the Associated Press 
in the syndicated and news wire service 
category for her reporting on consumer 
affairs. 

William C. Bryant and Thomas H. 


Hughes of U.S. News and World Report, 
general news magazine category, for 
their special section in the May 1, 1978 
issue titled ‘“‘The ABC’s of How Our 
Economy Works.” 

Business Week’s Robert Henkel re- 
ceived the award in the business and fi- 
nancial publications category for his spe- 
cial report on Texas Instruments’ 
strategies for the 80’s. 

Richard Longworth and Bill Neikirk of 
the Chicago Tribune won for their series 
on how the world trade system affects 
Americans’ jobs and lifestyles in the 
newspapers over 300,000 circulation cat- 
egory. 

Ed Ryan, who headed a team of 5 
reporters for the Louisville Courier- 
Journal, newspapers between 100,000 
and 300,000 circulation, was honored for 
his series probing the pros and cons of 
Kentucky’s tobacco industry. 

Polly Ross Hughes and Bill Coats of 
the Anderson (S.C.) Independent and 
Daily Mail took top honors in the cate- 
gory for newspapers under 100,000 for 
their investigative series on consumer 
frustrations in dealing with Duke Power 
Company and South Carolina’s Public 
Service Commission. 

The Hancock award winners each re- 
ceive a bronze medallion, and $2000 cash 
is distributed per winning entry. 

Business writers who win the Hancock 
award three times receive a silver Paul 


Revere Bowl and $2000. They are then 
‘retired from the program’’ to prevent 
“superstars from winning every year.” 


National Press Club 
honors Kirkpatrick 


Clayton Kirkpatrick, president and 
chief executive officer of the Chicago 
Tribune Company, has been named win- 
ner of the National Press Club’s annual 
Fourth Estate Award, signaling out- 
standing contributions to journalism. 

Kirkpatrick began his career with the 
Chicago Tribune as a reporter in 1938, a 
career that was interrupted by -service 
with the 8th Air Force during World War 
II. In 1958, he became day city editor 
and, successively, city editor, managing 
editor and executive editor before mov- 
ing into the senior management of the 
company. 

In 1977, Kirkpatrick was recipient of 
the William Allen White Award for Na- 
tional Journalistic Merit and, in 1978, he 
was recipient of the Elijah Parish 
Lovejoy Award. 

He and the Chicago Tribune received 
national attention in May, 1974, for bold 
journalistic enterprise in publishing the 
transcripts of Richard Nixon’s presiden- 
tial tapes and, a few days later, urging 
editorially that Nixon be removed from 
office because of the Watergate scandal. 


_. For the latest news on no-fault, 


turn to State Farm. 


The best way to keep up with the 
no-fault auto insurance issue is 
with State Farm’s No-Fault Press 
Reference Manual. It’s become the 
standard reference work on no-fault 
over the last three years. The manual 
is a loose-leaf book with more than 
300 pages and it’s updated on a 
continuous basis. It has a section on 
every no-fault law in the United States. 
If you're on the mailing list for 
the no-fault manual, you also get our 
one-page interim newsletter Advisory. 
In addition, you'll receive all of our 
Insurance Backgrounders. For this 
free service, call us at 309-662-2625 
or write to: 


Robert Sasser 
Public Relations Department 
State Farm Insurance Companies 
One State Farm Plaza 
Bloomington, IL 61701 


STATE FARM 


INSURANCE 
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Until now, all digital CRT typesetters 
were fast, complex, and expensive. 
Introducing Linotron 202. It’s just fast. 


Our new Linotron 202 runs at 450 lines 
per minute. Now, there are faster CRT 
typesetters. In fact, we manufacture two of 
them ourselves. But 90 years of making 
typesetters for newspapers has 
convinced us that the profitable news- 
paper looks for more than speed 

So we followed all new priorities in 
developing Linotron 202. We insisted that 
price is as important as speed. We 
decided to do something about the high 
cost of digitized fonts. And most important 
ofall, we kept Linotron 202 simple. 
Because we've learned that simple 
operation and simple maintenance are 
critical to anewspaper’s bottom line. 


The lowest price. 


Linotron 202 will sell for far less than 

other digital CRT typesetters. To 

keep its price low — and at 

the same time cut font 

costs — Linotron 202 

loads and stores fonts 

on inexpensive 

floppy disks. 
Because we think 

you should buy a 

typeface only 

once, Linotron 

202 sets its 

136 point 


sizes from 4¥2 to 72 points all from one 
master digitization 

And since diskettes are so inexpensive 
and easy to use, you can load one with 
typefaces for your editorial pages, 
another for classified, and one for each 
major advertiser. 


Simple is better. 


All great designs are simple. So 
Linotron 202 has no lenses. In fact, there 
are no moving parts in the entire char- 
acter generating system. 

We designed fail-safe features into 
Linotron 202 that make it impossible to 
install a circuit board incorrectly or press 
the wrong button. We put the parts and 
controls you must reach within reach. And 

we color coded subassemblies 
for simple, foolproof 
replacement. 


Simple service. 


Linotron 202 also simplifies service. 
Everything is modular. Ifa circuit board 
fails, it is quickly and easily replaced 
Even the critical CRT assembly is 
pre-aligned at our factory and packaged 
so one person can replace it single- 
handedly. 


1,000 Mergenthaler typefaces. 


All 1,000 designs in the ever-growing 
Mergenthaler typeface library will be 
made available for Linotron 202. No other 
typesetter — at any price —can offer a 
larger, more respected selection of 
authentic typefaces. 


Learn more. 


Linotron 202 is the simple, affordable 
alternative in high speed composition. 
For complete specifications or a 
thorough demonstration, contact 
Mergenthaler Linotype Company, 
201 Old Country Road 
Melville, New York 
11747. Orcall 
(516) 673-4197. 


4 Mergenthaler 
| Linotype 
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Sign yourcar. 
and catch a car thief. 


Last year Americans bought twenty million automobiles, and 
stole one million more! 


Now paying for cars—and car insurance —is too hard to let 


stealing cars be that easy. And some pretty primitive precautions 
can help: 

The owner’s name, scratched into the inside of the gas cap, was 
evidence needed to reunite a Texas man with his stolen pick-up 
truck. 

A Detroit Cadillac owner helped police identify his stolen car 
by remembering birdseed spilled under the back seat. (The thief 
is now roosting in the federal coop.) 

New laws requiring carmakers to put identification numbers 
on various parts should be passed: In the meantime, your business 
card, dropped down window channels into doors or secreted in 
places only you will remember, will serve the same purpose: 

Even simpler than “signing” your car is locking it. In Boston 
(where 1 out of every 35 cars was stolen in 1975) a “Lock-your-car” 
campaign run by the National Auto Theft Bureau helped cut theft 
26% in two years: 

And before you buy the expensive options that’ll make your 
car more attractive to car thieves, buy the anti-theft device options 
that’ll make it less attractive: 

Auto theft can be cut. Auto insurance costs can be controlled. 
Don’t underestimate your own influence. Use it, as we are trying 


to use ours. Et na 


wants insurance to be affordable. 


1Auto theft is no longer a 
“cottage industry”: it’s a huge 
racket that costs the American 
people $2 billion a year. 

2The Motor Vehicle Theft 
Prevention Act of 1979 now in 
Congress would do just that. 
And make trafficking in stolen 
cars a Federal offense, too. 


3The National Auto Theft 
Bureau also suggests: using a 
vibrator pencil, etch the vehicle 
identification number in several 
hard-to-find spots. Use your 
imagination: the more unique 
your hiding place, the more exas- 
perating to a thief! 

4 About 20% of stolen cars are 


driven away with the keys the 
owner left in the ignition; in 
another 20%, keys are trans- 
parently ‘‘thidden” above the 
visor, in the glove compart- 
ment or under the driver’s seat. 
Locking your car won't protect it 
from a professional thief, but it 
will protect it from the joy-riding 


teenagers who account for many 
thefts. 

5These devices only slow 
down a professional thief, but 
the more time it takes him, the 
more chance he'll be caught. Lock- 
ing systems, cut-off switches and 
security alarms are all available 
at auto supply stores. 


Further information may be obtained by contacting Henry L. Savage, Jr., Public Relations, Etna Life & Casualty, 
151 Farmington Avenue, Hartford, CT. 06156, Telephone (203) 273-6545. 
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LIFE & CASUALTY 


ANPA protests 
exclusion of U.S. 


The American Newspaper Publishers 
Association has urged Secretary of State 
Cyrus R. Vance to take action to include 
press representatives—both as partici- 
pants and observers—in the November 
6-9 UNESCO session in Washington 
which will be preparing for a 1980 inter- 
governmental conference on communi- 
cation in Paris. 

The Washington meeting will be at- 
tended by representatives of 35 govern- 
ments but UNESCO has barred rep- 
resentatives of the free press in any 
capacity. 

ANPA general manager said in his let- 
ter: 

““We recognize the diplomatic difficul- 
ties our government experiences in deal- : 
ing with other governments which do not NEW PLANT—Newsday completed occupancy of its new $40 million plant this 
enjoy a free press in the private sector. week in Melville, New York. The two-story structure, with 326,000 square feet of 
But exclusion of the press from a gov- floor space and situated on 32.8 acres in the geographic and population center of 
ernmental meeting is inappropriate in Long Island, is nearly double the size of Newsday’s former headquarters in Garden 
this country where press freedom is a City. The new plant boasts $20 million of the most up-to-date production equip- 
bulwark of individual freedom in our free ™entin the industry, including five Rockwell-Goss metro Offset presses with color 
ee = 2 “ oe Sp Ae capability, and EOCOM laser platemaking equipment. The new building also 
society. Funds contributed by U.S. tax- f : ; 

ee pa ace’ : eatures a completely modern newsroom using sound-treated work stations called 
payers will be used a hosting the “pods” with central cores for video-display terminal hookups to an ATREX system 
November 6-9 meeting—in addition to designed to meet Newsday's specifications. Newsday, the tenth largest daily 
paying 25 per cent of UNESCO’s normal newspaper in the America, has a circulation of over half a million daily and more 
budgeted operations.” than 550,000 on Sunday. 


AKI PAD ACQCWIATION! 
\N BAR ASSOCIATION 


1155 EAST 60TH, CHICAGO, ILLINOIS 60637 


Executive Editor 
The Clarion-Ledger 
Box 40 

Jackson, MS 39205 


They say they like what we're doing and to prove it, 
_the American Bar Association gave us it’s 
1979 Silver Gavel Award for our tabloid section 
detailing the lack of justice for blacks 
and the poor in north Mississippi. 


Che Clarion-Ledger 


Establishing a new tradition of journalistic excellence in Mississippi and the South 
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Announcing the 1979 Media Awards 
for Economic Understanding. 


Rewarding Excellence in Economic Reporting. 


Purpose: 

For the third year, the Media 
Awards for Economic Under- 
standing will recognize out- 
standing economic reporting 
directed to the general public. 
The program is designed to 
stimulate media to initiate 
economic reporting that is 
imaginative, interesting and 
easily understandable. 


The program’s continuing goal 
is to improve the quality and 
increase the quantity of eco- 
nomic reporting in the gen- 
eral media. It encourages and 
rewards outstanding submis- 
sions by media that effective- 
ly explain aspects of the 
economic system to typical 
audiences—in terms that have 
meaning for the average 
reader or viewer. 


Awards: 

A total of $105,000 will again 
be offered as awards in 14 
media categories, competitively 
grouped according to circula- 
tion or scope of market. In 
each category a First Prize of 
$5,000 and a Second Prize of 
$2,500 will be offered. A dis- 
tinguished panel of judges, 
appointed by The Amos Tuck 
School of Business Adminis- 
tration, selects all winners. 
These winners will be 
announced and honored at a 
May 80, 1980, luncheon in 
New York City. 


Eligibility: 

Entries must be original 
works published, broadcast or 
telecast between January 1, 
1979, and December 31,1979. 


Media Awards 
for Economic Understanding 


Administration: 

The Amos Tuck School of 
Business Administration of 
Dartmouth College is sole and 
independent administrator of 
the program. 


Judges: 


Andrew F. Brimmer 
President 

Brimmer & Company, Inc. 
Alexander Calder, Jr. 
Chairman and Chief 
Executive Officer 

Union Camp Corporation 
F. William Cole 

Dean 

Medill School 

of Journalism 
Northwestern University 
Victor Gotbaum 
Executive Director 
District Council 37 
American Federation 

of State, County and 
Municipal Employees 
Norman E. Isaacs 
Chairman 

National News Council 
Paul W. MacAvoy 

Milton Steinbach Professor 
of Organization and 
Management and Economics 
Yale School of Organization 
and Management 

Paul Miller 

Gannett Co., Inc. 

Ralph A. Renick 

Vice President 

Wometco Enterprises 

S. William Scott 

Senior Vice President 
Radio Station Group 
Westinghouse 
Broadcasting Inc. 


ss 


Otto A. Silha 
President 
Minneapolis Star and 
Tribune Co. 

Adelie S. Simmons 
President 

Hampshire College 
Frank Stanton 
Former President 
CBS 


Reverend Dr. Leon E. Sullivan 


Zion Baptist Church 
Philadelphia 


William F. Thomas 
Executive Vice President 
and Editor 

Los Angeles Times 
Murray L. Weidenbaum 
Director 

Center for the Study of 
American Business 
Washington University 


For Entry Blank or Addi- 
tional Information Write: 
Program Administrator, 
Media Awards for Economic 
Understanding, The Amos 
Tuck School of Business 
Administration, Dartmouth 
College, Hanover, New Hamp- 
shire 03755. 
Phone: (603) 643-5596, 
(603) 646-8084. 


Media Awards for Economic 
Understanding is funded by 
a grant from Champion 
International Corporation, 
Stamford, Connecticut. 


Deadline for Entries: 
January 14, 1980, 
Postmark. 


Advertising 


Shoppers rely on papers 
for most shopping info 


Results released by the Oklahoma 
Newspaper Advertising Bureau indicate 
that local Oklahoma newspapers are the 
prime source for information on ‘‘Where 
to Shop’’, ““What Products Cost’’ and 
““Where to Find the Best Buys’’. 

In a survey of 3,564 people in 70 cities 
and towns in Oklahoma, 75.3% picked 
the newspapers for information on 
“‘Where to Shop’’, while television and 
radio claimed 8.2% and 8.0% respec- 
tively. When it came to ‘‘What Products 
Cost’’, 76.3% chose newspapers as the 
prime source with television and radio a 
distant 7.5% and 4.0%. An overwhelm- 
ing 79.1% said that local newspapers are 
““Where to Find the Best Buys’’. Televi- 
sion was cited by 7.1% of the statewide 
sample, while radio claimed only 3.9% as 
the best-buys source. 

The survey was conducted for the Ok- 
lahoma Newspaper Advertising Bureau 
(ONAB) by Dr. Ernest F. Larkin, Direc- 
tor of the Journalism Research Center at 
the University of Oklahoma. The 1979 
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survey, the third annual by ONAB, was 
a random sampling of over 3,500 house- 
holds all over Oklahoma. 

Television remained the first pick for 
information on National-World Events 
claiming a 73.5% share, while newspa- 
pers were a distant second with 16.7%. 
State Events also listed television as the 
prime source of information with 58.8% 
turning to the “‘tube’’ for State News, 
with 30.6% picking the papers. 

When it came to Local Events, the 
newspapers were first with 57.1%, radio 
second at 21.1% and television third with 
20.3%. Local Sports was about the same 
as newspapers, again, leading with 
59.3%, television was next at 19.2%, 
while radio listed 17.3% saying that they 
listened to the radio for local sports. 

Besides pinpointing the various infor- 
mation sources for Oklahomans, the sur- 
vey looked at radio listenership habits, 
newspaper readership by type of con- 
tent, shopping habits and the demo- 
graphic makeup of the communities. 


Changes made 
by monthly supp 


UpCountry, the tabloid-sized monthly 
magazine supplement to 19 small-city 
and suburban New England daily news- 
papers, will start a single New Eng- 
land-wide edition on January 1. 

Among the changes are the following: 

—The elimination of retail advertising 
locally zoned for individual city editions. 

—Newly available frequency dis- 
counts combined with a decrease in the 
open-rate CPM. 

—New reduced rates for advertisers in 
the mail order, retail, resort and book 
publishing categories. 

During 6% years of publication, Up- 
Country has grown from a circulation of 
31,000 as a supplement to the Pittsfield, 
Mass., Berkshire Eagle to its present 
375,000. Subscribing newspapers now 
pay up to 6¢ per copy for UpCountry and 
recoup the cost by selling local advertis- 
ing in their particular edition. 

Under the new arrangement, a single 
edition of UpCountry will be printed at 
the Berkshire Eagle plant and delivered 
to participating newspapers free. Adver- 
tising of interest to the region as a whole 
will be sold by UpCountry’s staff and by 
representatives in New York and 
selected New England cities. Annually, 
profits will be divided among papers. 


Thursday, 
Friday and Saturday 


October 25-27, 1979 
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GRAPHICS '79 


Jackson, MS 
Graphic Arts and Printing Exposition 
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FROM COPY 10 THIS SCREENED PRINT IN MINUTES, 


WITHOUT A NEGATIVE. 


KODAK PROJECTION POSITIVE PAPER 


Use this camera-speed paper for 
easy, low-cost, high-output newspaper 
camera work. It lets you go from con- 
tinuous-tone originals to screened- 
positive prints, directly —skipping the 
negative stepo—in cameras equipped 
with reversing optics. You can also use 
it for page proofs and other contact 
applications. 

Think of the. possibilities: screened 
prints in minutes, mechanicals and 
page proofs made in the camera, posi- 
tive conversions from fine to coarse 


The insert above is a reproduction of an 
actual screened print on KODAK 
Projection Positive Paper. 
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11 CHAMPION] Holle 


screens, resized type, or art and more. 
All without the time, labor, and money 
required for negatives. 

Now that late-breaking story can 
make the next edition—with a sup- 
porting news photo 

Even greater efficiency and speed 
are possible when roll-film cameras 
are equipped with on-line transport 
Prints can then go directly from 
camera Into mechanized processors 

KODAK Projection Positive Paper 
can produce fast, quality results for 


editorial and advertising makeup. It can 
be processed by machine or tray 
method, and is available in sheets from 
16 x 231% inches and popular roll sizes 
for only about 28¢ a square foot 
based on current list prices” 

For more information and specifi- 
Cations, see your graphic arts 
dealer, or write to: 
Eastman Kodak Company, 
Graphics Markets Division, 
Dept. 412L, Rochester, 
New York 14608. 


*Prices shown are suggested prices only and are subject to change without notice. Actual selling prices are determined by the dealer 


William F. Asbury 

TWO PROMOTIONS—William F. Asbury, 55 managing 

editor, was promoted to editor of Seattle Post-Intelligencer. 

Richard J. Trent, 33 was promoted to the position of direc- 
tor of sales and marketing. 


Ben Hansen is the new managing 
editor of the Oregon City (Ore.) Enter- 
prise Courier and he succeeds N. La 
VERL CurISTENSEN, who is retiring after a 
38 year career with the newspaper. The 
Daily Herald is a Scripps League News- 
paper. 

Stan AND Caror Lesner have resigned 
as officers and directors of Lesher 
Newspapers Inc., Merced, California. 
The Leshers plan to devote their time to 
their broadcasting efforts and their 
ranch. 


BUFFALO IS 
o : 
THE BIG BUFFALO 8 COUNTY MARKET 


@ With $10,035,000,000 Effective Buying 
Income The Buffalo Market Is Bigger Than 
17 Individual States! 


REACH THE BIG MARKET WITH THE COUR- 
IER-EXPRESS! EVERY SUNDAY WE REACH 
THE BIGGEST READER AUDIENCE IN NEW 
YORK STATE (OUTSIDE OF METROPOLITAN 
NEW YORK CITY) 622,000! 


For more BIG details call 
Bruce F. Kloc 


Marketing Research Manager 
(716) 847-5348 


Couricr-EXPRESS 
795 MAIN ST., BUFFALO, N.Y. 


Represented Nationally by Cresmer, Woodward, O'Mara 
and Ormsbee, Inc 


Sources: S&MM Survey of Buying Power, 1978. 
National Marketing Associates. 
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Richard J. Trent 


JoHN CoNLON was selected circulation 
manager of the Charlotte (N.C.) News 
and Puit VaLeNTI was promoted to city 
circulation manager for the Charlotte 
(N.C.) Observer. 

Rosert Murpuy was named general 
manager of the Asbury Park (N.J.) 
Press. Murphy is also treasurer of As- 
bury Park Press, Inc. and a member of 
the newspaper’s board of directors. 

Cuar.es Topp, who joined the Press in 
1937, was named advertising administra- 
tive manager. He had been assistant re- 
tail ad manager. 

The following promotions and reas- 
signments were announced by the Troy 
(N.Y.) Times Record: 

JoHN SwanTEk, State editor of the Rec- 
ord for the last three years, has been 
promoted to assistant managing editor, 
responsible for the nightside newsroom 
Operation. 

Tom McPHEEtTers, a reporter for six 
years, has been promoted to suburban 
editor. He replaces JoANNe PHILLIps who 
has been reassigned as business editor. 

JosepH Parker, formerly business 
editor, has been named special projects 
editor. 


Newspeople 


F. Puitip Blake, a senior vicepresident 
of Ottaway Newspapers, Inc., has been 
elected a director. At the same time, 
Mrs. RutuH Orraway is retiring after 33 
years as a member of the Ottaway board. 


The Beaver County (Pa.) Times has 
announced two promotions to its news 
staff. 

Napine VALLELA, formerly local news 
coordinator, has been named assistant 
managing editor, and James Tripopt, for- 
merly a copy editor, has been named 
news editor. « * * 

Avex Torroek, formerly circulation 
manager for the Fairfax (Va.) Journal, 
has been appointed circulation manager 
for two Maryland Journals, the Mont- 
gomery Journal and the Prince George’s 
Journal. 

Git Perr, has become circulation man- 
ager of the Fairfax Journal. 

Rona_p S. Diana has been named dep- 
uty general counsel of the Hearst Cor- 
poration. Diana comes to Hearst from 
Esquire, Inc. where he served in various 
executive capacities for a six-year 
period, including the office of Vice Pres- 
ident and General Counsel. 

Scotr Tupexore, former staff writer for 
the Boise (Idaho) Journal of Commerce , 
has been hired by the Priest River 
(Idaho) Times as a sports and business 
editor. Jerry Van Styke, formerly with 
the Stars and Strips is energy and ag- 
ricultural editor. 


Wittiam J. Rupotpw has been named 
circulation manager of the Lansdale 
(Pa.) Reporter and the Reporter EXTRA. 

Connie McCreapy, a city commis- 
sioner and a former reporter and Sunday 
magazine editor of the Portland Orego- 
nian, has been chosen mayor of the City 
of Portland to fill the unexpired term of 
Neil Goldschmidt, selected by President 
Carter to be Secretary of Transportation. 


management consultants 
specializing in executive recruitment 


With more than fourteen years experience in the 
newspaper industry, Carl Youngs, Mike Walker and 
Bill Stegall have assisted companies of all sizes 

in recruiting management personnel. 


For aconfidential discussion of your 
hiring needs, call: 312-394-9330. 


ONE CROSSROADS OF COMMERCE—SUITE 520 ROLLING MEADOWS, ILLINOIS 60008 
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in the news 


Warren MITCHELL, national advertis- 
ing manager for the Long Beach (Calif.) 
Independent, Press-Telegram has an- 
nounced he is taking an extended leave 
of absence from the paper beginning 
November 1, 1979. Mitchell began his 
career with the Ridder-Johns organiza- 
tion in 1948 in New York, and has been 
affiliated with the IP-T since 1954. 

Replacing Mitchell is Harvey Hopkins, 
former assistant national advertising 
manager and ex-Knight-Ridder Newspa- 
per sales executive. 

Oa stan 
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Tasco 


RicuHarp F. Baker has been appointed 
advertising director of the Boca Raton 
(Fla.) News, a six-day evening newspa- 
per serving South Palm Beach County. 
Baker succeeds WiLLiAmM H. McNey, who 
recently assumed the duties of assistant 
of classified advertising manager of the 
Charlotte (N.C.) Observer & News. 

RicHarp L. Steceman, former editor of 
the Metro-East Journal, East St. Louis, 
Ill., has been appointed managing editor 
of the Boca Raton News. In his new po- 
sition, Stegeman will be responsible for 


CHANGING OF THE GUARD. Lawrence S. Connor (left) editor of the Indianapolis 
Star, has been named managing editor and John H. Lyst, business editor and 
columnist, (center) has assumed the title of editor. Connor succeeds Robert P. Early, 
managing editor of the state’s largest paper for the past 33 years, who retired in 
September. The three executives are seen here after the announcement was made 
last month. Connor, 53, had been editor since June and before that served as city 
editor for 16 years. Lyst, 46, joined the Star as a police reporter in 1955. He was 
tapped in 1967 to become the daily’s financial reporter and to write a daily 


day-to-day news coverage for the News, 
a division of Knight-Ridder Newspapers 
Inc. 

Jerry BELLUNE, executive editor of the 
Camden, (N.J.) Courier-Post, has been 
elected president of the New Jersey As- 
sociated Press Managing Editors group. 
He succeeds John Buzzetta, executive 
editor of the Union City (N.J.) Dispatch. 

Mark SuieLps will join the editorial 
page staff of the Washington Post on 
November |. Since 1973 Shields has 
headed his own political consulting firm 
in Washington, D.C. and has handled 
various presidential, vice-presidential, 
gubernatorial and senatorial campaigns. 
He was an analyst-consultant for NBC 
News during the 1978 national elections. 

* * * 

Tuomas E. ENGLEMAN, executive direc- 
tor of the Newspaper Fund, is the 1979 
winner of the Carl Towley Award, the 
highest honor given by the Journalism 
Education Association. He will be pre- 
sented the award Oct. 27 at the annual 
JEA convention at the Marc Plaza Hotel, 
Milwaukee. 

The Towley award is made to recog- 
nize leadership in the field of scholastic 
journalism education. 

* * * 

MicHaeL Eacers, vice-president/ 
executive editor of the News-Post 
Newspapers based in Laguna Hills, 
California, has resigned to form Mica 
and Associates, a public relations/ 
advertising agency. Eggers will continue 
to be associated with the 43,000 circula- 
tion newspaper as a special consultant. 


business column. He was named business editor in 1974. 


Maris FLETCHER, Managing editor of 


the Jacksonville (Tex.) Daily Progress, 
has been promoted to editor. Fletcher 
joined the Daily Progress in 1973. 

Joe Kramer, circulation director of the 
Washington (Ind.) Times-Herald for the 
past seven years, has been appointed 
circulation consultant for Donrey Media 
Group’s central newspaper division. 
Kramer will assist the circulation de- 
partments of 12 daily and seven weekly 
newspapers in Oklahoma from an office 
at the Bartlesville (Okla.) Examiner- 
Enterprise. 

Four promotions of veteran members 
of the Chicago Sun-Times advertising 
department were announced last month. 
RosBert CampBELL, from national financial 
salesman, to division manager of finan- 
cial advertising; JoHN SuLLivAN, to ad- 
ministrative manager, retail, from adver- 
tising service manager; JoserpH M. 
Bonieckl, to advertising service manager 
from assistant to the national ad man- 


Goh, Park, 
and Compan LY 
Bes Expertise in Handling 
Media 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 


24 Years Nation-Wide Personal Service 
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ager; and Epwarp E. Herter, to adminis- 
trative manager, national advertising, 


from manager, financial ad division. 


“The ultimate spill-the- 
beans book about the 


Washington Press Corps. 


—THe Ear, Washington Post 


DRUNK BEFORE 
NOON the Behind-the- 


Scenes Story of the Washington 
Press Corps by KEN HOYT and 


FRANCES SPATZ LEIGHTON 


Illustrated with photographs 
$12.95, now at your bookstore 


PRENTICE- 


Sunday edition makes debut 
in Grand Island, Nebraska 


Sunday, September 30, brought a new 
product to central Nebraska doorsteps. 
That’s when the 109-year-old Grand Is- 
land Independent ‘“‘went Sunday.” 


The same weekend also marked a 
switch to the Independent's first Satur- 
day morning edition, making the 25,600 
circulation Independent a 5-afternoon, 
2-morning daily. 

Publisher David A. Beliles said that 
distribution pattern was determined be- 
cause most people like to find an after- 
noon newspaper on their doorsteps when 
they come from work, but they have 
more leisure time on weekends to read a 
morning newspaper. 


Growth of Grand Island and its in- 
creasing appeal as a retail, medical and 
service center were key factors in the 
decision to begin Sunday publication, 
Beliles said. He added that a newspaper 
in a thriving city “‘needs to publish a 
Sunday edition in order to complete the 


full service cycle to both its readers and 
advertisers.” 

The decision to go Sunday was made 
last spring. Coincidentally, it was re- 
vealed four days before the new edition 
appeared that Grand Island had the high- 
est per capita retail sales of any Ne- 
braska city, with a $6,854 mean in 1978. 
By contrast, per capita sales were $4,908 
for Omaha and $4,861 for Lincoln, the 
state’s two largest cities, according to 
the University of Nebraska report. 
Grand Island, with a city population es- 
timated at 38,000, is the third largest city 
in the state. 

The impact of the strong retail trade 
sector was evident the week of the new 
edition. 

The first Sunday package ran 72 pages 
broadside and 32 pages tabloid on press. 
Family Weekly was added to complete 
the package. 

While Independent management had 
thought there might be some trade-off in 


Hearst acquires three 
dailies from Lee 


Suite G-1 


The Hearst Corporation has entered into 
an agreement for the purchase of three 
daily newspapers from Lee Enterprises, 
Inc. 

The three newspapers, for which Hearst 
will pay $16.0 million, are the Midland 
(Mich.) Daily News, the Huron (Mich.) 
Daily Tribune and the Edwardsville (III.) 
Intelligencer. All three are published after- 
noons and have combined circulations of 
34,000. The papers were acquired by Lee 
from Lindsay Schaub Newspapers, Inc. 
The announcement was made by Frank A 
Bennack, Jr., president and chief execu- 
tive officer of The Hearst Corporation and 
by Lloyd G. Schermer, president of Lee 
Enterprises, Inc. 

The transaction was handled by Vincent 
J. Manno, media brokers and financial 
consultants of New Canaan, Connecticut: 
Manno was assisted in the multi-news- 
paper transaction by his associate, Gerald 
D. Reilly, representing the sellers. 


VINCENT J. MANNO 
BROKERS + FINANCIAL CONSULTANTS 


93 Cherry Street 
New Canaan, Conn. 06840 


Telephone: (203) 972-0415 
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advertising with other days, it was not 
evident the first week. The six daily edi- 
tions ranged in size from 32 to 56 pages 
broadside, and the first Saturday morn- 
ing edition ran 36 pages. 


The September 30 starting date was 
chosen in part because of the opportun- 
ity to graphically illustrate the timeliness 
of the Sunday product. September 29 
was the date of the Nebraska-Penn State 
football game, and the Independent ran a 
full process color picture of the game on 
the front page of the first Sunday edition. 


The new Saturday-Sunday editions 
also marked the first change in the 
nameplate in the newspaper’s 109 years. 
A Bernase Roman flag was chosen to 
modernize while retaining some of the 
flavor of the Old English type formerly 
used. All page labels and standing heads 
were also reset in Bernase Roman. 


The Sunday package continued some 
of the elements long familiar to Indepen- 
dent readers in its former Weekender 
package. Included were in-house printed 
colored comics, augmented by four new 
strips; a staff-produced ‘‘Heartland’’ 
magazine, and the Independent’s own 
entertainment/TV magazine, ‘‘Leisure 
Times.” 


The Sunday edition also included five 
other sections—national, world, edits 
and op ed in Section A; local, state and 
regional in Section B; sports and recrea- 
tion in Section C; business, markets and 
classified in Section D, and modern liv- 
ing in a new feature section called Sun- 
day. 


Three staffers were added to bolster 
the news staff for the Sunday edition. 
One, Nancy Tipton, was transferred 
from a sister Stauffer Communications 
Inc. publication, the York (Nebr.) 
News-Times, to become Sunday editor. 
Tipton is a graduate of Kearney, Nebr., 
State College. 


In a reorganization of the news staff, 
city editor Bill Brennan was promoted to 
assistant managing editor, and copy 
editor Byron Myers replaced him as city 
editor. Brennan, an independent 
employee 642 years, is a University of 
Nebraska graduate. Myers, on the staff 
5% years, graduated from the University 
of Kansas. 


In another change, reporter Peggy 
Robarchek was moved to the Sunday 
staff on special assignments. A graduate 
of Florida State University, she was 
formerly employed at the Tallahassee, 
Fla., Democrat, and has been on the In- 
dependent staff one year. 


One 46-year Independent employee, 
press foreman LeRoy Schwartz, missed 
the startup. He retired the day before the 
first Sunday edition came out. Walt Bra- 
bander, an employee for 34 years, was 
named the new camera-plate-press fore- 
man. 
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L.A. Times to 


convert 46 


press units to offset 


Los Angeles Times signed an agree- 
ment September 21 with Smith RPM for 
the conversion of 46 black Hoe Color- 
matic press units at their Orange County 
facility. 

The system is Smith’s Letterpress to 
Offset Conversion known as LOC. This 
approach is different from the one being 
tested at the New York Times in which 
Smith is part of the design team. (See 
E&P Oct. 13.) 

There are 40 Hoe units presently at the 
Orange plant and 6 press units now at the 
Newsday, Long Island plant that will be 
completely converted to the Smith LOC 
System by mid-1980. Conversion will 
start December 1979. 

The LOC System includes the addition 
of a third gear driven impression cylinder 
and the addition of the new Smith RPM 
newspaper dampening system (page con- 
trol). 


Mailroom supplier 
forms partnership 


A U.S.-Swiss partnership has been 
formed for the new ownership of Ferag 
Inc., Bristol, Pa, manufacturer of total 
mailroom systems. 

Robert J. Smallacombe has joined 
Walter Reist, established European 
manufacturer, in the newly-managed 
company. Smallacombe will function as 
president, chief executive officer, and 
partner. 

The company currently is in the proc- 
ess of reorganizing its national sales- 
service network and manufacturing 
capability at Bristol. 

Ferag also is involved in the U.S. in- 
troduction of an innovative systems ap- 
proach to conveying, on-line, inserting, 
and palletizing and depalletizing, one 
which handles inserts at speeds of 40,000 
per hour. 

Ferag’s post press system is designed 
to provide on-line inserting through a 
closed-loop configuration. Main sheets 
are conveyed from the press to the 
Rotasteck inserting drum where they are 
joined by up to six inserts. The delivered 
inserted package then in conveyed to a 
dual stacker and hence to bundling for 
shipment. The system features provi- 
sions for automated spiral palletizing and 
depalletizing of preprints. 

The equal partnership will operate 
only in the U.S. and Canadian markets. 

Smallacombe previously served as 
president of Tal-Star Computer Systems. 
He also was president of Milgo/IDAB 
Corporation, production director of the 
Washington Daily News, and assistant 
production manager of two Wall Street 
Journal plants. 
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Hearst sells old 
newspaper plant 


Hearst Corp., which publishes two 
dailies, a Sunday paper and a group of 
suburban weeklies in Albany, N.Y., 
through its Capital Newspapers Group 
subsidiary, has sold the former Times- 
Union Building at 22-23 Sheridan Ave., 
for $125,000. 


The building, a local landmark, was 
purchased by Austin Laber, head of the 
New York City-based Recycling for 
Housing Partnership. Laber said he 
plans to construct a 75-unit apartment 
development on the site just off North 
Pearl Street in the heart of the downtown 
area. 

The building has been empty since Oc- 
tober, 1970. It formerly housed the Knick- 
erbocker News and the Times-Union 
before the papers moved to their present 
location, a modern complex in suburban 
Colonie near the Albany Airport. The 
Sunday Times-Union and the Sun Group 
of weekly newspapers also are published 
by Capital Newspapers Group. 


“Yes Sir, Mycro-Tek Sells 
an 8 VDT System for $49,560... 


... that has 20 million character storage, slow speed 
wire capture and online typesetter interfacing. 

Yes , the Mycro-Comp Front-End System can be configured for smaller 

floppy disk and larger hard disk systems yet remain 

competitively priced. And Mycro-Comp has all the 

features such as headfit, copyfit, search and 

replace, insert, and delete (and more), plus 

optional software packages such as Class Ad 

and Billing and Circulation Management. 

Mycro-Tek is also proud of its 96 Mycro- 

Comp installations throughout the United 

States and Canada. And South America 

will soon have its first Mycro-Comp 


installation. 

Well, sir, this was just an_ intro- 
duction today. When you want 
further information, please use 
this toll free number, 800-835- 
2852, and ask about the 
Mycro-Comp_ Front-End 
System. 


MYCRO-TEK,INC. 


= ‘The Front-end System Specialists” 


216 North Washington 
Wichita, Kansas 67202 
800-835-2852 

In Kansas call 316-265-7861 


SNPA to hold 12 
seminars in 1980 


Newspapers in the 14 states of the 
Southern Newspaper Publishers Associ- 
ation have been invited to reserve places 
at the 12 seminars SNPA Foundation will 
offer to newspaper employees in 1980. 

The 1980 series will consist of eight 
seminars dealing with newspaper opera- 
tions, plus four public issue seminars 
that develop the journalist’s understand- 
ing of major issues of current interest to 
newspaper readers. 

Attendance is limited to 30 persons at 
each seminar and to one person from 
each newspaper. 

The 1980 public issues seminars will 
be: 

“The Presidential Election—1980,”’ 
January 6-9, Duke University, Durham, 
N.C. Chairman: James David Barber, 
Professor, Department of Political Sci- 
ence. 

“Crime and Punishment,’? May 4-7, 
University of South Carolina, Columbia. 
Chairman: William J. Mathias, Dean, 
College of Criminal Justice. 

‘National Health Care,’’ July 20-23, 
Emory University School of Medicine, 
Atlanta. Chairman: Don Nutter, As- 
sociate Dean for Academic and Research 
Affairs. 

“Energy Alternatives,’ September 
21-24, West Virginia University, Mor- 
gantown. Chairman: M. Dayne Aldridge, 
Director, Energy Research Institute. 

The 1980 newspaper operations semi- 
nars will be: 

““How to Conduct and Use Newspaper 
Research,’ February 3-6, Houston. 
Chairman: August Galiano, Research 
Manager, Houston (Texas) Chronicle. 

““Newsroom Management,’’ March 
16-19, Atlanta. Chairman: John C. Ginn, 
Publisher, Anderson (S.C.) Independent 
and Mail. 

“Copy Editing and Headline Writ- 
ing,’ April 13-16, University of North 
Carolina, Chapel Hill. Chairman: 
Richard R. Cole, Dean, School of Jour- 
nalism. 

“Editorial Page Writing and Design,”’ 
June 1-4, Tulsa. Chairman: John A. 
Drummond, Editorial Page Editor, Tulsa 
(Okla.) Tribune. 

““City Desk Operations,’ August 
24-27, Lexington. Chairman: Rush 
Dozier, City Editor, Lexington (Ky.) 
Herald. 

““Newspapers and the Law,’’ October 
12-15, University of Texas, Austin. 
Chairman: David A. Anderson, Profes- 
sor, School of Law. 

‘“Newspaper Libraries,’’ November 
9-12, Baton Rouge. Chairman: Lou 
Thomas, Librarian, Baton Rouge (La.) 
Morning Advocate and State-Times. 

“‘Layout and Design,’> December 
7-10, Orlando. Chairman: William Dunn, 
Assistant Managing Editor, Orlando 
(Fla.) Sentinel Star. 
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Places will be filled on a first-come, 
first-served basis in order of receipt of 
fees. The fee for the 1980 seminars for 
newspapers within the 14-state SNPA 
region will remain $150, which is the only 
cost to the newspaper except transporta- 
tion expenses of the participant. News- 
papers outside the SNPA region pay a 
$300 fee. The Foundation pays all room 
and board costs. 


50 million people 
get free papers 


Free circulation papers now reach S50 
million people in 16 million rural and 
suburban households, president Roger 
Miller told the board of directors of the 
National Association of Advertising Pub- 
lishers at the group’s meeting at the Bos- 
ton Sheraton Hotel, September 11-12. 

Miller, who is publisher of the 
Brattleboro (Vt.) Town Crier and the 
Greenfield (Mass.) Town Crier, also is 
past-president of the New England As- 
sociation of Advertising Publishers. 

‘‘Free circulation papers have in- 
creased their scope in recent years. 
Formerly associated primarily with the 
neighborhood store, the free-circulation 
paper continues to serve as the best ad- 
vertising medium for the independent 
merchant,”’ Miller said, “‘but with its in- 
creased professionalism, is now in a bet- 
ter position to serve the chain store and 
national advertiser. 

‘‘Through our National Advertising 
Distribution Service (NADS), national 
advertisiers can quickly and efficiently 
place their ads in key papers across the 
country. By placing a single contract 
with NADS, a national or regional com- 
pany can reach almost every household 
in specific market areas, since free- 
circulation papers specialize in satura- 
tion coverage.” 

Miller also told the NAAP directors 
that recent independent surveys have 
demonstrated that consumers are more 
in a buying mood when they read the 
free-circulation paper than when they are 
reading the daily newspaper, listening to 
radio, or watching television. 

A recent survey of NAAP members 
indicated that the free-circulation indus- 
try expects advertising volume to in- 
crease 21.5% in 1979. 

Free-circulation publishers reported 
that they are receiving the most advertis- 
ing volume from: General retailers, 
ranked first, 48%; grocery stores, sec- 
ond, 26%; and real estate, third, 18.5%. 


Schulte dies 


Willis H. Schulte, 71, president of the 
Kenosha (Wisc.) News and its holding 
company, United Communications Cor- 
poration, died April 26. He was as- 
sociated with that newspaper for more 
than 60 years beginning in the circulation 
department. 


Series on handicapped 
wins journalism award 


Editor George LeMasurier of the 
Comox District Free Press took top hon- 
ors in MacMillan Bloedel’s 17th annual 
journalism awards for writers on British 
Columbia community newspapers. 

LeMasurier received the $750 first 
prize for a two-part series examining the 
problems of handicapped children and 
community efforts to assist them and 
their parents. It was his third MB award 
in four years, following a second-place 
finish last year and a first in 1976. 

This year’s $375 runner-up award went 
to Chris Lloyd of the North Shore News 
for an interview-based story about a 
West Vancouver police detective who 
suffered almost fatal wounds in a bank 
robbery shootout and later returned to 
his job. 

The presentations at the annual con- 
vention of the B.C. and Yukon Commun- 
ity Newspapers Association also in- 
cluded honorable mentions of $150 each 
to: : 
—Sydney Jones, ‘‘Interchange’’ sec- 
tion editor of the Kamloops News, for 
her four-part study of child abuse; 

—Dave Todd, for three articles about 
health care problems resulting from fi- 
nancial restrictions on hospitals, pub- 
lished in Monday Magazine of Victoria; 

—Peter Grant, for another Monday 
Magazine series, which studied the 
causes, symptoms and treatment of 
juvenile delinquency; 

—Pat Turkki, for a feature article on 
the relationship between a mentally re- 
tarded boy and his volunteer tutor, pub- 
lished in the Lakes District News- 
Houston Today (of Burns Lake). It was 
her third MB award in as many years, 
after taking the top award last year and 
an honorable mention in 1977. 

Winners were selected by a panel of 
independent judges: John Farrington, 
publisher and general manager of the 
daily Nanaimo Free Press; Ted Fairfax, 
an assistant managing editor of the Van- 
couver Province, and George MacFar- 
lane, a partner in the public relations firm 
of MacFarlane Morris Ltd. 


Football contest 
is syndicated 


Allied Press International Washington, 
D.C., has received exclusive newspaper 
syndication rights for TD Contest, a 
weekly football contest which is 
copyrighted by Games, Inc. of Wiscon- 
sin and endorsed by NFL teams. 

Football fans can participate in the 
contest by selecting 10 NFL players they 
feel will score a touchdown on a particu- 
lar weekend. 

Games, Inc. processes all entries and 
notifies sponsoring newspapers of each 
week’s winners. 
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Agencies demanding more 
effort from small dailies 


Bill Gloede 


A panel of upstate New York ad 
agency executives called for greater sales 
effort and more cooperation from local 
daily newspapers during the New York 
State Dailies Advertising Managers’ 
Bureau convention last week in Albany, 
N.Y. 

The agency representatives rapped 
newspapers for a lack of sales contact 
with agencies, ad size and format re- 
quirements, billing cycles, rate hikes and 
for a lack of cooperation in forwarding 
tear sheets. 

Anita Luik Voss of Luik Advertising 
told the ad managers, “I think the aver- 
age newspaper salesman regards the ad 
agency as an enemy.”’ 

She continued, “‘It (the newspaper) is 
a viable medium—it’s ridiculous to say 
it isn’t—but it has to be made more ac- 
cessible.”’ 

Ned Emerson of Barlow Johnson Ad- 
vertising cited the local dailies for a 
‘lack of sales representation.’’ 

Said Emerson, ‘‘I don’t believe I’ve 
ever been sold anything by a newspaper 
salesperson as opposed to radio and tv 
salespeople. I think it’s a big mistake.”’ 

Emerson, supported by the other ad 
people on the dais, advised newspapers 
to pay regular sales calls on local agen- 
cies. And the salesmen, they said, should 
be equipped with research data, rate in- 
formation and a willingness to deal with 
the agency on a one-to-one basis. 

Sales people should be trained in in- 
terpreting research data, according to the 
agency people. ‘‘What I’m finding is that 
all too often I have to sit with a salesman 
and explain his research to him,”’ said 
Gloria Rogers of Van Decar, DePorte 
and Johnson Advertising. 

The agency execs rapped higher pro- 
duction costs due to varied newspaper 
formats and size requirements. Rogers 
explained, ‘‘We’ve got to explain to our 
clients why their ads are different sizes in 
different newspapers.”’ 

Stu Sacklow of Wolkcas Advertising 
agreed, noting that he had just placed a 
half-page ad schedule in 22 newspapers 
on that day, and, he said, ‘‘They don’t 
even look the same.” 

The agencies criticized wide variations 
in rate cards and formats, with one 
panelist citing a recent example of a 30 
paper schedule which required the 
agency to produce 16 eight column ads, 8 
nine-column ads, 5 six-column ads and 
one ad for a five column tabloid, all be- 
cause of varying formats. 

Not enough papers send tear sheets 
promptly, say the advertisers, and when 
the sheets finally arrive, and the bill is 
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paid, the money paid is often drawn from 
a different budget cycle, causing the 
agency and the client undue paperwork. 

Said Sacklow, ‘‘Your billing cycles 
don’t match anyone else’s billing cycles.” 
And he thinks that may be costing news- 
papers more advertising than they think. 

And finally, the agencies want later 
closing times for ads. Said Emerson, 
‘‘There have been many times that we 
wanted to buy newspaper—but we 
couldn’t get into it.’ 


“It's the Bureau 
of Missing Persons. 
How long has that 
man been waiting, 
anyway?” 


The two-day seminar featured panel 
discussions and informal group conver- 
sations dealing with subjects ranging 
from cooperative advertising and deal- 
ing with retailers to sales training 
methods. The conference drew about 50 
advertising representatives from smaller 
newspapers around New York State, and 
the size of the group allowed for more 
informal discussion than is ordinarily 
possible at similar gatherings. 


Contribution 


Time Inc. has contributed $20,000 to 
the minority scholarship program at the 
University of Florida’s College of Jour- 
nalism and Communications. 


Don’t Keep People Waiting— 
Let the Phone Answer Itself! 
AEC’s Multi-Line Announcer 


If your office staff spends most of their time repeating messages to telephone 
callers, while other business goes unattended— Stop! There /s another way. 

AEC’s Multi-Line Announcer Model 5001 is a telephone answering device 
with more! It handles all the lines you want from five up. Callers receive your 
pre-recorded message on a ‘“barge-in’” basis. Announcements can last from 
14 seconds to 6 minutes. In addition, you can update or change a message with- 
out interrupting the outgoing message. An optional remote changer even lets you 
change the message by calling in 
from another phone. It's like hiring a 
staff of ten operators. So let your staff 
get down to business, with the Multi- 
Line announcer. For information, 
contact... 


Manufactured by AUTOMATION ELECTRONICS CORPORATION 


Distributed by AUTOMATION SALES COMPANY 
344-40th Street * Oakland, California 94609 + Phone 415/655-6665 
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How Radio Shack computer 
aids circulation dept. 


By William Palmer 


My presentation deals with how I have 
made use of a small computer system in 
assisting me in the operation of the circu- 
lation department at the Roswell (N. 
Mex.) Daily Record. 

The Record is an afternoon and Sun- 
day operation with a Daily circulation of 
13,400 copies and a Sunday Circulation 
of 14,600. Our primary market area con- 
sists of Chaves, Lincoln, and Eddy 
Counties. 

Our computer system consists of a 
Level II-48K Radio Shack mi- 
crocomputer with four mini-disk drives 
and a line printer. Our system provides 
us with approximately 310,000 bytes of 
on-line storage. 

The entire system was purchased off- 


(William Palmer is circulation director, 
Roswell (N. Mex.) Daily Record. He gave 
this report at the first symposium on Cir- 
culation Computer Systems, Dallas, 
Texas, October 2-3.) 
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ORDER YOUR OWN SUBSCRIPTION 
TODAY. JUST MAIL THIS COUPON. 
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Editor & Publisher 


575 Lexington Ave., New York, N.Y. 10022 


Gentlemen: Please start my subscription now, 
addressed to: 
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the-shelf at our local Radio Shack store. 

At present we are using our TRS-80 
computer in three areas (a) carrier list- 
ings & bundle drops (b) PIA/Prepaid 
subscriber Listings (c) Mail Subscrip- 
tions. In these three areas we are now 
using off-the-shelf software which is 
available from Radio Shack. These pro- 
grams are: Cassette Mailing List; Disk 
Mailing List System. Both of these pro- 
grams were obtained for a cost of less 
than $60.00. 

These two programs were readily 
available and were easily adapted to our 
needs. They are: Carrier Listings & 
Bundle Drop Labels—When we first in- 
stalled our Radio Shack system our first 
application was to furnish carrier listing 
and bundle drop labels. This application 
provides us with: 1. Carrier lists by route 
and District number, 2. Important infor- 
mation such as carrier’s name, phone #, 
address, date of contract, and drop run 
assignment, 3. Labels for bundle drops 
by either route & district number or by 
drop run #. 

PIA/Prepaid Subscribers—During late 
August and early September we com- 
pleted input into the system of our 1300 
PIA accounts. The information and ser- 
vice provided here is: 1. Sorting by car- 
rier district & route number and expira- 
tion date; 2. We are now able to provide 
our carriers with a monthly print-out list- 
ing those PIA’s for which the carrier has 
been given credit; 3. Prints labels for bil- 
ling purposes as PIA accounts come up 
for renewal. 

Mail Subscriptions—In April, we put 
our mail Subscriptions into our system 
which greatly improved our service to 
our mail subscribers as well as cutting 
down on our mail subscription process- 
ing time. In this application we are fur- 
nished: 1. Daily print-outs on pressure- 
sensitive labels of all mail subscription 
customers for mailing; 2. Sorting of mail 
list into distribution breakdowns or Gal- 
ley #’s according to Zip Code, City, or 
Sectional Center as required by the Post 
Office or as required by our order of 
distribution; 3. Prints labels for billing 
purposes as these subscriptions come up 
for renewal; 4. Provides print-outs for 
ABC and Post office field audits. 

As I have shown our current applica- 
tions of our microcomputer system are 
the printing of lists and mailing labels for 
carriers, bundle drops, PIA/Prepaid sub- 
scriptions and mail. Also, we are using 
off-the-shelf software in these applica- 
tions which we have adapted to our re- 
quirements. 

However, by having a computer sys- 
tem assist us in these areas we are cur- 
rently saving 30-60 payroll hours per 
month. 

Our future plans call for the increased 
use of our micro-computer in our circula- 


tion operations—some are: Street 
Index/Carrier Route Listings—we hope 
to have this completed by late October/ 
early November; Newsstand Billings— 
on a weekly or monthly basis; Single 
Copy Sales—keep better records on our 
rack sales; Monthly Carrier Billing and 
Accounts Receivable; General Circula- 
tion Accounting; Subscriber/Non- 
Subscriber Lists. 

With the exception of subscriber/non- 
subscriber lists my feeling is that our sys- 
tem will be able to handle these functions 
with little or no problems. 

Why did we choose to buy a small 
computer for our circulation depart- 
ment? : 

When I became circulation director at 
the paper we had a mail/addressing 
machine that was in a bad state of repair. 
Needless to say, we were continually 
being bombarded with complaints from 
our mail subscribers as a result. 

Rather than replacing our addressing 
machine with another costing nearly as 
much as the computer we decided upon 
we felt that the computer would solve 
our immediate needs of taking care of 
our mail subscriptions as. well as taking 
care of our needs in other circulation 
areas. 

We do have a computerized front-end 
system utilizing terminals and typeset- 
ting equipment for editorial and compos- 
ing but our publisher prefers to have a 
separate system for the circulation and 
business departments. 

There are several advantages to mi- 
crocomputers especially to smaller 
newspapers: The low cost of a mi- 
crocomputer (around $5500.00 in our 
case) puts it in the same price range as 
many addressing machines; Radio Shack 
and other hardware suppliers provide de- 
tailed instructions to the users of their 
systems; Many smaller newspapers do 
not really need or cannot afford the 
hardware provided by or required by 
large main-frame systems. The smaller 
systems will adequately suit the needs of 
smaller newspapers. 

However, there are some disadvan- 
tages: Software—At present with the ex- 
ception of several mailing list programs 
now on the market there are no programs 
available commercially which are specif- 
ically tailored to circulation needs. There 
are a number of programs on the market 
however, which are business-oriented 
and could be adapted. However, this 
problem could change _ should 
circulation-oriented software become 
available. 

Sales & Service—with the exception 
of Radio Shack; sales and service of 
micro-computer systems seem to be 
either concentrated in the larger cities or 
by mail order. This could present service 
problems after the sale. 

However, our service problems have 
been minimal with little down-time re- 
sulting in the six (6) months we have had 

(Continued on page 37) 
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Texas firm offers press 
conversion package 


A group of printing press executives 
have formed a new company to engineer 
and produce high-performance offset 
conversions for major newspaper plants. 

The corporation, Publishers Equip- 
ment Corporation (PEC), was organized 
in Dallas, Texas early in 1979 by Carl 
Hermach and Duane Houy, former Goss 
Company executives, to offer their con- 
version processes to the industry. 

The corporation was founded upon 
three premises—that given a choice, 
Major metropolitan newspapers would 
prefer conversions which would be fully 
compatible in performance and opera- 
tion, to the new equipment these pub- 
lishers have already, or intend to, pur- 
chase in the future, such as the Goss 
Metro; that publishers would offer their 
full cooperation to PEC for such an im- 
portant objective; and that in order to 
insure the success of such sophisticated 
conversions, PEC would be able to as- 
semble the best press and folder en- 
gineering talent in the nation. 

According to Duane Houy, president, 
the corporation has proceeded rapidly 
and has attracted a number of the indus- 
try’s most experienced engineers and 
executives. ‘‘We did not underestimate 
the magnitude of the market’ he said, 
““We needed a group of ‘‘Eagles’’ and we 
have them.”’ 

PEC’s conversion process provides all 
new cylinders and bearings; blanket-to- 
blanket printing; the latest in narrow- 
gap, no-move plate lock-up, dampening 
and throw-off; reduction to 56cm cut-off 
(if desired); and substantial savings in 
cost and time of erection. 

The corporation has recently con- 


Store computer 
(Continued from page 36) 


our system in operation. 

Programming—most micro-computer 
systems are set up to be programmed in 
the BASIC programming language and 
most hardware vendors provide a pro- 
gramming manual with the systems they 
sell. 

Also, several programming courses 
are on the market utilizing cassette tapes 
or disk systems to enable the user to 
become more familiar with program- 
ming. 

I am currently working on some circu- 
lation programs for our system in the 
area of single-copy sales and carrier bill- 


cluded an agreement with the New York 
Times to engineer and install a conver- 
sion of a Goss Mark II Unit located at the 
Time’s 43rd Street plant in Manhattan. 
This prototype unit will incorporate the 
latest state of the art in proven offset 
printing systems, and will serve as the 
test bed for future conversions. The cor- 
poration is in the process of negotiating 
conversion programs with a number of 
other leading publishers. 

In addition to its conversion business, 
the corporation intends to seek out and 
to develop other future press advance- 
ments. In the words of ‘‘Andy”’ Riggs, 
vice president of operations at the New 
York Times, ‘*I know of no other group 
as well qualified for such specialized un- 
dertaking.”’ 

Although the corporation’s patent ap- 
plications cover the reengineering of let- 
terpress equipment, Carl Hermach, 
chairman and executive vice president, 
emphasized that PEC had completed pre- 
liminary design engineering on a wide 
range of less complex, lower-cost con- 
versions for those publishers who, for 
various reasons, may not require all of 
the advanced features of modern offset 
presses. 


The corporation’s officers, directors 
and management include: Carl J. Her- 
mach who spent 37 years at the Goss 
Company where he was vice president, 
engineering. The president and chief 
executive officer, Duane H. Houy was 
with the Goss Company for 14 years and 
was southwest regional manager for 
sales, and after leaving the Goss Com- 
pany founded and was president of 
Applied Graphics, Inc. and Newspaper 
Systems, now wholly owned subsidiaries 
of PEC. Robert S. Hamilton, vice presi- 
dent, operations, had 22 years at Goss 
and was executive vice president there. 

The corporation’s wholly owned sub- 
sidiary, Applied Graphics, Inc. is 
equipped to distribute all replacement 
parts. Another subsidiary, Newspaper 
Systems, Inc., offers national marketing 
services to manufacturers of publishing 
equipment, and represents Smith RPM, 
Custom-Bilt, Pace-Pack, and others. 

In addition, the corporation is in the 
process of negotiating a licensing agree- 
ment with the ANPA to engineer, man- 
ufacture, and sell the new ANPAPRESS 
inking process recently developed by the 
ANPA Research Institute. 


Landon adds 2 


Landon Associates Inc. has been re- 
tained by Lebanon (Pa.) News and the 
Gadsden (Ala.) Times for national adver- 
tising representation. 


Increase ad revenues, 
produce saddle-stitched inserts 
inhouse with the new 
Harris TabBinder. 


Harris introduces the TabBinder, a new unit that folds, 
stitches, and three-side trims tabloid signatures for 


newspaper inserts. 


With this unit, you can produce TV magazines and other 
saddle-stitched booklets inhouse at speeds up to 10,000 


per hour. 


The TabBinder eliminates the need for a quarter-folder, 
the set-up time it requires, and the limitations it places on 


press speed and print quality. 


For complete information, write Harri 


Corporation, Bindery Systems _ 


Division, 145 Keep 
Court, Elyria, Ohio 
44035. 


HARRIS 


ing. But as anyone here who is familiar 
with programming knows, this takes a 
great deal of time. 

I am also taking a course in BASIC 
programming at a local college to mprove 
my programming skills. 
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COMMUNICATION AND 
INFORMATION PROCESSING 


Federal judge 
rules gag order 
unconstitutional 


A gag order on a gag order is *‘a direct 
violation of the First Amendment’ and 
“‘an attempt to inhibit freedom of the 
press’? a federal judge in South Dakota 
ruled October 3. 

The writ stemmed from a September 
19 gag order preventing a Huron, S.D., 
newspaper and radio station from re- 
porting the details of an alleged rape. 
The suppression order was based on a 
state law which prohibits reporting the 
details of rape cases. 

In a cover letter to the gag order 
Circuit Court Judge Eugene Martin 
said ‘‘there will be no further radio or 
press coverage regarding (the rape case). 
Further, this would include any radio 
or press coverage of the order.” 

The Auron Daily Plainsman and KIJV 
radio asked U.S. District Court Judge 
Fred Nichol to lift the ban on reporting 
on the gag order. Neither questioned 
Martin’s statutory right to place a sup- 
pression order on the rape case. 

In his ruling Nichol said the suppres- 
sion order on the gag order was “‘a viola- 
tion of the constitutional rights of the 
petitioner and the readers.”’ In addition, 
by issuing such an order, Martin ‘‘ex- 
ceeded his powers and the authority con- 
ferred on him by law.”’ 

Prior to Martin’s order both the news- 
paper and KIJV had revealed the name 
of the accused. However, during the 
period of the order, the newspaper with- 
held five stories and part of a sixth filed 
by the Associated Press. Those stories 
contained some details of the order and 
statements from press groups objecting 
to it. 

Martin has not decided whether to con- 
test the district court writ. An October 9 
hearing has been set for Martin to show 
why the gag order on the gag order was 
constitutional. 


Supplying Nitrogen Fertilizers 
To Midwest Agriculture 


ICBaaCEAN 


COOPERATIVE FARM CREMECALS ASSOOATION 


See Bucky's for 
great food) great 
service,and great 
dairy products, too! Custom Butchering: 
pone & Thursdays 


BES Tom Pyle’s 
« oe Eudora Meat Market 
ant & Lockers 


HAMBURGERS 


come os you 01 hui 
2120 WEST NINTH 


Seu $900 Main, Fedors = $42-2040 


For The Best Deal 
In The Country .... 
ead on down to the Co-op 


FARM & HOME CENTER 
Al the comer of 23rd St & Haakell 


the Town & Country Calendar js. mo: 
feature of the Lawrence Doily Journal-World. Its purpose ist 
form the public of oll kinds of events: entertainment, orgo! 
tionol offairs, items of public interest, We would like to , 
events from Lowrence ond ALL surrounding ores: Euc 
Baldwin, DeSoto, Mclouth, Perry, Tongonoxie. everywhere 
see your event on the next Town ond Country Calendar, pl: 
wotch for our reminders ond then, SEND THEM IN, CALL T 
IN, or BRING THEM IN to 


Now Hempshire FS )JOURNAL-WORLD 843-1 
It’s for Everybody! 


Boot of the Month 
feel Toe 
Work Boots 


35°” 


Reminder 


I's not too eorly to start think 
ing about getting your club's 
November activities on our 
monthly 

Colandar! 


Town ond Country 


Mail or call in any activities of 
public interest. 10 the Journal 
World Advertising Dept. — 6th 
and New Hampshire. 843-1000. 
Events must be turned in no 
later than the 25th 


Monthly local events calendar sells ads 


A monthly, first-of-the-month feature 
in the Lawrence (Kans.) Journal-World 
recently accounted for 1,827 lines of ad- 
vertising for a Monday afternoon edition. 

Fifteen accounts bought space around 
an October “Town and Country Calen- 
dar’. The reproduction of the October 
calendar was filled by day-by-day an- 
nouncements of events in the city and in 
six area towns. Readers were urged to 
send or bring announcements of 
scheduled happenings (“‘entertainment, 
organizational affairs, items of public 


interest’’) to the newspaper office for in- 
clusion in the November ‘‘Calendar.”’ 

Advertisers who believed the feature 
worth while in the promotion of their 
business or service ranged from a pest 
control firm with one inch of space to a 
real estate firm which bought 30 inches 
to describe, with pictures, four houses 
that it had for sale. Some of the others 
were arubber stamp company, an optical 
“dispensary” and a ‘‘Western Store’’ 
which pushed a steel toe work boot as 
the ‘‘Boot of the Month.” 


36 U.S. writers 
awarded Rotarian 
scholarships 


Thirty-six American writers and 28 of 
their colleagues from 17 other countries 
will study abroad in 1980-81 as recipients 
of Journalism Awards from The Rotary 
Foundation of Rotary International. 
They are among the 1,000 men and 
women worldwide who are receiving a 
total of U.S. $12.8 million in 1980-81 
Rotary Foundation educational awards. 

More than 200 journalists from 35 
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countries have received Journalism 
Awards since the first scholarships were 
granted for the academic year 1978-79. 
Since 1947, more than 9,400 young men 
and women, including many journalists, 
have received Rotary Foundation Edu- 
cational Awards. The special program 
for journalists was established in recog- 
nition of their opportunity to further in- 
ternational understanding through their 
access to large numbers of people 
through the written and spoken word. 
Recipients are competitively selected 
on the basis of their academic and pro- 
fessional qualifications and their poten- 
tial as ambassadors of good will. Candi- 
dates must be between 21 and 28 years of 


age and must either have completed two 
full years of employment in broadcast or 
print journalism or have completed two 
full years of academic study in prepara- 
tion for careers in news communication. 

The awards cover travel, tuition and 
living costs. Rotarians in the area where 
the recipient studies act as hosts for the 
students and assist in making contacts 
with area journalists. 

Information about The Rotary Foun- 
dation’s educational awards can be ob- 
tained by contacting any of the more 
than 18,200 Rotary clubs located in 153 
lands throughout the world or The Ro- 
tary Foundation, 1600 Ridge Avenue, 
Evanston, Illinois, 60201, U.S.A. 
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Syndicates 


New comic strip stars a lady cop 


LEVY'S LAW 


Ghat BECAUSE YOURE MY 
"ART NER, MY WIFE THINKS 
WEEE. HAVING AN AFFAIR. 
ISN'T THAT RIDICULOUS ?/ 


By Lenora Williamson 


by James Schumeister 


Newspaper Enterprise Association is 
introducing its first new comic strip in 
some time—and the subject is right up 
with the times. The title characer for 
““Levy’s Law”’ is a rookie policewoman, 
Annie Levy. 

The new strip was created by a 28- 
year-old artist and writer, James 
Schumeister of St. Paul, Minnesota. His 
success in breaking into syndication is 
the dream scenario of young cartoonists. 
Schumeister sent rough sketches to the 
syndicate and Roberta D. Miller, manag- 
ing editor of comics, spotted their poten- 
tial. In a relatively short period ‘‘Levy’s 
Law” was ready for syndication. 

Schumeister did editorial cartoons for 
the student newspaper at the University 
of Minnesota, from which he was 
graduated magna cum laude with a 
bachelor of arts in psychology. He did 
some graduate work in psychology at 
Rutgers University and has freelanced as 
a cartoonist. 

Schumeister got the idea for ‘‘Levy’s 
Law’’ while on jury duty in 1977. “‘I 
began developing the character of Annie 
then because I thought being a cop was 
an interesting occupation for a woman.” 

The cartoonist uses the backdrop of 
the police precinct for comment on a 
wide range of contemporary life includ- 
ing television, business, organized 
crime, and of course the male-female 
confrontations. Annie is the first full- 
duty policewoman at the precinct house 
where about half of the action takes 
place. 

Early subscribers to ‘‘Levy’s Law’ 
include: Detroit News, Cleveland Press, 
El Paso Herald-Post, Albuquerque 
Tribune and Seattle Times. 

Eleanor Jacoby, whose education col- 
umn has been appearing in the New York 
Post, has been signed by Allied Press 
International to write the weekly ques- 
tion and answer ‘‘Teacher Says.’’ The 
column begins November 15 and will run 
through each school year. 

Mrs. Jacoby has more than 25 years of 
classroom, supervisory and administra- 
tive experience in education and is the 
author of the Harper and Row book, 
“*‘No, My Darling Daughter.”’ 
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James Schumeister 


Your ticket to the hard-to-reach 
college educated youth market. 


DEW) DRL, AUS (IAS 


ven 
SOON 


‘You SWORO IF I KISSD YOU, YOU'D TURN INTO A RICH, 
HANDSOMG, SCRVICE STATION ATTENDANT... 


Besides a growing list of major dailies throughout the coun- 
try, Mike Peters’ editorial cartoons appear in more than 150 
college newspapers. Let this young satirist help you reach 

the unreachables in your area. 


AVAILABLE FOUR TIMES A WEEK. 


For rates and availability call (212) 557-2833. 


UNITED FEATURE SYNDICATE 
200 Park Avenue, New York, N.Y. 10017 
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At APME meeting: 


Technology takes backseat 


to courts and 


By I. William Hill 


One thing became increasingly evident 
this week as the 1979 convention of the 
Associated Press Managing Editors as- 
sociation opened in Tulsa, Okla. If the 
top editors in American newsrooms 
know what they’re doing, the biggest 
issue facing today’s newspaper is not 
new technology or credibility; it’s the 
friction between the press and the 
courts. 


McGoff 


(Continued from page 9) 


gathering by Mr. McGoff, Global or Sac- 
ramento in their news gathering and edit- 
ing functions. Or it could include edito- 
rial decisions regarding news stories. 

“Whatever the interest of the SEC ina 
publicly-registered stock corporation, 
we do not believe that it extends to a 
non-registered newspaper publisher’s 
fact-gathering and editorial process,” 
Larroca said. 

McGoff’s attorney said the subpoenas 
are “rifled with unfocused, sweeping 
document demands.”’ In a letter to the 
SEC, Larroca said, ‘‘because of their 
clear overbreath, and the substantial 
danger to our clients’ First Amendment 
interests, we believe the subpoenas are 
invalid.”’ 

The SEC counters that ‘‘the inves- 
tigatory authority of an independent ad- 
ministrative agency, like the Commis- 
sion, is very broad.’’ The SEC’s court 
papers cited a 1950 Supreme Court ruling 
in which the high court compared an ad- 
ministrative agency inquiry to that of a 
grand jury, “‘which can investigate 
merely on suspicion that the law has 
been violated, without the necessity of 
showing probable cause.”’ 

In rebutting the First Amendment de- 
fense by McGoff’s attorneys, the SEC 
states: ‘“‘The Commission has no inten- 
tion of interfering with the Freedom of 
Speech and Press guaranteed under the 
First Amendment of the Constitution. It 
would be inappropriate, however, to 
allow the respondents (McGoff et al.) to 
use these fundamental rights as a sword 
to cut off legitimate inquiries. 

“The fact that this investigation in- 
volves a corporation which publishes 

. Should not abridge the Commis- 
sion’s right, indeed duty, to determine 
whether violations of the Federal se- 
curities laws have occurred,’ the SEC 
stated. 
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credibility 


In previous years, the convention has 
opened with a full day’s time given to the 
application of modern automation to 
newsroom procedures. No more. As AP 
director of communications David L. 
Bowen put it, ‘“‘new technology is old 
hat.’ Also, as retiring president Joseph 
W. Shoquist (Milwaukee Journal) said in 
an opening address to the convention, 
the extent to which readers believe in the 
newspaper has been a constant problem 
each of the ten years he has been active 
in APME. 

In Tulsa, however, the first half of the 
first day was given over to an educa- 
tional Ford Foundation seminar featur- 
ing two law professors interrogating a 
panel of 3 media, judicial and law en- 
forcement figures in two fictional law 
versus press situations. 

This was followed immediately by 
Judge Harold Leventhal of the U.S. 
Court of Appeals for the District of Co- 
lumbia speaking on ‘‘the Press and the 
Courts; Freedom and Constraints.’’ 
Then the second day opened with Judge 
Alfred T. Goodwin, of the 9th Circuit 
U.S. Court of Appeals, in Portland, 
Ore., discussing ‘*‘Press-Court Relations 
—Can They Be Improved?’’ Leventhal 
described the present mood in the 
matter of press and courts as being 
one of ‘“‘malaise’’, which he defined as 
“‘a vague feeling of mental uneasiness or 
discomfort.” 

Chairman Allen H. Neuharth of the 
American Newspaper Publishers As- 
sociation, calling the July 2 decision in 
the Gannett case ‘‘another chilling dem- 
Onstration that the majority of the 
Burger Court is determined to unmake 
the constitution.” 

Leventhal then went on to give odds of 
7 to 5 that, with the Supreme Court agree- 
ing to take up the Richmond newspa- 
pers case on the question of excluding 
the press from criminal trials, the court 
“will say that the First Amendment gives 
the press a constitutional interest in 
these matters which must be given some 
weight.” 

The judge then described press reac- 
tion to many Supreme Court decisions as 
“‘overscream’’. Does this promote public 
attentiveness and respect? he asked. If 
long continued, he went on, it has a cost 
in credibility. 

He then cited as evidence of the power 
of the press that judges have been bar- 
ring the press from criminal trials be- 
cause of what they have read in the 
newspapers. “‘The old saw,’’ he said, 
“put it that the law is what the judges say 


it is. An updated version might be that 
the law is what the papers report the 
judges said it was.”’ 

The court, judge Leventhal, declared, 
has made many decisions vindicating 
freedom of the press. 


He cited the 1931 Near v. Minnesota 
ruling that prohibited any prior restraints 
on even a verminous press. The Penta- 
gon Papers ruling and the Nebraska deci- 
sion that asserted ‘‘don’t muzzle the 
press,” and the 1974 Miami Herald deci- 
sion which held invalid a Florida law that 
compelled newspapers which attacked 
political candidates to print their replies, 
and the New York Times v. Sullivan, 
holding that in a libel suit a public official 
could not collect damages unless there 
was “‘actual malice.” 

The judge likened the attitude of the 
press to the attitude of a constituent ina 
story Senator Alben Barkley used to tell. 
In the story, the constituent announces 
he will no longer support Barkley and, 
when the senator pointed out all the 
favors he had done for the constituent, 
the latter only said ‘“‘but what have you 
done for me lately?” 


‘“‘There are some in the press,’ Lev- 
enthal said, ‘“who seem to think that 
because they are rightly given enormous 
freedom, they must be given absolute 
freedom.” 


He went on: ‘‘The press has a 
package—with its power, accountability, 
with its freedom, responsibility and con- 
straints.”’ 


The court’s package he described as 
“the exercise of any constraints. The 
press with due concern for the essentials 
of freedom of the press.”’ 


As improvements in press-court rela- 
tions, Leventhal cited more reporters 
with law school training and general im- 
provement in court reporting. 


One measure Leventhal recommended 
was to give newsmen access to court 
opinions some hours before public re- 
lease, thus giving them time to study the 
opinions and comment on them intelli- 
gently. 


The judge concluded his remarks by 
saying ‘‘courts and press must increas- 
ingly search for ways to live together. 
Little ways and big ways. You can have 
both freedom in the newsroom and order 
in the courtroom. Indeed, you cannot 
have it otherwise. The Bill of Rights is 
not a system of opposing values but a 
seamless web of reinforcing values that 
must be accommodated to each other. It 
takes restraint to insure freedom.” 


Awards made on the first day of the 
convention were for writing, Peter Ar- 
nett for his series on ‘‘the World’s 
Homeless’’; for photography, Red 
McLendon for his picture coverage of 
the Nicaraguan war; plus 13 citations for 
service to the AP. 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


ALCOHOLISM 


“WHAT ABOUT DRINKING?" 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse. Witty 
and informative. It's for real. My news- 
papers don't cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
Cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


AUTO COLUMN, straight from Detroit ac- 
tion | cover. $25 a month. Janicki, 37825 
Santa Barbara, Mt Clemens MI 48043. 


CAREERS 


CAREERS TODAY—A brief, news col- 
umn designed for young and old. Trends, 
advice, facts. A grabber for lifestyle sec- 
tions. Media West, E 302-26th, Spokane 
WA 99203. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 

opal 1324 N 3rd, St Joseph MO 
4501. 


GENERAL 


DRINK problems, politics, sports, 
humor—our columns cover much, Puz- 
zles. Free list, or full kit $2. Dickson, 
17700 Western 69C, Gardena CA 90248. 


HUMOR 


YOUNG BLACK COLUMNIST offers side- 
splitting commentary on Americana. 
Twice-weekly. Samples: Venice L. 
Holmes, 2503 McGill, Saginaw, MI 48601. 


“INKLINGS"—Popular 550 word 
tongue-in-fat-cheek view of life and hard 
times in the U.S. of A. One to 3 times 
weekly, Rates, samples: Jo Rife, 17620 
Holiday, Morgan Hill CA 95037. 


QUESTION: When is satirical cartoon 
not a cartoon? Answer: When it's “Con- 
versations” a clever thrice-weekly col- 
umn with a punchline and a twist. Jim E 
Dibert, 728 Terrace Rd, York PA 17404. 


MEDICAL 


WHAT'S NEW IN MEDICINE? 
Report on latest medical news, with 
commentary, 300+ words. Willing to be 
syndicated. L.A. Chotkowski MD, FACP, 
aie amoue Hwy, Kensington CT 


MONEY 


“MORE FOR YOUR MONEY''—wWeekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


SMALL BUSINESS COLUMN: Popular 
and practical feature for your local busi- 
ness community. Provides expert advice 
for the self-employed. Featured in 
Newsday, Philadelphia Bulletin and other 
fine newspapers. Free samples. M. 
Stevens, 15 Breckenridge Rd, Chappaqua 
NY 10514. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated— 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 5th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


NOSTALGIA 


GRAB young adult market. 500 words 
packed with memories. Samples, 
Leisureland Features, 2125 Ewart Av, 
Saskatoon, Sask., Canada. 


PUZZLES 


giggles, gurgles, gargles, GARBLES! From 
NEU NUF FNU UNF FUN FEATURES. 
PO Box 54, Cooper Station NY 10003. 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says “entertaining format 

. .concise. . . solid writing skills and 
a wealth of real estate knowledge."’ 5th 
year, major dailies. Edith Lank, 240 
Hemingway, Rochester NY 14620. (716) 
271-6230. 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today's 
senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
Practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


SPORTS 


SPORTSWORLD and 40 other great fea- 
tures at 40¢ (smallest circulation), up. 
Free list or $2 sample kit. Dickson, 
17700 Western 69b, Gardena CA 90248. 


WASHINGTON 


WASHINGTON WHIRL by Karen Feld. A 


newsy report of Washington per- 
sonalities and happenings. Get a feel for 
the state of mind of the capital with 
anecdotes, behind the scenes lobbying 
that both informs _and entertains. A 
bright easy reading 750 words weekly of 
items. Feature Associates, 3334 Kerner 
Blvd, San Rafael CA 94901. 


WEEKLY 


“‘BOOTSTRAPS" is basic. It's an in- 
teresting, competitive, habit-forming, 
800 words of creative entertainment and 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


SNOWBIRDS ARE COMING—Weekly 
Canadian news column available at low 
rates. Samples. Box 30749, Editor & 
Publisher. 
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ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 


“How to Start Your Own Community news- 
Paper,” an oversized 136-page working 
manual by award-winning publisher John 
McKinney shows how to succeed on your 
own. New York Times says: ‘‘Covers every 
conceivable facet of weekly newspaper 
pneulabil os 15 day guarantee. $9.95 from 

eadow Press, Box 35-E, Port Jefferson, 
NY 11777. 


7 ARTS PRESS Dept EP 99 
ENTERTAINMENT INDUSTRY SERIES 
6605 Hollywood Blvd, Hollywood CA 90028 
Books by Walter Hurst, Attorney. Copy- 
right-Text, statute, pictures; $15 hard, 
$10 soft. Send check or money order. 

(213) 469-1095. 


MID-SOUTH publications firm in very hot 
market (one weekly and one professional 
trade magazine) needs capital to sustain 
growth. Box 30762, Editor & Publisher. 


PUBLISHER of 40+ travel magazines 
seeking local associates for expansion in 
selected U.S. cities. Excellent profitability 
and training provided. Investment re- 
quired. Contact Roger Thrailkill, 
TRAVELHOST, PO Box 31768, Dallas TX 
75231. (214) 691-1163. 


FELLOWSHIPS 


1980-81 
CONGRESSIONAL 
FELLOWSHIPS 


Opportunities for journalists to learn about 
the legislative process by working as con- 
gressional aides for nine months. $12,000 
Stipend. Application deadline: December 
1, 1979. For information, write Congres- 
sional Fellowship EroR any American Polit- 
ical Science Assn, 1527 New Hampshire 
Av NW, Washington DC 20036. 


NEWSLETTER 


FREELANCER’S NEWSLETTER publishes 
twice-monthly listings of freelance as- 
signments and news. Special 9-issue tria! 
subscription, $9. O Box 89-EP, 
Skaneateles NY 13152. (315) 685-8505. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses. Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


WE HAVE CONDUCTED more than 300 

formal appraisals of newspapers, large and 

small. NEWSPAPER SERVICE COMPANY, 

Are PO Dr. 12428, Panama City, FL 
401. 


NEWSPAPER BROKERS 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405. (912) 

925-8666, day or night. 


BILL MATTHEWS COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
property, you should call (813) 446-0871 
daytime; (813) 733-8053 nights; or write 
Box 3364, Clearwater Beach, Fl. 33515. 
No obligations, of course. 


CONFIDENTIAL NEGOTIATIONS 
Daily NEWSPAPERS Weekly 
W.B. GRIMES & CO. 

National Press Building 
Washington, D.C. 20045 
(202) National 8-1133. 


MEL HODELL, Newspaper broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


HEMPSTEAD & CO. 
Newspaper brokers and appraisers. Write 
or call for free consultation. 47 Edgewood 
ea) Hill, N.J. 08003. (609) 795- 


WE HAVE QUALIFIED BUYERS for dailies 
and large weeklies. Information strictly 
confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 400, Gadsden, Ala. 35902 
Ph. (205) 546-3356 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Route 1, Box 146 
Theordore AL 36582 


KREHBIEL-BOLITHO, INC. 

Nearly 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, ‘Norton office,” 
PO Box 88, Norton, KS 67654, Office (913) 
877-3407 
ROBERT N. BOLITHO, ‘‘Kansas City Of- 
fice," PO Box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


SNYDER NEWSPAPER BROKERS 
136 E. Honolulu 
Lindsay, Cal. 93247 (209) 562-2587 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


ALAN G. LEWIS, MEDIA BROKER 
On file: over 100 active qualified buyers for 
daily, top weekly or shopper publications. 
, Hardwick, MA 01037. (413) 


IF YOU'RE READY TO SELL your midwest 
daily or weekly newspaper, we'll find you a 
buyer with the competence and finances 
to make the sale worthwhile—and in a 
reasonable space of time. Roy Holding As- 
sociates, PO Box 212, Galva, IL. Phone 
(309) 932-2270, or 932-2642 


NEWSPAPER CONSULTANTS 


JOHN B. OLSON & PARKER LIKELY 
Box 799, St Petersburg, Florida 33731 
(813) 821-5538 or (831) 896-4925 


DOES YOUR OPERATION from newsroom 
and advertising through composing pro- 
duction need updating? Do you need more 
efficiency? At less cost? If your answer is 
“ves,” let us suggest unbiased ways and 
means of doing just that. Many years of 
invaluable experience in production and 
sales. 
HUE Consulting Firm 
2209 Westridge, Plano TX 75075 
(214) 424-5494 


NEWSPAPERS FOR SALE 


CALIFORNIA group of weeklies priced at 
$1 million. Building available, includes 
plant. Qualify yourself in first letter. Sny- 
der Newspaper Brokers, 136 E Honolulu, 
Lindsay CA 93247. (209) 562-2587. 


GROWING WEEKLY in fast growing Florida 
city. Needs fresh blood to continue toward 
fullest potential. Gross should tip $50,000 
for 1979. Reply to Box 30431, Editor & 
Publisher. 


OHIO WEEKLY, 18 years old, legal. Grossed 
over $50M in 1978, 2000 circulation 
paid. Twice monthly paper, 3000 circula- 
tion. Once a month shopper, 10,000 circu- 
lation. Composition equipment goes with 
package. Other interest—make me an of- 
fer! Contact Jim Wade, (614) 264-4303. 


KENTUCKY WEEKLY gross $150M, 
$130M, liberal terms. Ideal situation for 
husband and wife. 
Indiana weekly gross $120M. Sell for 
$75M, liberal terms. 

WHITE NEWSPAPERS SERVICE 

Box 783, McMinnville TN 37110 
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CLASSIFIED ADVERTISING RATES 


LINE ADS 
(Remittance should eccom Baty 
copy unless credit established, 


1 week —$2.75 per line : 

2 weeks—$2.65 per line, per issue 
3 weeks—$2.45 per line, per issue 
4 weeks—$2.25 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy. 


POSITIONS WANTED 
(Payable with order) 


1 week —$2.05 per line 7 

2 weeks—$1.90 per line, per issue 
3 weeks—$1.75 per line, per issue 
4 weeks—$1.55 per line, per issue 


Add $1.75 per insertion for box service 
and count as an additional line in your 
copy. 


Count approximately 39 characters and/or spaces per line 
3 lines minimum (no abbreviations) 


DISPLAY CLASSIFIED 


The use of borders, boldface type, cuts or other decorations, changes in your 
classified ad to display. The rate for display-classified is $68.00 per column inch 


ninimum space. 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Box numbers, mailed each day as they are received, are valid for 1 year. 


Editor & Publisher 
575 Lexington Ave., N.Y., N.Y. 10022 (212) 752-7050 


CLASSIFIED ADVERTISING 
Order Blank 


Name 


Address 


City 
Phone 


Authorized 


Classification 


Copy 


To Run: _ 


Assign a box number and mail my replies daily. 


___ Weeks __—————STlll Forbidden 


Please indicate exact classification in which ad is to appear 


Mail to: EDITOR & PUBLISHER ® 575 Lexington Ave. ¢ New York, N.Y. 10022 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


CALIFORNIA SHOPPER. Growing, profit- 
able, lots of assets, sell for gross, terms. 
(209) 526-2465, after 8 PM. 


WEEKLY in southeast Missouri County 
seat. Nice recreation, climate. Gross 
$80,000. Sell at gross plus building 29% 
down. Ideal for family. Owner retiring. Box 
30788, Editor & Publisher. 


NEWSPAPERS WANTED 


IF YOU ARE planning to retire within the 
next several years, our group would wel- 
come being considered to purchase your 
non-daily newspaper. Each paper operated 
as a quality hometown newspaper. Primar- 
ily, we are seeking exclusive profitable 
newspapers with 4000 or more paid circu- 
lation. Prefer no central printing plants. 
We will respond to all letters that meet 
these qualifications. Confidentiality as- 
sured. Box 6310, Editor & Publisher. 


EXPERIENCED newspapermen looking for 
paper(s) grossing $100M to $1 million. 
Prefer Zones 8, 9, 5, but will consider 
other areas. Marten, Box 1388, Cotton- 
wood AZ 86326. 


NEWSPAPERS WANTED 

Eager to buy into weekly newspaper, with 
track record, as working partner/co- 
publisher in San Diego coastal area. Would 
consider Ventura, California area. Looking 
for profit oriented environment. Well fi- 
nanced. Contact S P Grossman, 4269 
Jasmine Av, Culver City CA 90230. Please 
include detailed information. 


YOUNG THIRD generation family (not a 
chain) desires to acquire daily circulation 
newspapers. Please reply in confidence to 
Ed, Michael or Frank Mead, Erie Times 
News, 205 West 12th Street, Erie PA 
16534, Phone: (814) 456-8531. 


PRESS TIME AVAILABLE 


PRESS TIME AVAILABLE, 8 unit 2 folders, 
newsprint circular plant, 7 days, 3 shifts. 
Good commission paid. Mr Lessnar, (800) 
843-6805. 


PRINTING PLANTS 
FOR SALE 


NEWSPAPER SUPPLEMENT printing 
plant, typesetting, cameras, 2 presses 
with color units, Zone 9, Box 30639, Editor 
& Publisher. 


TRAVEL 


USSR-Professional Journalism and Arts 
Tour. December 28-January 11, 1980. In- 
cludes Russian Winter Festival, New Year's 
Eve celebrations, receptions with cocktail 
banquets, National Ukrainian Feast, semi- 
nars, theater visits and extensive sight- 
seeing. $989, non-profit. For brochure 
neal 9 Cleveland Rd, New Haven CT 


WANTED TO BUY 


WANTED—Bound volumes or runs of pre- 
1960 newspapers. Prefer runs of 25 to 200 
years, but will consider any offer. An excel- 
lent way to gain more storage space. A 
Page Out of History, 11450 Bissonnet 
#301. Houston TX 77099. (713) 933- 
6170. 


JOIN OUR CONTRACT CREW! 


. Those individuals, com- 
panies, syndicates that know the 
value of an E&P ad and run with 
us on a regular basis. 

So, be it 12, 26 or 52 times per 
year, we produce business and 
profit for these people. We offer 
you freedom to rotate your copy 
within our regular deadline 


times, monthly es and the 
ie 


best exposure in the field: 
IN E&P CLASSIFIEDS 


Come reserve your place now, in 
the most effective classified 
market in the newspaper indus- 


try. 
E&P CLASSIFIEDS 


Rates on Request 
(212) 752-7050 


INDUSTRY SERVICES 
ADVERTISING SERVICES 


Professional Advertising Services 
THE NEWSPAPER AGENCY, 
INCORPORATED 
PO Box 456, Babylon NY 11702 
(516) 661-5100 


CIRCULATION SERVICES 


Professional Circulation Services 
THE NEWSPAPER AGENCY, 
INCORPORATED 
PO Box 456, Babylon NY 11702 
(516) 661-5100 


Attention: CIRCULATORS 


Join The Null Seminar in New York City, 
October 25 and 26; in Dallas, Texas, 
November 29 and 30. 


Here, Null Circulation Counselors present 
tested, effective, market-management 
methods resulting in profitable circulation. 


The Null Seminar has reached newspapers 
ranging in circulation from 5000 to over 
1,000,000. 


Write/phone collect for complete details: 
Null Enterprises, Inc., 16 Mary St, San 
Rafael CA 94901. Phone: (415) 453-5711. 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PROJECT ENGINEER FOR HIRE to handle 
your complete press installation—addi- 
tion—consulting troubleshooting, print- 
ing, mechanical. Specialist: Goss Metro, 
Cosmo Urbanite. Over 20 years offset ex- 
perience. J.P. Moll, 1310 Elm Dr, Schaum- 
burg IL 60194. (312) 885-8729. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 
institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

e Mergers 

@ Acquisitions 

© Divestitures 

e Private Placements 

e ESOT's 

e@ Lease Financing 

@ Management Consulting 

Minimum transaction level $2 million In- 
itial, confidential consultation anywhere in 
pe United States at no charge. Call col- 
lect: 

Frank Calcagno or Brad Hart 
(212) 692 2430 (212) 692-2304 
BANKERS TRUST COMPANY 

280 Park Av, New York, NY 10017 


RESUMES 


LEARN TO WRITE YOUR OWN 

_ DYNAMIC JOB RESUME 
Special techniques from wire service pro 
help you get ahead. Write to Kardis, Box 
2256, Clifton NJ 07015. 


Equipment 
& Supplies... 


CAMERA & DARKROOM 


PHOTOMECHANICAL EQUIPMENT 


Pako film processor model 24-1. 
Western plate coater, model 3M86. 
Cosar 53 Densitometer. 

Iconics plate processor, model TCM25-2 
NuArc Ultra Plus platemaker, FT40UPNS. 
Acti copy camera, model 204. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St., Ste 201 
Overland Park KS 66204 
(913) 432-8276 


EDITOR & PUBLISHER for October 20, 1979 


EQUIPMENT & SUPPLIES 


CAMERA & DARKROOM 


DISTORTA LENSES squeeze your pages at 
highest percentage and best quality. 

KAMERAK (213) 437-2779 
Box 2798 Long Beach, Calif. 90801. 


SQUeeze Lenses, new and trade-ins . . . 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 


CIRCULATION SOFTWARE 


CREATIVE DATA SYSTEMS offers com- 
prehensive circulation systems for news- 
papers with 10,000 to 100,000+ circula- 
tions. Designed to maintain total homes in 
market area. Adaptable to subscriber only 
basis. Provides on-line access to sub- 
scriber, route and carrier information. 
Produces daily and on-demand ABC, draw, 
bundle wrapper, carrier update package, 
truck manifest, mailing labels, includes 
auto router, PIA billing/amortization, car- 
rier billing, estimating, bond and magazine 
accounting, on-line district manager mes- 
sage system. Other systems available in- 
clude Display A/R with extensive sales 
analysis, transient classified, payroll, ac- 
counts payable, newsprint, commercial 
printing, and cost accounting. Designed 
for IBM General Systems Division equip- 
ment. Contact CDS, PO Box 23054, Kan- 
sas City MO 64141. (913) 888-6755. 


COMPUTERS 


CSI CLASS/SET Classified System, com- 


plete with pacesetter interface and Digital 
PDP8-E computer. James Collins, Quincy 
Herald-Whig, Quincy IL 62301. (217) 
223-5100. 


DIGITAL PDP8-E 32K computer with four 
RKO5J disk drives and DEC tape unit. Two 
peets old and maintained by Digital. We 

ave been running as our business system. 
Available immediately. James Collins, 
Quincy Herald-Whig, Quincy IL 62301. 
(217) 223-5100. 


FORK UFTS 


FOR SALE—Stand up model Yale Fork Lift, 
electric with 2500 pounds lifting capacity. 
Comes with charger. $4800. Call or write: 
Don Glockner, PO Box 46408, Seattle WA 
98146. (206) 767-3350 days. 


MAILROOM 


MULLER INSERTER model 227 three into 
one and one Muller 227 two into one. 
Excellent condition. Model 545 Cheshire, 
526 label head and 12 foot conveyor. Ed 
Helsley, (800) 527-1668. 


SHERIDAN 48P inserter with 8 heads. 
Sheridan 24P inserter with 5 heads. 
Muller EM10 inserter with 6 stations 
Muller 227 inserter with 3 stations. 


All of these inserters are in very good con- 
dition. Installation service will be provided. 


We are also interested in purchasing mail- 
room equipment directly from individual 
newspapers. 


NEWSPAPER MAILROOM SYSTEMS 
11 Main St 
Southboro MA 01772 
(617) 481-8562 


KANSA 320 inserter with 3 stations. Excel- 
lent condition. Available immediately, 
$12,000. Box 30850, Editor & Publisher. 


STEPPER ‘‘PAPER MAN’’ 3 station 
inserter-tyer-wrapper with card inserter at- 
tachment. Rebuilt tieing head. Runs great. 
George Williams, (816) 258-7237 days, 
(816) 258-7123 nights, weekends. 


NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co. 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


NEWSPRINT ROLLS—120 tons, 11” wide, 
basis 30 Ib—at $400 ton, FOB warehouse 
New York City; other sizes available, con- 
tinuous supply. Brookman Paper Corp., 
300 E 54 St, New York NY 10022. (212) 
688-3020. “This is our 40th year.” 


SPOT NEWSPRINT 
’ _ OFFERED 
Prices Bye but headed higher 
RELIABLE DELIVERIES. ACT NOW. 
Box 30833, Editor & Publisher. 


EQUIPMENT & SUPPLIES 


PHOTOTYPESETTING 


MAKING market in Mark |, Il, Ill Photon T 
Pacesetters. The Lookout, POB 205, 
Hopewell Junc NY 12533. (914) 226-4711. 


IBM ELECTRONIC_COMPOSER—perfect 
condition. Family Features Editorial Ser- 
vices Inc, PO Box 8398, Shawnee Mission 
KS 66208, (913) 362-4660. 


COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


CASH FOR MARK |, IV, 


and V Pacesetters 
(614) 846-7025 


ACM 9000 with direct entry keyboard, 

fonts, ektamatic processor. Will guarantee 

condition at time of shipment. A steal at 

tons Call (815) 476-7966, ask for John 
alker. 


CG UNIFIED COMPOSER priced to sell as 
backup. Used extremely little. In perfect 
condition. Includes width cards for ACM 
9000. With tape punch, $6500. Without 
punch $5500. (309) 673-3603. 


2 COMPUGRAPHIC ACM 9000 typeset- 
ters. Set 6-72pt. type, full display ad- 
setting capability. Call Lyle Jansen (515) 
672-2581. 


COMPUGRAPHIC IV, low range; Editwriter 
7500 low range; Compuwriter || with mag 
set, 24 fonts; Compuwriter Junior; 2 
pacesetters 1812, 1815; 4 varicomp 3000 
keyboards. All excellent condition. Call 
Jack, (201) 667-2389 or (201) 667-5206. 


BUY/SELL TYPESETTING EQUIPMENT of 
every kind, also rent or lease AKI, Elec- 
troset keyboards on short/long term. 505, 
V-I-P Linofilm boards and parts (313) 
758-0480. 


PLATEMAKING 


USED NAPP equipment 
Washers-Dryers-Burners 
Beach Auto Bender & Trimmer 
Lewiston Morning Tribune 
505 C St, Lewiston ID 
(208) 743-9411 Ext 211. 


PRESSES 


2234" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 wood Autopasters. 

2 new Goss web width 55” or 56” cut down 
kit. 

2 Goss double balloon formers, 1 is 23 
%e” cutoff, 1 is 2234" cutoff. 

2 4-unit Goss, Community oil bath 

22%" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Now in our warehouse 
cleaned and painted or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Mergenthaler. 

1 Greg imprinter. 

BRAMBLE PROFESSIONAL PRESS INC. 

Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


COTTRELL V-15A, 3 units/folder. 
Cottrell V-15A, 2 units/folder. 
Cottrel! V-15A add-on units (3). 
News King 2 units/folder. 
News King add-on unit—1972. 
Color King folder, 30 h.p. drive 
Hantscho, 22% x 36, 2 units/folder 
Magna Craft label machine 
Custom-Bilt 3 knife rotary trimmer—1975. 
INTER-WEB SYSTEMS 
1836 Woodward St 
Orlando FL 32803 
(305) 396-4330 Telex 56-7471 


1 GOSS COMMUNITY add on unit 
Grease type, excellent condition. 

2 1972 Daily King add on units with 
roll stands. 

1 Reconditioned Color King folder with 
30 HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


EDITOR & PUBLISHER for October 20, 1979 


EQUIPMENT & SUPPLIES 


PRESSES 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite Y% folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234". 

Fincor motor and control 40 and 75 HP. 

WANTED: Newspaper equipment and 

complete plants. 


IPEC, INC. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


MARK | HEADLINER, 25% by 72”, 2:1 
double folder, 1 color half deck, 6 flying 
pasters. IPEC, INC., 401 N. Leavitt St, 
Chicago IL 60612. (312) 738-1200. 


GOSS SC FOLDER with accumeter single 
paster, cross perf, % folder includes 
stacker, (no drive), mint condition. 

2 position, 4 position and 6 position 
Goss single width roll stands. 

Goss newspaper press folders (Universal/ 
Urbanite—Unitubular/Suburban, Com- 
munity. Harris, Fairchild, King, etc), 
speeds to 40,000 per hour. 

Balloon formers, single width. 

Baldwin 104 Count-o-veyor. 

New Baldwin press washups (35"). 

Di-Arco plate bender 

36” Capro rewinder. 

Cole % page folder with 4 knives. 

30 x 40” NuArc NSFTUP 

DynaFlex 1523-9 plate processor. 

40 double saddles, 22% 

32 single saddles, 22%. 


4 Unit 1957 Goss Headliner, 2234” with 
2 color decks, single delivery folder. 

6 unit Goss Headliner, 1961/63, 2 color 
decks, equipped with Di-Litho, no folder. 

3, 4, 5 unit Goss Universal presses, color 
decks are available. 


5 Unit Goss Suburban, complete. 
Goss Cosmo, 4 units, double delivery sub- 

way folder, fed from roll arms. 
WANTED TO BUY—36” Rewinder 
UNIVERSAL PRINTING EQUIPMENT CO 

PO Box 455 
Lyndhurst NJ 07071 
(201) 438-3744 


LET US BE YOUR SERVICEMAN 


Removals, installations, custom press en- 
gineering and rebuilding services. Web 
width reductions. . . Double width, single 
width, offset or letterpress. 

Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


URBANITE upper former for pre-1000 se- 
rial number folder. Available immediately. 
ONE Atlanta GA (404) 321-3992, Telex 
700653. 


HARRIS V15A press, 1968 Exceptional 
condition, from award winning newspaper. 
4 units, JF-7 folder, upper former, 30 HP. 
Available immediately, all or part. ONE At- 
lanta GA (404) 321-3992, Telex 700563. 


DAILY KING press. 4 units complete. Like 
new condition. Ready to be shipped. Bell- 
Camp Inc. (201) 796-8442, Telex 130326. 


COMPLETE hot metal composing room 
with 7 Intertype Machines, saws, magazine 
rack, 50 fonts type, strip casters, metal 
furnace, proof presses, steel galley 
cabinets, stripping and layout tables, film 
processor and dryer, many other items and 
accessories. For further details call Ridley 
Lewis (214) 634-0558. 


BAUMFOLDER 26 x 40, Model 333, con- 
tinuous air feeder $5500. Call Ridley Lewis 
(214) 634-0558. 


We move machinery! 
E&P Classifieds 
(212) 752-7053 


EQUIPMENT & SUPPLIES 
WANTED TO BUY 


IBM COMPOSER, IBM ESC, !|BM fonts, 
IBM; camera. N. Gregory, 343 Clive Ave., 
Oceanside, NY 11572. (516) 764-2250. 


FERAG counter stacker in good condition. 
Must see in operation. 
Box 27787, Editor & Publisher. 


SHERIDAN 48P or 72P inserter. 
Must see in operation. 
Box 25954, Editor & Publisher. 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 UNITS. 
BOX 200, EDITOR & PUBLISHER. 


ANGLE BARS for 82 14%2 Goss Metro 
press. Old style. Two sections, 1 lefthand, 
1 righthand, to add to existing 2-high. 
Economist Newspapers, 5959 S Harlem 
Av, Chicago IL 60638, (312) 586-8800. 


MULLER 227 inserter. 
Minimum 3 stations. 
Box 25956, Editor & Publisher. 


STA-HI 257 or 
251 COUNTER STACKER 
Box 25955, Editor & Publisher. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


WILL PAY $1000 each for used 12” x 18” 
Graphic Electronics Photo Lathes. Contact 
Franklin Greenway, (404) 873-3257, 196 
14th St NW, Atlanta GA 30318. 


WANTED—Used coin operated vendor 
racks for San Francisco Bay Area weekly. 
Price negotiable, depending on condition, 
quantity, shipping costs, etc. Geoff Gold- 
stein or Rob Howe; Berkeley Barb, PO Box 
fea Berkeley CA 94701, (415) 849- 


SYNTRON JOGGERS, model J-50a, 17” x 
22" for Sheridan inserter. Box 30799, 
Editor & Publisher. 


REWINDER WITH slitter and splicing table 
for 40’ diameter, 60" width rolls. Call Lee 
Stough, Toledo Blade (419) 259-6047. 


ALL TYPES OF COMPOSING EQUIPMENT 
for top cash prices regardless of condition 
or age. Will pay for all pickup and transpor- 
tation. Phone (800) 521-5587 or in Michi- 
gan (313) 865-7805. 


Help 
Wanted... 


ACADEMIC 


MASS COMMUNICATION 

The University of lowa School of Jour- 
nalism is accepting app caus and 
nominations for a Senior Full Professor po- 
sition with an anticipated starting date of 
August, 1980. Candidates should have a 
PhD, Doctoral-level teaching experience, 
and an established record of research in 
Mass Communication. The person 
selected will play a major role in the Doc- 
toral program and participate at the Mas- 
ter's and Undergraduate levels. Salary will 
depend on qualifications. There is a possi- 
bility of being appointed to a named pro- 
fessorship. Screening of applicants will 
begin December 1, 1979. Send vita, bib- 
liography of published work, examples of 
recent work and references to Carolyn 
Stewart Dyer, Chair, Faculty Search Com- 
mittee, School of Journalism, University of 
lowa, lowa City IA 52242. The University of 
lowa is an Equal Opportunity/affirmative 
action employer. 
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HELP WANTED 
ACADEMIC 


ASSISTANT or associate professor with 
strong newspaper background to teach 
news writing, reporting and editing and 
who has another area of teaching/research 
specialization. PhD preferred. Research 
competence expected. Salary competitive 
and commensurate with education and 
professional experience. Appointment 
September 1, 1980 or sooner. Deadline for 
applications January 15, 1980. Write Pro- 
fessor George A Hough 3rd, Chairman, 
Search Committee, Henry W Grady, School 
of Journalism and Mass Communication, 
University of Georgia, Athens GA 30602. 


ASSISTANT PROFESSOR OF JOUR- 
NALISM, MA or PH D, experienced in print 
journalism, available August 1980. Teach 
2 courses per semester and advise student 
newspaper. Write Raeburn Miller c/o De- 
partment of English, University of New Or- 
leans, New Orleans LA 70122. EEO/AA. 
Applications acknowledged only if possibil- 
ity of appointment and deadline for appli- 
cations January 15, 1980. 


ADMINISTRATIVE 


GENERAL MANAGER DAILY 

This one is for a person who loves the great 
Northern outdoors. A 10,000 daily and 
Sunday, Zone 5, needs a General Manager 
strong in Sales and Marketing. Promotion 
to Publisher within year for right person. If 
this challenge appeals to you, write Box 
30421, Editor & Publisher. 


PERSONNEL MANAGER 
Challenging new position with a dynamic 
growing newspaper in northeastern Ohio. 
Qualifications: BS or BA, minimum 2 years 
experience, familiarity with EEO, benefits 
administration, wages and salary adminis- 
tration and MBO, Send resume with salary 
request to Fred Schomer, Treasurer, The 
Tribune Chronicle, 240 Franklin St SE, 
Warren OH 44482. An equal opportunity 
employer. 


WE'RE LOOKING for energetic, bright and 
underemployed people who would like to 
learn firsthand how to publish small to 
medium sized newspapers. All contact 
with us will be kept absolutely confiden- 
tial. Send resume to Tom Worrell, Presi- 
dent, Worrell Newspapers, Inc., PO Box 
1407, Charlottesville VA 22902. 


CONTROLLER—Zone 2 growing and pro- 
gressive 60,000 daily needs individual to di- 
rect all phases of accounting operations 
including comprehensive understanding of 
business computer systems, budget and 
financial analysis. Seeking an individual 
with a minimum of 5 years experience. 
Newspaper or public accounting experi- 
ence preferred, MBA a plus. Respond with 
resume and salary requirements to Box 
30629, Editor & Publisher, 


EXECUTIVE LEVEL position in Trenton, 
New Jersey, subsidiary of New York Stock 
Exchange company. Must have 5 to 8 years 
experience in this field and have 2 years in 
a supervisory capacity. Will supervise and 
be actively involved in the personnel func- 
tion of this division including policy de- 
velopment. Salary commensurate with ex- 
perience. Write Box 30783, Editor & 
Publisher. 


PUBLISHER FOR 4500 paid weekly. Great 
opportunity for a sales-oriented leader who 
can motivate people. Join a winning team 
and live in a small Zone 9 coastal commun- 
ity. Salary, good bonus plan and strong 
fringe benefits. Excellent opportunity to 
grow. Send resume to Box 30846, Editor & 
Publisher. 


WANTED ADMINISTRATIVE ASSISTANT to | 


publisher and president of small group of 8 
dailies and weeklies. Expect strong 
budgeting background and ability to work 
with and motivate managers. Desire a per- 
son that can take on major projects and 
arrive at valid and timely conclusions. 
Great opportunity in strong growth area 
(Zone 9), Please forward experience re- 
sume, personal goals and salary require- 
ments to Box 30785, Editor & Publisher. 


RETIRED publisher/general manager of 
world-renowned publication, to head 
business/travel monthly. Exotic, safe loca- 
tion, low tax. Six-figure salary and fur- 
nished house, car 4 household staff. All air 
fares. Be brief. Box 30770, Editor & 
Publisher. 
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HELP WANTED 
ADVERTISING 


ADVERTISING SALES—Seeking aggres- 
sive, promotional minded salesperson. 
Opportunity for the right person in beauti- 
ful northern Minnesota. Salary commensu- 
rate with experience and ability. Incentive 
program and fringe benefits. Send resume 
and salary requirements to S.L. Asbach, 
Mesabi Daily News, Virginia MN 55792. 


RETAIL AD MANAGER—We want an 
opportunity/advancement minded ‘shirt 
sleeve” motivator to direct a staff of eight 
outside sales people. Our newspaper is a 
countywide product in the beautiful cen- 
tral California coastal area with a paid cir- 
culation over 22,000 and planning for 
greater growth and expansion. You will 
work hard and be rewarded amply. Call 
Howard J. Higgins, Advertising Director, 
(805) 543-1901 for an appointment. 


RETAIL ADVERTISING MANAGER—Work 
under advertising director and oversee 
staff of 5 for 21,000 circulation daily with 
growth potential. New position requiring 
strong motivator capable of handling large 
accounts. College town, excellent envi- 
ronment and an exciting time to come 
aboard. Send resume with salary request 
to Steve Braver, Business Manager, The 
Centre Daily Times, PO Box 89, State Col- 
lege PA 16801. 


RETAIL ADVERTISING MANAGER 
Needed for strong suburban southern 
California daily. Must be both sales and 
marketing oriented. We desire an experi- 
enced and professional individual who ex- 
cels in highly competitive situations. Ex- 
cellent working conditions and company 
benefits. Send resume with salary history 
to Chuck Rathbun, Director of Sales and 
Neer: Tribune, PO Box 1259, Covina 
CA 91722. 


AD MANAGER for Florida weekly newspa- 
er. Experience in sales and promotion. 
ust be self-motivated, aggressive, and 

ready to take charge of total ad depart- 

ment budget. Send resume with salary re- 
quirements to: PO Box 8125, Orlando FL 

32856. 


ROCKY MOUNTAIN NEWSPAPERS look- 
ing for experienced ad salespeople. We 
have immediate openings for people to go 
to newspapers in Wyoming and Montana. 
Salary, working conditions and opportunity 
for promotion great. Give us a call at (307) 
332-2323, or write Wyoming State Journal, 
Box J, Lander WY 82520. 


RETAIL SALES MANAGER 
Expanding suburban group in dynamic 
Denver needs retail advertising manager. 
Will oversee staff of 22 in selling local ad- 
vertising for weeklies and twice-weeklies 
with 242,000 circulation. Write Personnel 
Director, Community Publications Co., 
3501 E 46 Av, Denver CO 80216. (Sub- 
sidiary Minneapolis Star & Tribune Co.). 


ADVERTISING DIRECTOR 
Medium size daily, part of a growing chain 
of newspapers located in 4 states is look- 
ing for an individual capable of managing 
and motivating a staff of professionals. 


Must be an aggressive, dynamic, self- 
motivated person with expertise in all 
areas of advertising. 


We prefer a people-oriented individual with 
a strong managerial background, capable 
os setting direction in a growth organiza- 
ion. 

You can count on excellent fringe benefits 
including stock ownership. Salary com- 
mensurate with experience. Forward re- 
sume to O D Baily, Publisher, Delaware 
State News, PO Box 737, Dover DE 19901. 
An equal opportunity/affirmative action 
employer. 


DISPLAY ADVERTISING 

SALES MANAGER 
We are looking for an individual to lead and 
motivate a display sales staff of 25 in an 
exploding suburban daily paper. The indi- 
vidual we are seeking must have a proven 
track record in competitive market and 
ability to lead an aggressive sales staff. 
Here is an opportunity to use your talents 
in an atmosphere of encouragement and 
cooperation. Highest quality editorial 
staff, very strong classified. Salary and in- 
centive potential to $40,000+. Send re- 
sume in confidence to Box 30638, Editor & 
Publisher. 


Place your bet on E&P Classifieds! 
We bet you'll be satisfied. 
Call for rates and info: 
(212) 752-7050 


HELP WANTED 
ADVERTISING 


DISPLAY AD SALESPERSON 
Central Ohio daily with 2 strong weeklies 
needs aggressive salesperson. Great in- 
centive plan. Send resume and salary re- 
quirements to Hank Balsley, Mount Vernon 
News, 18 East Vine St, Mt Vernon OH 
43050. 


SALES REPRESENTATIVE desire for ex- 
panding nationally known advertising fea- 
ture. Area can include mid-west or 
Pennsylvania area. Above average pay 
benefits $14,000-$20,000. Travel neces- 
sary. Responses confidential. Address re- 
plies to: Personnel Dept, PO Box 8024, 
Charlottesville VA 22906. 


ADVERTISING DIRECTOR DAILY 
10,000 daily plus Sunday in the Great 
Northern outdoors Zone 5, we want a pro- 
fessional Ad Director who is goal and 
budget oriented, well organized and pro- 
motion minded, you must have a minimum 
of 3 to 5 years newspaper sales manage- 
ment experience. Please send resume and 
cover letter with salary requirements to 
Box 30848, Editor & Publisher. 


ADVERTISING DIRECTOR needed to pro- 
mote and coordinate 8000 circulation, 4 
paper weekly group. We want a person who 
knows advertising, promotion, budgeting, 
TMC and isn't afraid to sell. This is a new 
position to supervise 4 person staff and 
deal directly with the publisher. $16,000 
base plus good bonus, mileage, vacation, 
insurance, modern plant, award winning 
news product, in nice 6000 community. 
Send resume to Mike Lindsey, 2025 Main, 
Torrington WY 82240. 


TAKE OVER advertising department on 
chain of four community-minded weeklies 
in extra-good market area. We need man- 
ager who can sell, help with layout, special 
sections, Base of $275 week, with incen- 
tives for right person to make much more. 
We have group insurance, other benefits. 
Write News Publishing Co, Box 601, Atkin- 
son IL 61235, 


LOOKING FOR a place to grow? Join our 
expanding ad staff in one of the South's 
fastest growing small markets. Applicants 
must have at least two years newspaper 
sales experience. Please send resume and 
salary requirements to Box 30791, Editor 
& Publisher. 


CIRCULATION 


NEWSPAPER GROUP seeks circulation 
manager for small lowa daily, 7000+. 
Need aggressive leader with sharp organi- 
zational skills and creative promotional 
ideas to lead department forward. Excel- 
lent opportunity for advancement in 
rapidly growing group. Box 30658, Editor & 
Publisher. 


COME TO THE SUN BELT. Experienced 
circulation manager for small daily wanting 
to grow larger. Send references and re- 
sume to Box 30559, Editor & Publisher. 


WE ARE EXPANDING our newspapers and 
have need for an experienced circulation 
manager who has a proven record and is 
able to take complete control of setting up 
a complete circulation system. Salary 
commensurate with experience. Please 
send resume to Dick Stern, General Man- 
ager, Life Newspapers, 19 E 31 St, La 
Grange Park IL 60525. 


ZONE MANAGER—The Register of Santa 
Ana, California, Orange County's dominant 
newspaper, 230,000 daily, 250,000 Sun- 
day, has an opening for an experienced 
zone ianapet to be in charge of district 
managers. If you are considering a move, 
consider the beauty of Southern Califor- 
nia. Tom Peterson, The Register, PO Box 
11626, Santa Ana CA 92711. 


TOP CIRCULATION wanted for manage- 
ment trainee in display advertising. Twelve 
or better, profit sharing, standard bene- 
fits. Write Bob Shaw, Newton Daily News, 
Box 967, Newton JA 50208. (Shaw News- 
papers affiliate). 


CIRCULATION MANAGER—medium size 5 

day afternoon daily in Zone 4. Excellent 

opportunity to join progressive group. 
ust be self motivator with strong desire 

to succeed. Newspaper located in one of 

the most beautiful small towns in the 

Southeast. Send resume and salary re- 
uirement to Box 30647, Editor & 
ublisher. 


HELP WANTED 
CIRCULATION 


COME GROW with us. We need an experi- 
enced circulation manager for 6000 daily. 
Salary, hospitalization, retirement bene- 
fits. Send resume and salary requirements 
to Walt Handy, The News-Republican, PO 
Box 100, Boone IA 50036. Replies held in 
confidence. 


CIRCULATION MANAGER for large subur- 
ban newspaper group in Zone 9. Must have 
strong background in organizing and ad- 
ministering a combination carrier/ 
contractor home delivery system. Send full 
resume including salary history to Box 
30810, Editor & Publisher. 


MEDIUM SIZE daily in northern California 
needs a supervisor working with carriers. 
Must be strong in basics—Service, sales 
and collections. Send complete resume 
with salary requirements to Russ Smith, 
Stockton Record, PO Box 900, Stockton 
CA 95201. 


SMALL DAILY circulation manager. Ex- 
perience in PIA and 7-day operation 
necessary. Zone 5. Send resume to Box 
30755, Editor & Publisher. 


CIRCULATION MANAGER for New Jersey 
weekly chain. Familiar with paid and dis- 
tribution systems. Must be take charge 
type. Excellent company benefits. Contact 
Mr Mintz, Publisher 1291 Stuyvesant, 
Union NJ 07083 or call (201) 686-7700. 


CIRCULATION DIRECTOR—Zone 5, 
medium market daily. Applicant must 
demonstrate results in competitive market 
situation. All inquiries held in strict confi- 
dence. Send resume to Box 30756, Editor 
& Publisher. 


CIRCULATION MANAGER for our national 
award winning free weekly newspapers. We 
are looking for a take charge, self-starting 
person to grow with our 32,000 circulation 
group. Benefits include dental insurance. 
Send resume and salary history to: Mr Skil- 
lington, Courier Newspapers, PO Box 300, 
Damascus MD 20750. 


CLASSIFIED ADVERTISING 


TOP CLASSIFIED wanted for management 
trainee in display advertising. Twelve or 
better, profit sharing, standard benefits. 
Write Bob Shaw, Newton Daily News, Box 
967, Newton IA 50208. (Shaw Newspapers 
affiliate). 


CLASSIFIED ADVERTISING 
MANAGER 


The Evening Herald, a growing 24,000 in- 
dependent daily, located in Rock Hill, 
South Carolina, offers an outstanding op- 
portunity to an ambitious, aggressive, 
tough minded individual with the ability 
and experience to manage all phases of a 
growing and progressive classified de- 
partment. This position offers opportunity 
for personal and professional develop- 
ment. Achievement oriented pay and ex- 
cellent company paid benefits including 
profit sharing plan. INTERESTED IN THIS 
CHALLENGING OPPORTUNITY? Send re- 
sume describing yourself, education, ex- 
perience and salary requirements to Per- 
sonnel Administrator, The Evening Herald, 
PO Box 11707, Rock Hill SC 29730. 


CLASSIFIED SALESPERSON 
Career opportunity in classified for experi- 
enced salesperson with a history of suc- 
cess. Excellent compensation ($15,000 
++), benefits, potential for advancement, 
pleasant working atmosphere. Newspaper 
Guild of New York, Local #3, is on strike at 
the Daily Journal. Be advised that we are 
seeking a replacement for a striker, Con- 
tact Dave McClain, (201) 354-5000, The 
Daily Journal, Elizabeth NJ. 


CLASSIFIED TELEPHONE 


SALES SUPERVISOR 

This 79,000 circulation 7-day newspaper is 
looking for a sales oriented supervisor in a 
14 position (and growing) phone sales 
staff. Goal oriented person with the ability 
to motivate, train and innovate will find a 
good starting salary plus commission plan 
and excellent company paid benefits. This 
paper is part of a major chain with excel- 
lent Sh por unites for growth. Great 
chance for a classified manager or assis- 
tant classified manager of a smaller paper 
to move up. Call or write Catharine Jones, 
Classified Ad Manager, Rockford Register 
Star, 99 E State St, Rockford IL 61105. 
(815) 987-1220. An equal opportunity 
employer M/F. 
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HELP WANTED 


CLASS/FIED ADVERTISING 


CLASSIFIED SALES PRO 

Need ambitious, creative salesperson to 
sell automotive and real estate display ad- 
vertising in very competitive market. Suc- 
cess in your sales effort will be well re- 
warded with our commission plan and ad- 
vancement to classified manager for right 
person. We are a well respected, growing 
weekly in South Jersey resort area. Send 
letter, resume, and salary requirements to 
Box 30609, Editor & Publisher. All replies 
held in strict confidence. 


CLASSIFIED DISPLAY 
ADVERTISING SALES 


Growing market area creates the need for 
additional sales personnel. |deal candidate 
should possess proven track record in dis- 
play sales. 

Prefer 1-2 years experience but would 
consider lesser experience for right per- 
son. 

Send resume including salary require- 
ments to: James Queening, Classified Ad 
Manager, The Advocate, 258 Atlantic St, 
Stamford CT 06901. No phone calls 
please. 


DATA PROCESSING 


COMPUTER TECHNICIAN 
An immediate opening exists for top notch 
Computer Technician to maintain ATEX, 
AUTOLOGICS, COMPUSCAN, DEC, AND 
RAYCOMP systems. Experience in these 
areas preferred. 4-day work week. Salary 
to $19K plus overtime and differentials. 
Send resume to Michael Gusky, Technical 
Services Manager, Dallas Times Herald, 
PO Box 225445, Dallas TX 75265. 


CIRCULATION 
SYSTEMS ANALYST 
Our newspapers are seeking an individual 
to join our expanding Electronic Data 
Processing team. Position has been 
created in conjunction with new Circula- 
tion systems design. Major responsibilities 
will include maintaining and testing new 
systems, and interfacing with users in 
problem solving. Candidates should have 2 
years programming/systems experience 
and excellent communication skills. IBM 
experience preferred. Please send resume 
to Shawn Featherston, 425 Portland Av, 
South Minneapolis MN 55488. 
THE MINNEAPOLIS STAR/ 
MINNEAPOLIS TRIBUNE 
Equal Opportunity Employer. 


EDITORIAL 


ASSOCIATION of 11 newspapers in Wyom- 
ing and Montana seeking entry level 
reporter-photographers and advertising 
representatives. Excellent, proven ad- 
vancement positions on a variety of or- 
ganization sizes. These are the West's 
best, as ranked in national association 
competition. Send resume to William C. 
Sniffin, Box J, Lander WY 82520. 


STATE AND NATIONAL award winning 
community weekly looking for hard work- 
ing, bright-eyed reporter/photographer. 
Some experience helpful, but not abso- 
lutely necessary. Proven advancement po- 
sition and excellent training opportunity. 
Superior character traits required. Equal 
opportunity. Send resume to Green River 
Star, Box 592, Green River WY 82935. 
(307) 875-3103 for other details. 


MIDWEST DAILY seeks government politi- 
cal writer for its state capital bureau. 
Minimum 3 years government reporting 
required. Excellent pay, fringe benefits 
and growth potential. Write Box 30646, 
Editor & Publisher. 


SPORTS EDITOR for 3 times a week news- 
Paper located 65 miles east of San Fran- 
cisco. Emphasis on local sports but oppor- 
tunities for area ee and pro coverage 
also. Sam Matthews, Tracy Press, PO Box 
419, Tracy CA 95376. (209) 835-3030. 


LIFESTYLE/FAMILY PAGE EDITOR posi- 
tion open due to retirement. Must be an 
idea person, well organized with several 
years newsroom experience. Apply with re- 
sume to Robert Conrad, Editor, The 
Goshen News, Goshen IN 46526. 


ASSOCIATE EDITOR weekly industrial 
newsletter. Minimum 4 years reporting ex- 
perience, business, economics reporting 
preferred. Must have potential for manag- 
ing editor slot. Major publisher, Washing- 
ton DC location. Salary in high teens. Full 
benefits. Send resume and clips to J. Hig- 
gins, 441 National Press Bldg, Washington 
DC 20045, 


HELP WANTED 


EDITORIAL 


GENERAL ASSIGNMENT REPORTER 

If you have a year or 2 of experience on a 
small or medium sized daily, prefer work- 
ing up your own story ideas and are ready 
for the challenge of a highly competitive 
market, we have a rewarding slot for you as 
a general assignment reporter on a 40,000 
Zone 5 PM and Sunday. Good pay, excel- 
lent fringes, opportunity to advance. Send 
resume and nonreturnable clips to Box 
30598, Editor & Publisher. 


PREMIER WRITING SLOT opened in a spir- 
ited feature section. Must be masterful 
story teller, proven reporter, enterprising, 
versatile and innovative. Compensation to 
match talent. Major southeastern met- 
ropolitan newspaper. Send resume and 
clips to Box 30542, Editor & Publisher. 


REPORTER—Prize winning 7M circulation 
daily seeks reporter on or before November 
19 to join staff of 6 to replace city reporter 
headed for Europe. Prefer 2 years experi- 
ence, but will consider well qualified be- 
ginner. Good benefits and pay according to 
experience. Write fully to Terry Houshol- 
der, managing editor, News-Sun, Ken- 
dallville IN 46755. 


AGGRESSIVE non-metropolitan Virginia 
daily which prizes integrity and fairness 
seeks editor capable of motivating and di- 
recting staff of 16. Qualities desired: solid 
reporting background, ability to mold, 
teach and lead, skill in modern newspaper 
design, willingness to learn from mistakes. 
Send resume and clips to Box 30763, 
Editor & Publisher. 


COPY EDITORS 
SPORTS/CITY/WIRE 


Join one of the South's most progressive 
and dynamic newspaper companies. The 
Ft Lauderdale News/Sun Sentinel, a 
medium sized 7-day metro located in south 
Florida has openings for experienced copy 
editors. Requirements include a strong 
background in copy editing, headline writ- 
ing and layout. VDT experience and a 
minimum of 3 years on daily required. 
AM/PM shifts. Excellent salary and fringe 
benefits. Please respond in writing to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L. Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
(305) 761-4386 
Equal Opportunity Employer 


JOURNALISTS 
Agence France Presse seeks experienced 
American rewriters for AFP's international 
English wire service in Paris, France. Ex- 
cellent knowledge of French mandatory 
(high school French won't do). 5-day week 
(rotating shifts). Starting salary $18,000. 
Vacation 4 weeks summer and 1 week 
winter. Retirement fund. Full coverage na- 
tional health plan. Further details regard- 
ing career and benefits provided in Paris 
where applicants will have to go at their 
own expense for testing of qualifications. 
Apply in writing together with resume to: 
Claude Mosiy, U.S. Director, AFP, 914 Na- 
tional Press Bldg, Washington DC 20045. 


REPORTER 


Experienced, sharp reporter 
needed for fast-paced daily busi- 
ness newspaper's Chicago 
bureau. 

Must have at least 3 years’ daily 
newspaper reporting experience 
and be able to meet tempo of fast 
breaking news. 


Send resume and salary require- 
ments to: 


BOX 30818, Editor & Publisher. 
AN EQUAL OPPORTUNITY EMPLOYER M/F. 


DARKROOM PHOTOGRAPHY—Magazine 
seeks experienced freelance writers for 
special assignments. Send photographic 
writing samples to S R Keller, 609 Mission 
Street, San Francisco CA 94105. 


THE DAILY JOURNAL, an established 
English-language newspaper in Caracas, 
Venezuela, is looking for a desk-person 
with editing and layout experience. 
Spanish helpful, but not essential. Please 
write: K. Grant, News Editor, The Daily 
Journal, Apartado 1408, Caracas 101, 
Venezuela. 
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HELP WANTED 
EDITORIAL 


ASSISTANT 
CITY EDITOR 


Zone 4, AM medium-sized daily has out- 
standing opportunity for a top notch pro- 
fessional with strong leadership and man- 
agement skills. Responsibilities include 
the supervision of reporter staff, schedul- 
ing assignments and staff development. A 
minimum of 5 years experience on daily 
required with 2 years in supervision. Salary 
commensurate with experience: Respond 
in writing to Box 30775, Editor & 
Publisher. 


SPORTS COPY EDITOR 

VDT experience, sharp headlines and tight 
editing skills, sports background, imagina- 
tive layout required. Complete resume, 
tearsheets and salary requirements in first 
letter. Good pay and fringe benefits of- 
fered by AM on the Mississippi Gulf Coast. 
Contact Roy Rolison, Sports Editor, The 
Sun, PO Box 4567, Biloxi MS 39531. 


SMALL CITY 5-day daily in progressive ag- 
ricultural area has opening for general as- 
signment reporter covering neighboring 
communities. Prefer J-school grad with 
some experience. Native of Mid-south or 
Southwest. Must be neat, personable, 
self-starter, handle camera and VDT. Write 
Box 30784, Editor & Publisher. 


NEWS EDITOR 
FLORIDA 


Florida's fastest growing AM newspaper, 
the Sun Sentinel is seeking an experienced 
News Editor. This is a key management 
position with responsibility for the supervi- 
sion of the news desk and departmental 
decision-making. Successful candidate 
must have a minimum of 5 years experi- 
ence on daily with a strong background in 
editing and layout; must be well organized 
and have solid news judgment. Salary 
commensurate with experience and com- 
prehensive fringe benefits package. For 
further information contact Claudia L. 
Jack, Employment Manager, at (305) 
761-4386 or send resume including salary 
history and layout samples to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer 


THE European Stars and Stripes, 
Darmstadt, Germany, is looking for a good 
reporter, preferably with investigative 
background. We want someone on the way 
up in the business, preferably a degree- 
holder and having at least 3 years of solid 
daily newspaper experience. The starting 
pay is $15,920 a year, plus a large tax-free 
housing allowance. We are looking for good 
people to beef up a prize winning inves- 
tigative team. Stars and Stripes pays your 
way to Europe and back, and will move 
your furniture. Only applications post 
marked on or before 27, October 1979 will 
be considered. Apply to: Civilian Personnel 
Officer, European Stars and Stripes, APO 
New York 09211. 


FOR BI-WEEKLY video tabloid. Requires 
Journalism background, knowledge of 
production helpful. Electronics or video 
background a plus. Salary open. 
D. Quirk 
Knowledge Industry Publications 
2 Corporate Park Dr 
White Plains, NY 10604 


NEWS EDITOR 

Join a young management team anxious to 
make a good paper better. We're a 34,000 
afternoon daily located 60 miles south of 
Chicago. We have an award-winning and 
creative news staff. This person will be No. 
2 in the news operation and will be in 
charge in the absence of the managing 
editor. You should be experienced in re- 
porting and desk work, have management 
skills and be a good copy editor with a flair 
for page design. Good pay, benefits. Good 
chance for advancement. Write or call 
John J. Bowman, Managing Editor, The 
Daily Journal, 8 Dearborn Sq, Kankakee IL 
60901. Phone (815) 937-3376. 


FREE DINNER FOR REPORTERS 
Business publication needs candid tips for 
business travelers: good restaurants, 
health clubs, hotels, travel problems in 
major cities, US and abroad. If published, 
dinner’s on us (to $25). Send tips, re- 
quests for writer's guidelines. Future 
stringer arrangement possible. Box 30795, 
Editor & Publisher. 


HELP WANTED 
EDITORIAL 


COPY EDITOR 

We are a 62,000 morning, 106,000 Sunday 
looking for a copy editor with 1 to 3 years 
experience in handling news wires, head 
writing and page layout. The person should 
be capable of any job on the copy desk and 
be interested in working with VDT’s. Send 
resume and salary history to Steve Jacob, 
Asst. Ed, The Journal Gazette, 600 W Main 
St, Ft Wayne IN 46802. 


NATION'S LEADING health magazine (cir- 
culation 2.3 million) seeks writer with 
bright style and big ambitions for disci- 
plined talent. Relocate to nice area be- 
tween New York City and Phillie. Amenable 
to all lifestyles. Send resume, in strict con- 
fidence to Marke Bricklin, VP, Rodale 
Press, 33 East Minor Street, Emmaus PA 
18049. 


NEWS-SPORTS WRITER—We need some- 
one with the ability to cover news and help 
in sports. Photographic ability necessary. 
Paste up experience helpful. Contact 
art Keen, The Dispatch, Cookeville TN 
38501. 


GENERAL ASSIGNMENT REPORTER— 
Growing Zone 3 AM and Sunday wants ag- 
gressive reporter with initiative. Prefer re- 
cent grad from Zones 3 or 4. Must be able 
to use camera. Contact Aaron Keen, The 
Dispatch, Cookeville TN 38501. 


ZONE 3 AM wants aggressive self-starter 
to become sports editor. Photo make up 
experience necessary. Zone 3, 4, 6 appli- 
cants only. Box 30760, Editor & Publisher. 


COPY EDITOR 
Copy editor with experience in editing and 
layout of hard news and feature pages 
sought by progressive, medium-sized daily. 
College degree plus equivalent of 1 year's 
appropriate newspaper experience re- 
quired. VDT experience preferred. We 
offer competitive pay, with regular in- 
creases, excellent benefits, a modern work 
environment and a beautiful community. 
Please send us a resume and layout and 
editing samples to Tom Kamerer, Person- 
nel Director, Telegraph-Herald, PO Box 
688, Dubuque IA 52001. Clips will not be 
returned. 
Equal Opportunity Employer. 


BUREAU CHIEF and REGIONAL EDITOR 
needed for regional circulation mornin 
newspaper in Texas. We have a beautifu 
plant, the latest in newspaper technology 
and a staff of top notch journalists. Prefer 
experienced persons now living in the 
Southwest. Reply to Box 30641, Editor & 
Publisher. 


LEADER for six-day daily in Colorado. Full 
benefit package for individual capable of 
making a good community newspaper bet- 
ter. Send resume detailing editorial back- 
ground and salary history to Box 30619, 
Editor & Publisher. 


JACK ANDERSON INTERNSHIP 
A three month program in Washington. 
1401 16 St NW, Washington DC 20036 
(202) 483-1442 


ZONE 5 suburban newspaper covering 
over 200 communities and printing 35 edi- 
tions weekly has an immediate opening for 
a copy editor. Applicant must be an accu- 
rate and concise editor with ability to write 
bright headlines. Applicant must hold a 
journalism degree. Experience is a definite 
plus. We are an equal opportunity 
employer offering excellent pay and bene- 
fits. Send resume and work samples to Box 
30614, Editor & Publisher. 


REPORTER for fast growing 35,000 AM in 
Zone 2. The person we hire will have solid 
newspaper experience either in school in- 
ese or on job. $235 per week plus 
good benefits, vacation. Send resume, ref- 
erences and nonreturnable clips to Box 
30608, Editor & Publisher. 


EDITOR 


Statistics minded editor wanted 
for part time editing position, 
November through April. 

Must have fine eye for detail plus 
the knack for handling statistical 
charts, tables and graphs. Previ- 
ous experience with annual refer- 
ence books desirable. Contact: 


Box 30819, Editor & Publisher 
AN EQUAL OPPORTUNITY EMPLOYER MIF. 
45 


HELP WANTED 
EDITORIAL 


DESKPERSON—for 67,000 daily and 
Sunday who has experience in page layout, 
headline writing, and copyediting and who 
has strong local news background. Salary 
range $359-$460 weekly. Top benefits. 
Only self-motivated persons with excellent 
credentials need apply. No phone calls. 
Send resume and work samples to Bob 
Skillicorn, Managing Editor, The Press 
ee PO Box 569, Santa Rosa CA 


EXECUTIVE EDITOR 

Once in every journalist's career comes an 
opportunity to accomplish all the things 
you've wanted to do, In the kind of com- 
munity you've wanted to do them in, in the 
most beautiful part of the country. This 
may be it for you. We're a 25-50,000 
daily-Sunday in the booming, journalistic- 

roud Southeast. Looking for the right 
individual to take a talented 45-person 
newsroom and make it realize its poten- 
tial. News-oriented company offers finest 
facilities, latest technology, deepest com- 
mitment to excellence. You must offer 
broad background, management skills and 
ability to attract, train and keep talented 
writers, editors and photographers. This is 
a total commitment job for a demanding 
person with highest ideals and standards. 
It will take long hours, hard work and great 
ability, but the rewards will be ay If you 
are interested, tell us why and what you 
have to offer. Write Box 30824, Editor & 
Publisher. 


EDITORIAL WRITER 
l-man (-woman) band wanted to write 
editorials and commentary on a world of 
subjects. Someone who can switch from 
SALT to sewers. Must have reporting and 
editorial writing experience. The Southern 
IIlinoisan is a 33,000 daily serving 6 coun- 
ties. Send resume and clips to Peter Sel- 
kowe, PO Box 2108, Carbondale |L 62901. 


REPORTER 
The Southern IIlinoisan a 33,000 PM daily 
located in a university community is seek- 
ing an experienced, hard-news reporter. 
We are requiring formal Journalism train- 
ing and prefer daily newspaper reporting 
experience after graduation. 
We offer a demanding position in addition 
to good salary, benefits and opportunities 
for advancement. Send resume to Bob 
Grupp, PO Box 2108, Carbondale IL 
62091. 


EDITOR/GENERAL MANAGER 
Experienced editor to assume leadership 
in creating new weekly newspaper in fast- 
growing coastal North Carolina commun- 
ity. Must be capable of building effective 
staff and producing bright, readable news, 
features, editorials. Salary and benefits 
negotiable. Send resume, references and 
samples to Outer Banks Current, PO Box 
1049, Manteo NC 27954. 


TWO REPORTERS WANTED 
20,000 PM daily in a competitive Zone 7 
city, is looking for staff members for law 
enforcement and city government beats. 
Minimum of a year’s experience is pre- 
ferred. Both beats call for enterprise and in- 
depth looks at our community. The pace is 
hectic; we're not satisfied with routine 
coverage. The salaries competitive. If 
you're ready to join a tough, bright staff 
putting out a superior paper in a stimulat- 
ing community, send work sample, refer- 
ences and salary history to Box 30837, 
Editor & Publisher. 


FASHION REPORTER 


We cover fashion as aggressively as 
City Hall. Our approach is bright, up- 
beat, people-oriented and broad 
scope. We are interested in not only 
what women are wearing, but men, 
children and lifestyle areas, such as 
furnishings, fitness and food. Your 
reporting skills must be varied with a 
writing spark with at least 3 years in 
fashion; feature and hard news back- 
ground a plus. If you feel qualified, 
send resume and clips to: 

Dan Donohue, Personal Administrator 
The Providence Journal Company 
75 Fountain Street 
Providence Ri 02902 
Equal opportunity employer, MIF. 


HELP WANTED 
EDITORIAL 


ZONE 7 large weekly shopper, 72,000 cir- 
culation seeks strong individual capable of 
earning $25-50,000 a year. Good draw plus 
excellent commission. Mr Lesnar, (800) 
843-6805 toll free. 


EDITOR—For newsletter group. Our publi- 
cations cover tax strategy for small 
businesses; personal financial manage- 
ment; alternative investment strategies 
(precious metals, commodities, antiques, 
rare coins, etc). Need working editor-writer 
experienced in these topic areas. Familiar- 
ity with free market economics essential. 
An unusual career opportunity. Write fully 
including salary requirement and samples 
of published writing. Box 29854, Editor & 
Publisher. 


MANAGING EDITOR wanted for U.S. Con- 
gressional caucus covering environmental/ 
energy news. Send resume, clips, salar 
requirements to Box 30752, Editor 
Publisher. 


REPORTERS 


Zone 4, 7-day metro has positions avail- 
able for highly skilled and self-motivated 
business, feature and real estate writers. 
Minimum of 3 years experience on daily 
required, Salary commensurate with ex- 
perience. Please send resume, clips and 
salary history to Box 30777, Editor & 
Publisher. 


ZONE 5, managing editor position, re- 
quires knowledge in all phases of editorial 
operation. Emphasis on ability to motivate 
and supervise. Send resume to Box 30754, 
Editor & Publisher. 


FLORIDA 
ASSISTANT SPORTS EDITOR 


Outstanding opportunity is available on 
Florida's fastest growing morning newspa- 
per. Three to five years experience on daily 
as an assistant sports editor and/or sports 
writer. Strong layout skills, Good editing 
and organizational skills required. Excel- 
lent salary. For further information contact 
Claudia L. Jack, Employment Manager, at 
(305) 761-4386, or send resume including 
salary history, layout samples and clips to: 


Ft Lauderdale News/Sun Sentinel 
Claudia L Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer. 


MANAGING EDITOR sect open, Ohio 
daily. This is a No. position with em- 
phasis on editing, writing and layout. A 
proven ability in excellence is necessary. 
Send resume to J.M. Kerger, c/o The 
Star-Beacon, 4626 Park Av, Ashtabula OH 
44004. 


ASSOCIATE EDITOR. - : 

The Register-Mail, an award winning, in- 
dependent newspaper in western Illinois, 
needs an Associate Editor to produce its 
daily editorials with an emphasis on local, 
regional and state topics. Send examples 
of current work and resume to Robert F 
Harrison, Editor, The Register-Mail, 140 
South Prairie St, Galesburg IL 61401. 


MANAGING EDITOR 
THE REGISTER-MAIL, a 21,000-plus cir- 
culation daily in western Illinois, needs a 
creative, demanding person for its No. 2 
newsroom job, Strong, organizational, 
leadership skills a must. Staff of 20. Send 
examples of current work and resume to 
Robert F Harrison, Editor, The Register- 
aay 140 South Prairie St, Galesburg IL 
1401. 


MEDICAL WRITER 
FLORIDA 


Immediate opening exists for a dynamic 
self-motivated professional to write news 
and feature stories relative to issues and 
events in the health care field. Minimum of 
3 years medical writing experience and 5 
years on daily required, Excellent salary 
and liberal fringe benefits package. For 
further information contact Claudia L. 
Jack, Employment Manager at (305) 761- 
4386 or respond in writing with salary his- 
tory and clips to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer 


HELP WANTED 
FREELANCE 


DESIGNER FOR MAGAZINE: 
FREELANCE 
For a monthly fee, you'll work an average of 
7 days a month designing layout of edito- 
rial features and columns for prestigious 
Washington DC city/society magazine. If 
you're experienced in magazine design and 
ready to work as a member of our creative 
team, send samples and resume to Box 
30670, Editor & Publisher. 


CRIME WRITERS 
A steady market if you deliver. Rates $175 
to $250. For guidelines, write Dominick A. 
Merle, Editor, Globe Communications 
Corp., 1440 St Catherine St West, 
Montreal, Canada H3G 1S2. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 


PRESSROOM 


OFFSET PRESSPERSON 


Immediate opening for fully experienced 
offset pressperson capable of producing 
quality work on Cottrell V15 press, camera, 
and in plateroom. We'll also consider per- 
son with lesser experience for further 
training. Send resume to Ken Speed, Pro- 
duction Manager, Daily Gate City, 1016 
Main St, Keokuk IA 52632 or call (319) 
524-8300. 


MORNING-Evening-Sunday operation has 
an urgent need for journeymen letter- 
pressmen. Call Larry Barr, Production 
Manager, (219) 461-8270. 


PRESS ROOM 
MANAGER 


One of Southeast’s most progressive 
newspapers needs a manager for its press- 
room, with a recently-installed Metro and 
an Urbanite for commercial work. You'll 
need to have igh standards, a strong 
Metro background, and be expert in four- 
color work. Our seven-day morning news- 
paper offers excellent pay and fringes and 
is located in the most attractive commun- 
ity in Florida, with rolling hills, tree- 
canopied streets, two universities, 45 
minutes from the Gulf of Mexico. Send re- 
sume to Clyde Claiborne, Tallahassee 
Democrat, Tallahassee FL 32301. An 
equal opportunity employer. 


COME TO THE SUNBELT. Experienced 
offset pressperson for small daily. Excel- 
lent opportunity for the right person. Send 
references and resume to Box 30560, 
Editor & Publisher. 


PROGRESSIVE PACIFIC Northwest com- 
pany seeking pressroom foreman. Com- 
Pany operates all size presses, but needs 
person with strong background in Com- 
munity press work. We are quality minded 
and seek same kind of person. Excellent 
salary and benefits in most attractive 
community. All replies treated confiden- 
tially. Send resume to Box 30808, Editor & 
Publisher. 


PLANT MANAGER—To run brand new 
newspaper web offset central plant being 
constructed at Quonset, Rhode Island. 
Manager will be in charge of production 
schedules, sales, customer relations and 
personnel. Prefer person with prior man- 
Beerient experience, who is familiar with 
offset process. Must have strong manage- 
rial and business skills with bottom line 
responsibility. This is basically an office 
job, but manager must have mechanical 
ability and practical experience. Excellent 
working conditions, salary and fringe 
benefits. Send resume to: Box 30851, 
Editor & Publisher. 


WEBB PRESSPERSON 
Opening for experienced lead person on 
Goss Community. Progressive firm with 
benefits. Pretty area, temperate climate. 
(602) 287-4646, Nogales Daily Interna- 
tional PO Box 579, Nogales AZ 85621. 


LARGE METROPOLITAN DAILY has im- 
mediate opening for Goss Mark Il press- 
men in a non-union plant, Zone 6. Organi- 
zation provides career growth potential 
with excellent salary and fringe benefits. 
All replies confidential. Send resume to 
Box 27824, Editor & Publisher. 


HELP WANTED 
PRODUCTION 


PRODUCTION 
ENGINEER 


Rapid growth and expansion has created 
an opportunity for a degreed engineer to 
join the engineering staff of Orlando's 
Sentinel Star. This position requires 3 to 5 
years related engineering or production 
management experience as well as the ex- 
pertise a results-oriented professional can 
bring to one of the nation’s fastest growing 
newspapers. Initial responsibilities include 
feasability studies; production analysis; 
space planning; and coordination ot de- 
sign and construction activities. The na- 
ture of this position demands excellent 
communication skills and the ability to ef- 
fectively work with all levels of manage- 
ment. Qualified applicants should submit 
a resume including salary expectations to: 
Sentinel Star Employment Office 644 
North Magnolia, Orlando FL 32802. Equal 
Opportunity Employer-M/F. 


ASSISTANT PRODUCTION manager 
needed for progressive mid-size west coast 
daily newspaper. Must be a skilled man- 
ager of people as well as a craftsman in 
graphics and letterpress. Send resume 
and earning package to Box 30817, Editor 
& Publisher. 


COMPOSITION 

SOUTHWEST 
Progressive printer/publisher seeks out- 
standing compositions supervisor who is 
technically competent (in layout, markup, 
typesetting and pasteups), a skilled man- 
ager of people, and well-organized. OCR 
and VDT experience an asset. Terrific cli- 
mate, growth company. Send complete 
employment and earnings history to Com- 
position, 2312 Morrow Rd NE, Albuquer- 
que NM 87106. 


PUBLIC INFORMATION 


INSTITUTIONAL RELATIONS—Central 
Wyoming College seeks an individual ca- 
pable of handling all college informational 
and public relations needs. One-person 
shop requires skills as writer, photog- 
rapher, publications and advertising de- 
signer. Should be well-organized and able 
to work fast. Interest in and commitment 
to community college philosophy is impor- 
tant. Requirements include Bachelors de- 
gree in journalism or public relations and 
work experience in print or broadcast 
media or college/university relations. Apply 
by October 26, 1979 to the President, Cen- 
tral Wyoming College, Riverton, Wyoming 
82501. CWC is an Equal Opportunity 
Employer. 


PUBLICATIONS DIRECTOR 


EXECUTIVE DIRECTOR, ASSOCIATION 


FOR EDUCATION IN JOURNALISM sought 
to supervise the operations and publica- 
tions of an international journalism educa- 
tion organization of 1700 members and its 
central office. Professional, academic and 
administrative experience desirable. Must 
be willing to travel on behalf of the organi- 
zation. Salary minimum of $25,000, based 
on experience and qualifications. An Equal 
Opportunity Employer. Offices to be lo- 
cated at the University of Southern 
California, Los Angeles. Job to be filled by 
July 1, 1980. Nominations and applica- 
tions should go to AEJ Search Committee, 
102 Reavis Hall, Northern Illinois Univer- 
sity, DeKalb IL 60115, by March 1, 1980. 


DIRECTOR OF PUBLICATIONS AND 
COMMUNICATIONS 


Will manage the development, production 
and distribution of VITA (Volunteers in 
technical assistance) publications includ- 
ing newsletters, how-to manuals, technical 
bulletins, etc. Will develop and implement 
marketing strategies for worldwide dis- 
tribution effort. 


Should have a degree in journalism with 
extensive editing and writing experience 
particularly in technical subjects. Living 
and working experience in developing 
country a plus and language skills very im- 
portant. Respond with resume and salary 
history and present requirements: Dir. 
Pubs & Comm VITA, Inc. 3706 Rhode I|s- 
land Av, Mt Rainier MD 20822. EOE M/F/H. 


E&P CLASSIFIEDS 
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Positions Wanted... 
PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


C.P.A.—Six years experience with news- 
paper and radio group seeks controller- 
ship. Box 30420, Editor & Publisher. 


41 YEAR OLD publisher has made an ex- 
tremely unprofitable small daily profitable. 
Background includes 7 years advertising 
management on 90K group owned daily, 
62 years general management on small 
private owned daily. Looking for new op- 
portunity. Write Box 30600, Editor & 
Publisher. 


ENERGETIC AWARD-WINNER—Quality 
and bottom line conscious. 14 years ex- 
perience with 7 as publisher. Daily and 


sible. Family man, multi-award winner. Box 
30565, Editor & Publisher. 


PUBLISHER/General Manager-larger daily, 
any Zone. Presently GM for 12,000 circula- 
tion daily and Sunday, 2 weeklies and 
shopper. Former classified ad manager 
and ad manager for 25,000 circulation 
daily. 2 years as sales consultant for 
multi-state group. Strong on sales and 
personnel. Effective administrator with 
experience in budgeting and cost control. 
High profit producer! Journalism degree. 
Box 30677, Editor & Publisher. 


MBA with strong news background wants 
chance to grow. I've done most newsroom 
jobs and worked in market research. Pre- 
fer marketing or general management. Box 
30664, Editor & Publisher. 


PUBLICATIONS MANAGEMENT 
Director of publishing house for 7 years. 
Editor of national magazine for 3 years. 
Newspaper publisher and editor. Radio 
station manager. Stanford MBA, Harvard 
BA. Prefer Zone 9. 

Box 30620, Editor & Publisher. 


FINANCIAL/BUSINESS manager—15 
years broad experience with emphasis on 
controller, treasury and data processin; 
functions. Write Box 30829, Editor 
Publisher. 


FINANCIAL OFFICER/Comptroller with ex- 
cellent background in accounting and 12 
years of aver el operations, available in 
eastern Zone 5 or Zone 2. Box 30745, 
Editor & Publisher. 


ADVERTISING 


IT'S TRUE! 

ek ES foot in the door for the first 
job is RD. Recent college grad with BA 
in journalism/advertising wants challeng- 
ing position in advertising with someone 
who has a future to offer. Metro area pre- 
ferred. Salary negotiable. Practical experi- 
ence includes sales and management on 
independent campus paper. Resume 
rapidly available. Good, hard working, en- 
thusiastic help is hard to find—Call Pam at 
(901) 795-0235, please leave message. 


ARTIST 


COMMERCIAL ARTIST for General Motors. 


Cartoonist for 3 weeklies. Seeking new 
career on daily. Solid portfolio. Bob 
oe Loh 4651 Graford Ln, Stow OH 


CARTOONIST 


CARTOONIST, 43, retiring due to slight 
disability. Seeks position on small or 
medium daily. Pay not important, work is. 
Box 30589, Editor & Publisher. 


CIRCULATION 


HOUSTON or Texas. Circulation manager, 
7500 daily, 30 years experience. Seek 
work. Box 30494, Editor & Publisher. 


CIRCULATION MANAGER with excellent 
newspaper background in circulation and 
administration, shirt sleeve worker, people 
oriented, strong planning, promotion 
minded, good in preparing annual operat- 
ing budget and Peck income, over 20 
years experience, seeking circulation 
manager job or assistant in medium size 
daily. James Ramsdell, R-1 Box 200, Fall 
Creek WI 54742, (715) 877-2187. 


CIRCULATION 


YOUNG CIRCULATOR desires to broaden 
horizons. Grew up on 36M daily and Sun- 
day. Part time DSM to Circulation Man- 
ager. Currently with 200M AM. Complete 
experience, proven results, excellent ref- 
erences. Write Box 30841, Editor & 
Publisher. 


EDITORIAL 


EDITORIAL position sought by former pub- 


lic relations writer with mastery of lan- 
guage and original mind. Weak on produc- 


weekly experience. Some investment pos- | tion know-how but can learn quickly. New 


York City only. Box 30309, Editor & 
Publisher. 


EDITOR 

Running well-packaged weekly, seeks 
community/trade position. Full produc- 
tion, design, photography and staff man- 
agement experience. Excellent hard news 
writing; features, business, politics and 
recreation. Will relocate. Box 30857, 
Editor & Publisher. 


HARD-WORKING J grad seeks entry level 
reporting position in Zone 7, 8, or 9. VDT, 
35mm camera experience. Clips available 
upon request. Box 30843, Editor & 
Publisher. 


SPORTWRITER/EDITOR 

SEVEN YEARS EXPERIENCE—as Editor 
and writer of weekly sports tabloid looking 
for fresh approach to the game. Football is 
my forte (pro & College). Unique style and 
angle. Solidly informed. Highly opinion- 
ated. Award-winning columns. Zones 2, 5 & 
6 preferred. Write Box 30854, Editor & 
Publisher. 


CRACKERJACK COPY EDITOR. If you'll 
overlook the fact that I'm a career switcher 
(5 years journalistic experience) I'll over- 
look the fact you’re not the NY Times and 
add Times-like precision to your NYC area 
publication. Can also do rewriting chores 
and turn out glowing conservative 
polemics, (212) 345-2563. 


CREATIVE, AMBITIOUS J grad seeks posi- 
tion on weekly or small daily in Zone 5. 
Meredyth Albright, Box 382, Ripon WI 
54971, (414) 748-3355. 


ENERGETIC husband and wife with com- 
bined 13 years experience in all phases of 
editorial and production work on 20,000 
circulation dailies seek a different style. 
Will run vas weekly. Write Box 30773, 
Editor & Publisher. 


REPORTER/FEATURE WRITER/critic/ 
editor/poet experienced. Desires newspa- 
per/magazine position. Write to: Gertrude 
Wolf, 98-50 67 Av, Forest Hills NY 11374, 
or telephone (212) 275-1254. 


SPORTSWRITER—Willing to cover any- 
thing from local marbles to Olympic 
Games. 2 years experience on major East- 
ern daily. Creative, hardworking recent 
grad with a sense of humor to boot. No job 
ae or too small. Call Tom (215) 683- 


LEGAL NEWS REPORTER—experienced 
journalist seeks career position. Law de- 
gree, June 1980. Top 10% of law school 
class. Write Box 30825, Editor & 
Publisher. 


RECENT J-GRAD seeks job. Editor of col- 
lege newspaper with awards for feature 
writing and editing. Will relocate. Write 
Mark Cockel, 13578 Wendy Lane, 
Saratoga CA 95070, for details or call 
(408) 867-4204, 


AWARD-WINNING college reporter seeks 
entry-level position in small-medium 
east/west_daily. BA, Journalism/Political 
Science. Specializing in government, polit- 
ical, police beat. 35mm photographer. 
Strongly feels small market best place to 
learn, contribute. Solid references. Con- 
tact: Bill Kaczaraba, 7284 SW 93 Av, 
Miami FL 33173, (305) 271-7671. 


TAXES-LAW-INVESTING 
Translating legalese into English is my tal- 
ent. Can originate copy from tax rulings or 
court cases. Or rewrite your lawyer's stuff 
so human beings can understand it. Ex- 
perienced. Freelance or part time. Box 
30748, Editor & Publisher. 
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EDITORIAL 
COPY EDITOR—4 years experience daily 


| copy desks. Recent MA in drama. Would 


like to return to desk work, interested in 
film-theatre reviewing. Contact Mike 
Horenkamp, 315G Northland Dr, 
ot, a KY 40505. Call (606) 254-9652 
or 252-0331. 


MUSIC CRITIC—Young, experienced, 
award-winner seeks position with daily. 
Solid background, credentials. Box 30674, 
Editor & Publisher. 


BRING READERS to your editorial page. 
Hire a_pro to make it sparkle. Managing 
editor Zone 5 daily seeks return to writing. 
Conservative-libertarian in touch with the 
world and city hall. Solid layout, sprightly 
columns. Zones 3, 4 or 6. Box 30452, 
Editor & Publisher. 


WASHINGTON CONSERVATIVE journalist- 
PR. Top contacts. Reopening own shop, 
seeks. “Your man in Washington" ac- 
counts. Re your needs. George Fowler, 
1052A National Press Bldg, Washington 
DC 20045. 


AMBITIOUS, enthusiastic recent J-grad 
seeks position on daily or weekly newspa- 
er in Boston or New York area. 
pecializes in features but also experi- 
enced in general assignment. Box 30580, 
Editor & Publisher. 


WANT NEW LIFE?—Energetic and innova- 
tive editor can boost your daily with new 
look and good solid coverage. A proven 
pro. Now city editor of medium-size PM 
daily. Box 30564, Editor & Publisher. 


RELIGION WRITER/COLUMNIST seeks 
major slot. Paul R Carlson, Box 121, Eden- 
ton NC 27932. (919) 482-8842. 


AWARD WINNING photographer-feature 
writer, looking to move to daily newspaper. 
Also strong in layout and design. Call Jim 
(712) 439-1138 before 8:30 am. 


AGGRESSIVE, intelligent writer-editor; ex- 
perience includes production, illustra- 
tions, layout, photography and sales for 
metro weekly and dally papers. Have cov- 
ered the gamut from presidents to PTA. 
Thrives on hard work. Box 30667, Editor & 
Publisher. 


REPORTER, male, black, BA, MA degrees, 
6 years daily experience, award winner, 
seeks sees position on large daily. Box 
30665, Editor & Publisher. 


AWARD-WINNING sports writer seeks po- 
sition on medium-sized Midwest cal Will 
consider any serious, well-paying offer ac- 
companied by example of your sports sec- 
tion. Clips available on request. Write Box 
30663, Editor & Publisher. 


WRITER/EDITOR will be in Israel for 7 
weeks. Can do features on your area 
people living in Israel. University of Mis- 
souri J-grad, 7 years newspaper reporting, 
editing experience. Apt 802, 35 E St NW, 
Washington DC 20001. 


EDITORIAL 


COPY EDITOR with medium-size daily 
seeks new hey VDT, writing experi- 
ence. Box 30764, Editor & Publisher. 


FEATURE WRITER/EDITOR, AP back- 
ground, seeks stimulating work in progres- 
sive New England setting. Box 30798, 
Editor & Publisher. 


| MADE a mistake. | let government money 
lure me from a feature-reporting-outdoor 
column job on a daily and | regret it. Strong 
on human interest features. Two degrees, 
fishery biology and journalism have geared 
me for environmental reporting. Looking 
for a reporting slot in Zone 2 or 3. Refer- 
ences and clips will withstand scrutiny. 
Box 30800, Editor & Publisher. 


PHOTOJOURNALISM 


A WORD-CONSCIOUS PHOTOGRAPHER? 
Yes, here's a young photographer who can 
write what pictures can’t tell. Strong photo 
and writing/layout experience. | want to re- 
locate on a medium or large daily. PO Box 
38406, Dallas TX 75238. 


THE EYES HAVE IT! Sharp-eyed, creative, 
chief photographer, 22, with Zone 6 daily 
seeks staff spot on picture-conscious pub- 
lications in Zones 5 or 9. Also 8 years 
stringer experience with Zone 5 daily/ 
weekly/wire services. Will provide eye- 
catching shots UA canted and sensitivity. 
Clips and portfolio. Rick Bamman, 820 In- 
eee Palatine IL 60067. (312) 359- 


PRODUCTION 


PRODUCTION MANAGER with excellent 
cost, quality and technical development 
record. Presently proaucia manager for 
100K western AM daily but unhappy. 
Strictest confidence Box 30688, Editor & 
Publisher. 


NORTHERN production director of large 
metropolitan daily, multiple plese plant 
equipped with Goss Metro offset equip- 
ment, seeks position in Southern paper. 
Proven record. No paper too big or too 
small. Box 30624, Editor & Publisher. 


PRODUCTION, OPERATIONS director. 
Presently Production Director on high vol- 
ume profit oriented mid-size AM/PM Sun- 
day on East Coast, seeking position with 
future advancement for recognized 
achievements. Extensive background in 
automation, conversions, budgeting, cost 
control and labor relations. Salary negoti- 
able, willing to relocate. Best references, 
(518) 456-0919. 


PUBLIC RELATIONS 


PR DIRECTOR in non-profit field seeks po- 
sition in New York City Area. Box 30310, 
Editor & Publisher. 


PR GRADUATE. Eight years experience 
medical, security and communications 
fields. Box 30632, Editor & Publisher. 
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Local research findings 
shared with readers 


The Anderson (S.C.) Independent and 
Daily Mail recently shared the results of 
a major market research project in an 
unusual way. They published a 16-page 
tabloid section devoted exclusively to 
the research results. 

The section was called “‘A Love 
Story—Anderson area attitudes about 
Life and Living.”’ 

In an introductory article for the sec- 
tion, publisher John Ginn wrote: 

‘“‘This special section truly is a love 
story. 

“It’s about people who love life and 
living and where they live. 

“It’s about the attitudes of folks who 
reside in the 10-county area served by 
the Anderson newspapers. 

The attitudes were measured by RMH 
Research, Inc., a professional market re- 


search firm headquartered’ in 
Ridgewood, N.J. 
““Frankly, the researchers were 


amazed. They conducted 776 interviews 
with a randomly selected sample of adult 
residents in the 10-county area. People 
from all walks of life were interviewed. 
When the researchers tabulated the re- 
sults, they had scientific evidence of 
what many of us had long suspected— 
the people of this area are very special. 

“They're special because in a world 
dominated by conflict and discontent, 
the people of this area are remarkedly 
happy with the circumstances of their 
lives. 

“Eight out of 10 feel their life has 
worked out ‘pretty much the way I 
wanted it to.’ 

“Nine out of 10 believe, ‘Work is im- 
portant for a productive life.’ 

“Nine out of 10 also say, ‘Religion is a 
very important part of my life.’ 

““And nine out of 10 say, ‘This com- 
munity is a good place to live and raise a 
family.’ 

“Dr. Gerald Grotta, who supervised 
the research work for RMH, says it is 
more typical to get just over half of the 
people responding positively to such 
questions. ‘There is a remarkable 
amount of good feeling about life and 
living in the greater Anderson area,’ Dr. 
Grotta concluded.” 

The “‘Love Story’’ section was more 
than just a compilation of numbers. It 
included 21 profiles of Anderson area 
readers, each one being of a person who 
felt strongly about one of the dominant 
values that surfaced in the research. The 
profiles were prepared for the Harte- 
Hanks newspaper by Mrs. Elizabeth 
Wakefield, an Anderson freelance writ- 
Ch. 

The section also included reports on 
how readers reacted to the Anderson 
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“Aremarkable  & 
amount of good “iS 
fevling about life 
and liking in the 
Anderson area’ 


Sy 


Sanumary of research resudts 


Research findings published 


newspapers, their news content and their 
advertising messages. 

Publisher Ginn wrote: 

‘*Those of us who publish the Ander- 
son newspapers were even more excited 
by the researchers’ findings about how 
readers feel about the papers. The people 
interviewed were asked to rate the An- 
derson papers on a number of charac- 
teristics such as accuracy, attractive- 
ness, fairness, helpfulness, etc. Typi- 
cally a newspaper might expect to get 
55% to 60% positive response to such 
questions. Every such question asked 
about the Independent or the Daily Mail 
received a positive response of 70% or 
more, and the average for all such ques- 
tions was 78% positive response. 

‘“‘We were especially grateful for 
answers like these: 

“Eight of 10 people consider the pa- 
pers to be accurate, making few mis- 
takes. 

‘‘Almost eight of 10 consider the An- 
derson papers fair, telling both sides of a 
story. 

‘*A similar number consider the papers 
ethical and not inclined to take advan- 
tage of their power. 

‘‘More than nine of 10 consider the 
papers easy to use. 

““And especially gratifying was the 


finding that said more than seven to 10 
consider the papers are getting better 
than they were a few years ago. 
‘During the past several years those 
of us who work here have had several 
occasions to feel good about our efforts 
to publish quality newspapers for you. 


‘‘We have been proud of the numerous 
state and national awards that have been 
bestowed on our staff members. Espe- 
cially notable were our 1978 nomination 
for a Pulitzer Prize in news reporting for 
our coverage of the Toccoa Falls dam 
disaster and our first place award in Na- 
tional Business News Reporting for our 
series of articles on Duke Power Co. and 
the rising cost of electricity.” 


Executive editor Dick Gorrell had an 
article in the section discussing news- 
room reactions to the research findings, 
and general manager Andy Schoepf 
wrote about the very positive reader 
reactions to newspaper advertising— 
which ranked second only to local news. 


Besides being distributed to all sub- 
scribers of the Sunday Independent and 
Daily Mail, the ‘‘Love Story’’ section is 
being used by the Anderson Area 
Chamber of Commerce and local real es- 
tate people to tell prospective residents 
about the area. 
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Ask for a “Xerox machine? and you might get a surprise. 

Like this Xerox 740 Microfiche Reader Printer. A Xerox Telecopier 
transceiver. Or even a Xerox electronic display typing system. 

You see, today Xerox makes a lot of different machines. So now, more 
than ever, you have to ask for the one you want by its full name. 

Of course, we still make Xerox copiers. But, then, that should 


come as no surprise. 


XEROX 


XEROX ®, 740® and Telecoprer ® are trademarks of XEROX CORPORATION. 


Pittsburgh — a powerful energy center 
‘“ 


Its resident companies shape the future 
of energy — from research and 
development to production. 


Rockwell International 
Consolidated Natural Gas 
Joy Manufacturing 
Pittsburgh Corning 
Mine Safety Appliances 
U.S. Steel 
PPG 
Westinghouse 
Equitable Gas 
Copperweld 
H.K. Porter 
Salem Corp. 
Alcoa 
Gulf Oil 
Dravo 
Consolidation Coal 
Blawnox 


They’re involved with all forms of energy 
— coal, gas, oil, coal gasification, 
nuclear and solar power — and are the 


most diverse energy resource marketers 
in America today. 


The Press and Post-Gazette salute them 
and their contributions to Pittsburgh — 
the Surprising market! 
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